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Several studies mentioned the importance of adopting social responsibility
programs due to its positive impact on firms' performance. The launch of 1ISO 26000
in 2010 has enhanced the best practices of social responsibility and encouraged
organizations to contribute to sustainable development. The goal of this study is to
investigate the impact of implementing social responsibility from the perspective of
ISO 26000 on firms’ performance in the telecommunication sector in Jordan through
considering the mediating role of corporate governance. The researcher designed a
questionnaire on Google Forms to gather the needed data from the seniors in the
telecommunication companies, where a purposive sample was used. 350
questionnaires were distributed for senior employees in both companies by using
google forms, 46 questionnaires were not answered, and 304 questionnaires were valid
for actual analysis. Two statistical techniques were adopted to analyze the data. The
Statistical Package for the Social Sciences (SPSS) version 24 was used to analyze the
preliminary data and provide descriptive analysis about collecting data from the
sample, such as means, standard deviations, and frequencies. Also, to analyze the
hypothesis, the Structural Equation Modelling (SEM) using AMOS 22 was utilized to

test the measurement model and if the mediator variable is playing a mediator role or



not. Data analysis included a description of the means, and standard deviations of the
questions of the study. Multiple and simple linear regression analyses were used. The
study findings showed that there is a statistically significant impact of the
implementation of social responsibility ISO 26000 on firms’ performance in the
Jordanian companies within the telecommunication industry. Furthermore, the study
also showed that corporate governance had a significant impact on the performance of
the firms, where the relationship is significant and positive, but it doesn’t have a
mediating role between implementing social responsibility ISO 26000 and the
performance of the firms. Based on the results of the study, the researcher proposed a
number of recommendations, among which was to conduct further studies that cover
different sides of 1ISO 26000. As well, more research could validate the same model
by replicating it in a comparative study in different industries as an attempt to ascertain

if the model could be more general in the different industries.
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Beberapa kajian menyebut  kepentingan mengamalkan  program
tanggungjawab sosial kerana kesan positifnya terhadap prestasi firma. Pelancaran 1ISO
26000 pada tahun 2010 telah meningkatkan amalan terbaik tanggungjawab sosial dan
menggalakkan organisasi menyumbang kepada pembangunan mampan. Matlamat
kajian ini adalah untuk mengkaji kesan pelaksanaan tanggungjawab sosial dari
perspektif ISO 26000 terhadap prestasi firma dalam industri telekomunikasi di Jordan
dengan mempertimbangkan peranan pengantara tadbir urus korporat. Pengkaji
menggubal soal selidik di Borang Google. Soal selidik ini digubal untuk
mengumpulkan maklumat yang diperlukan daripada senior-senior dalam syarikat
telekomunikasi, di mana sampel bertujuan digunakan. 350 soal selidik telah diedarkan
untuk pekerja senior di kedua-dua syarikat dengan menggunakan Borang Google, 46
soal selidik tidak dijawab, dan 304 soal selidik adalah sah untuk analisis sebenar. Dua
teknik statistik telah digunakan untuk menganalisis data. Statistical Package for the
Social Sciences (SPSS) versi 24 digunakan untuk menganalisis data awal dan
menyediakan analisis deskriptif tentang pengumpulan data daripada sampel, seperti
min, sisihan piawai dan frekuensi. Juga, untuk menganalisis hipotesis, Structural
Equation Modelling (SEM) menggunakan AMOS 22 telah dimanfaaatkan untuk
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menguji model pengukuran dan sekiranya pemboleh ubah pengantara memainkan
peranan sebagai pengantara atau tidak. Analisis data termasuk penerangan tentang
min, dan sisihan piawai bagi soalan kajian. Analisis regresi linear berbilang dan mudah
telah digunakan. Penemuan kajian menunjukkan bahawa terdapat kesan bererti secara
statistik daripada pelaksanaan tanggungjawab sosial ISO 26000 terhadap prestasi
firma di syarikat Jordan dalam industri telekomunikasi. Tambahan pula, kajian itu juga
mendapati bahawa tadbir urus korporat mempunyai kesan yang signifikan terhadap
prestasi firma, di mana hubung kait tersebut adalah bererti dan positif, tetapi ia tidak
mempunyai peranan pengantara antara melaksanakan tanggungjawab sosial 1SO
26000 dan prestasi firma. Berdasarkan dapatan kajian, pengkaji mencadangkan
beberapa pendapat, antaranya adalah untuk menjalankan kajian lanjutan yang
merangkumi pelbagai aspek 1SO 26000. Selain itu, lebih banyak penyelidikan boleh
mengesahkan model yang sama dengan mereplikasinya dalam kajian perbandingan
dalam industri yang berbeza sebagai percubaan untuk memastikan sama ada model itu

boleh menjadi lebih umum dalam industri yang berbeza.
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CHAPTER 1

INTRODUCTION

1.1  Background of the Study

There are three telecommunication companies licensed in Jordan: Zain, Orange
and Umniah. Jordan telecommunication industry has witnessed a big growth in the
recent years (Obeidat, 2016.). The companies of the telecommunication industry in
Jordan race to satisfy their stakeholders and strive to develop the community through
social responsibility programs that include, but not limited to, environment,
community engagement, digital education, literacy of technology, entrepreneurship,

and governance that aim to maintain a sustainable development.

CSR is an essential factor that is expected to boost the performance of the
Jordanian telecommunication companies (Al-ma’ani et al., 2019). They added that
applying CSR will result in employee and customer satisfaction and will increase the
levels of loyalty of internal and external stakeholders. IT has a highly positive effect
contribution to the development of society and firm's achievement in terms of profit
(Al-Kayed, 2014).

Performance term got an importance attention in the mid-nineteenth century
and were used for the first time in defining the results of a sporting contest. In the
twentieth century, the concept was developed further where a series of definitions were
poured in to create a wide comprehension of performance (Patlolla & Doodipala
2018). Taouab and Issor (2019) studied a big number of definitions of firms’

performance starting from the 1950s until the twenty-first century.



Since businesses may now be done anywhere in the world, the performance of
the firms has recently been the first to be assessed by investors worldwide (Matari et
al., 2014). This is because the world has gotten smaller. Most companies are trying to
improve their performance in any possible way (Ivanov & Avasilcdi, 2014). Firms face
critical competitive pressure to do things faster, better, and at a low cost. Firms need
to cope with several challenges arising within their environment and to increase their
ability to adapt. Folan et al. (2007) illustrated that performance is shaped by the
environment, the objectives, and the relevancy of the recognizable features. They used
several definitions for the concept of performance where they reached the result that

the concept should be analysed and quantified in different ways.

According to Bartoli and Blatrix (2015), elements including effectiveness,
efficiency, quality, piloting, and evaluation may all help define performance.
Management, economics, and marketing can shape performance which provides
characteristics of effectiveness, competitiveness, and efficiency to the organization
and its components of procedures and structures (Verboncu & Zalman, 2005).
Siminica (2008) believes that a firm is performing if it is simultaneously efficient and
effective. As such, effectiveness and efficiency are the two elements that determine

performance.

Other scholars added definitions for the firms’ performance; (Lebans & Euske,
2006; Gavrea & llies, 2011) they clarified the meaning of "organizational
performance” by adding a number of definitions. They defined organizational
performance as a collection of financial and non-financial metrics that reveal how well
objectives and outcomes are being met. Moreover, interpretation and judgment are
needed since performance is dynamic. Performance might mean different things to
different people depending on who is assessing the firm's performance. Defining the
performance requires knowledge of the basic characteristics of each area of
responsibility and the ability to report on the level of performance of companies and
the ability to quantify results.



Many researches measure the performance of the firm with a single indicator
and consider this concept as unidimensional, although it is considered
multidimensional (Miller et al., 2013). If there are multiple dimensions, the researcher
should select the most relevant one for the study and then evaluate the results of the
selection (Richard et al., 2009).

Lately, the term corporate governance has become more popular in the world
of businesses. Many researchers and scholars have studied CG. The CG importance
has received extensive attention among financial economists, practitioners, and
policymakers (Yu & Yang, 2017). CG is a wide term that outlines the customs,
policies, processes, and laws that direct organizations in the way they administer, act
and control their operations. There isn't a single, widely recognized definition of CG
which enjoys a consensus of views in all scenarios and countries (Dabor et al., 2015).
Many researchers have viewed CG from their own perspective (Long et al., 2012).

Many definitions have been put forward by authors.

The CG impacts the performance of the firms, and if the CG system is
appropriately established, it maximizes the organization's fund, attracts investments
and reinforces the organization's pillars which may cause improvments in the
organization’s performance (Ehikioya, 2009). To put it another way, CG hedges
against potential financial difficulties and promotes expansion, which is why CG is

critical to the improvement of the firm's performance.

According to Matari et al. (2014), a lot of focus has been placed on figuring
out how effective CG is using a variety of firm performance measurements, including
technical efficiency, which is connected to the production process (Sheu & Yang,
2005; Bozec & Dia, 2009; Sanchez, 2010). This is because an operation function, or
the process of turning inputs into outputs, is a business organization's primary

component and efficiency plays a critical role in this process (Sheu & Yang, 2005).

Verma and Kumar (2012) discussed that CG and CSR focus on the

organizations' ethical issues and the organization's responsiveness to its stakeholders



and the community where it operates. They also mentioned how CSR and CG improve

an organization's image and have a direct impact on its organizations' performance.

Yang (2009) said that there isn't a single, accepted definition of CSR. Dahlsrud
(2008), identified and analysed 37 different definitions of CSR, while he didn’t capture
all of them. CSR is defined as the responsible or positive attitude of an organization
toward all its stakeholders (Blasi et al. 2018). CSR includes a variety of elements,
including business relationships, governance, ethics, transparency, employment
practices, product value, financial return, community involvement, and protection of

the environment (Epstein and Schnietz, 2002).

As well the World Bank (2021) defines CSR as “the commitment of business
to contribute to sustainable economic development, working with employees, their
families, the local community and society at large to improve quality of life, in ways
that are both good for business and good for development”. CSR refers to an
organization's environmental, governance, and social practices toward its internal and
external stakeholders (Aguinis, 2011; Rupp, 2011). Other scholars see CSR as firms'
actions that seem to support the growth of societal good, which goes beyond what is
mandated by law and the firms’ and its shareholders' immediate interests (McWilliams
& Siegel, 2001).

According to the United Nations Environment Programme, “CSR is the
practice of voluntary self-regulation by economic entities”. Lee (2008) discussed, CSR
is voluntary engagement in social and environmental programmes. CSR has been
considered as a good practice to be adopted by organizations, governments,
consumers, and non-governmental organizations. Carroll (1991) said that CSR
includes economic, ethical, legal, and philanthropic components. CSR concerns the
social, environmental, ethical behaviour and governance of a firm that goes beyond
any legal obligations (Dahlsrud, 2008; Fougére & Solitander, 2009; Lucas, 2010;
Kitzmueller & Shimshack 2012; Eccles et al., 2014; Baumgartner, 2013; Danilovic et
al., 2013; Escrig-Olmig et al., 2015). CSR involves engaging in all activities that are
not mandated by the laws of the nations in which their businesses are operated and that
are instead carried out for the benefit of society rather than the firm as a whole (Bagh,
etal., 2017)



ISO 26000 functions as a CSR guideline and it is an extremely important CSR
document. 1ISO 26000, which is neither required nor regulated, focuses on seven core
subjects that need to be addressed in concert: community, government, human rights,
labor, environment, business practices, and consumers. In order to achieve its goal
(Herciu, 2016), the standard simply describes concrete forms of social responsibility
that aim to promote organizations’ contributions to sustainable development (Moratis

& Cochius, 2017).

1.2 Problem Statement

Many organizations consider CSR as philanthropy activities that may improve
the image of the organization when they engage in improving the quality of human
life. Most CSR practices are related to charitable and environmental practices and are

not part of the organizations’ strategies (Ayyash, 2018).

Sila & Cek (2017) discussed that several researches aimed to examine how
CSR impacts various organizational facets. Lately, the recognition of CSR across a
range of disciplines has been increased (Yaseen et al., 2018). Societies are
increasingly demanding firms to take their responsibilities toward environmental
conservation, local community development, safety, and employment, even this was a

governmental responsibility (Alkababji, 2014).

Despite many studies which were conducted in Jordan to study CSR, there is a
paucity of studies that studied 1SO 26000. Al-ma’ani et al. (2019) noticed that no
studies were found addressing CSR characterization and measurement in the Jordanian
Telecommunication sector. To the best knowledge of the researcher, very few studies
were conducted to investigate the CSR of Jordanian telecommunications companies
from the perspective of 1SO 26000.

As Jordan is located in an area that lacks resources (Shahwan & Mohammad,
2016) and its role as a hosting country for refugees from different neighbouring

countries have resulted in a sharp increase in the population of Jordan (Al Qah &



Lacroix, 2011), government institutions of Jordan face major challenges, such as the
social well-being of its citizens, this problem cannot be overcome by the Jordanian
government alone. Therefore, there must be cooperation between the private sector

and the government through their social activities (Abdelrahim, 2014).

Organizations are increasingly aware of the benefits, needs, and impact of
implementing ISO 26000. In addition, the need for clarity and responsibility in all
sectors is increasing. Thus, orgnizations

0 that do not give any importance to the requirements and prospects of their
stakeholders will be less competitive (Yeung, 2011).

Camilleri (2019) stated that further research is needed in order to reach new
results concerning how ISO 26000 standards are followed by organizations when they
respond to the claims of their stakeholders. Future research, according to Camilleri,
would be useful in exploring the views of stakeholders on the implementation of ISO
26000.

Towards comprehending the intricate connection between performance and
CSR, Yoon and Chung (2018) suggested that future research look into the moderating
influences that affect the relationship between CSR and business value. Additionally,
they offer managers concrete recommendations on how to apply various CSR
practices. According to Balzarova and Castka (2018), there has been conceptual
research done on the adoption of 1SO 26000, and little is known about how it will be

adopted in the future.

Researchers in Jordan give special attention to the issue of CG and most of

them linked CG with firms’ performance, dividend policy, and earnings management

(Zedan & Abunassar, 2014; Abbadi et al., 2016).

Through the review of specialized websites and access to journals that are
specialized in 1SO26000, the researcher found that this research is unprecedented and
the problem of this research is new and characterized by the originality and realism
because no studies have been done in Jordan to study implementing 1SO 26000 impact

on firms’ performance.



From reviewing the reports and websites of the telecommunication companies

in Jordan, the researcher learns that although the telecommunication companies in

Jordan apply the ISO 26000 standard, there was no evaluation of compliance with

these standards. Also, there was no assessment of whether there is a relationship

between the obligations of applying ISO 26000 and firms’ performance. In addition,

it is important to test the role of CG in the relationship between 1ISO 26000 and the

firms performance.

1.3

14

Study Questions

The study attempts to answer the following questions:

. Are the Jordanian telecommunication companies committed to the clauses and

standards of 1SO 26000?

. Does the implementation of ISO 26000 impact firms’ performance in the

Jordanian telecommunication companies?

Is there a positive relationship between implementing 1SO 26000 and corporate
governance in the Jordanian telecommunication companies?

Does corporate governance that is applied by Jordanian telecommunication
companies enhance firms’ performance?

Does corporate governance mediate the relationship between implementing
ISO 26000 and firms’ performance in the Jordanian telecommunication

companies?

Study Objectives

The aim of this study is to investigate the impact of implementing of ISO 26000

on firms’ performance in the telecommunication industry in Jordan through

considering the mediating impact of CG. More specifically, the study aims to achieve

the following objectives:



1. To identify the clauses and standards of ISO 26000 that Jordanian
telecommunication companies are committed to.

2. To investigate the impact of implementing ISO 26000 on firms’ performance
in Jordanian telecommunication companies.

3. Toexamine whether there is a positive relationship between implementing 1SO
26000 by Jordanian telecommunication companies and corporate governance.

4. To determine whether corporate governance that is applied by Jordanian
telecommunication companies will enhance firms’ performance.

5. To examine the level to which corporate governance contributes as a mediator
between implementing social responsibility ISO 26000 and firms’

performance.

1.5  Study Importance

This study's importance stems from its anticipated theoretical and empirical
addition to the literature by examining how firms' performance is impacted by
applying ISO 26000. Moreover, the literature that studied social responsibility in
Jordanian telecommunication companies is very rare, whereas according to the
researcher's knowledge, no one has studied the implementation of ISO 26000 in the

telecommunication companies.
According to Al-ma’ani et al. (2019), managers in the developing countries
have to be aware of the advantages of adopting CSR in a competitive environment.

They discussed that employees' and customers' satisfaction and stakeholders’ loyalty

are the

1.6 Study Hypothesis

The study hypotheses can be stated as follows:

The First main hypothesis of this study is:



Hi. The implementation of ISO 26000 by Jordanian telecommunication

industry impacts the firms’ performance.

Sub Hypotheses:

Hi1 The higher the level of organizational governance by Jordanian
telecommunication industry, the greater the firms’ performance is.

Hi.2 The higher the level of human rights by Jordanian telecommunication
industry, the greater the firms’ performance is.

H1.3 The higher the level of labour practices by Jordanian telecommunication
industry, the greater the firms’ performance is.

H1.4 The higher the level of the environment by Jordanian telecommunication
industry, the greater the firms’ performance is.

His The higher the level of fair operating practices by Jordanian
telecommunication industry, the greater the firms’ performance is.

H1.6 The higher the level of consumer issues by Jordanian telecommunication
industry, the greater the firms’ performance is.

Hi.7 The higher the level of Community Involvement and Development by

Jordanian telecommunication industry, the greater the firms’ performance is.

The Second main hypothesis of this study is:
H>. There is a positive relationship between implementing of social
responsibility 1ISO 26000 by Jordanian telecommunication industry and corporate

governance.

The Third main hypothesis of this study is:
Hs. Corporate governance that is applied by Jordanian telecommunication

industry will enhance the firms’ performance.

The Fourth main hypothesis of this study is:
Ha4. Corporate governance will mediate the relationship between implementing
ISO 26000 and firms’ performance.

Research by Margolis and Walsh (2003), Orlitzky et al. (2003), Rettab et al.
(2009), Lin et al. (2009), and Sun (2012) has demonstrated a positive correlation
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between CSR and financial performance. Additionally, these studies have
demonstrated that CSR-engaged businesses capitalize on the favorable conditions they
have established. Additionally, the beneficial effects of CSR on its stakeholders were
statistically assessed by Chen and Wang (2011), Alafi and Hasoneh (2012), and
Galbreath and Shum (2012).

1.7  Operational Definitions

Social responsibility: “the commitment of the organizations towards the
community in which they operate in, and their contribution to the various activities
that work on the development of society and the legal requirements of the country”

(ISO 26000: 2010).

ISO 26000: “The International Standard of Social Responsibility/ ISO 26000
defines social responsibility as “the responsibility of an organization for the impacts
of its decisions and activities on society and the environment, through transparent and
ethical behaviour that contributes to sustainable development, including health and the
welfare of society takes into account the expectations of stakeholder”. The standard is
in compliance with the applicable laws and consistent with international norms of

behaviour, and is integrated throughout the organization practices in its relationships”
(ISO 26000: 2010).

Organizational Governance: “A system by which an organization makes and

implements decisions in pursuit of its objectives” (ISO 26000:2010).

Human Rights: “Human rights are the rights that inherent to all human beings,
regardless of race, sex, nationality, ethnicity, language, religion, or any other status.
Human rights include the right of life and liberty, freedom from slavery and torture,
freedom of opinion and expression, the right to work and education, and many more.

Everyone is entitled to these rights, without discrimination” (un.org, 2019).
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Labour Practices: “The labour practices of an organization encompass all
policies and practices relating to work performed within, by or on behalf of the

organization, including subcontracted work™ (ISO 26000:2010).

The Environment: “natural surroundings in which an organization operates,
including air, water, land, natural resources, flora, fauna, people, outer space and their
interrelationships™ (ISO 26000:2010).

Fair Operating Practices: “It is the way an organization uses its relationships
with other organizations to promote positive outcomes. Positive outcomes can be
achieved by providing leadership and promoting the adoption of social responsibility

more broadly throughout the organization’s sphere of influence” (ISO 26000:2010).

Consumer Issues: “Fair marketing practices, protection of health and safety,
sustainable consumption, dispute resolution and redress, data and privacy protection,
access to essential products and services, addressing the needs of vulnerable and
disadvantaged consumers, and education” (ISO 26000:2010).

Community Involvement and Development: “Identifying and engaging
stakeholders in regard to the impacts of an organization’s activities, as well promoting
higher levels of wellbeing in the community” (ISO 26000:2010).

Firms’ Performance: "Firms’ performance refers to the ability of a firm to
create and deliver value to its customers, employees, shareholders, and other
stakeholders, while achieving financial and non-financial objectives, such as
innovation, sustainability, and social responsibility. Firms’ performance is influenced
by internal and external factors, such as leadership, culture, strategy, resources, market
conditions, and regulatory frameworks, and can be assessed using a range of metrics
and indicators that reflect the diversity of stakeholder interests and goals” (Lopez-
Claros & Mia, 2021).

Efficiency: "Efficiency refers to the extent to which a system or process is able

to produce output (i.e., goods or services) with a minimum amount of inputs (i.e.,
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resources such as labour, capital, and materials), while maintaining or improving

quality" (Nguyen & Kleiner, 2017)

Effectiveness: "Effectiveness refers to the degree to which an intervention,
program, or policy achieves its intended goals or outcomes, and whether these
outcomes are relevant, meaningful, and sustained over time, while taking into account

the costs and unintended consequences of the intervention” (Hood et al., 2016).

Competitiveness: "Competitiveness refers to the ability of a country, region,
industry, or firm to produce and sell goods and services that meet the needs and
preferences of customers in domestic and global markets, while achieving sustainable
economic growth, social development, and environmental protection, and adapting to

technological and other changes in the business environment” (UNCTAD, 2021).
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CHAPTER 2

LITERATURE REVIEW

2.1 Introduction

A review of the pertinent literature is presented in Chapter two related to the
variables of this study which are social responsibility ISO 26000, firms' performance
and corporate governance. It introduces and justifies the underlying theory of the study
and develops the conceptual framework. It discusses the previous studies, the gap in
context and concluded in presenting the relationships that were proposed in the

conceptual framework of this study.

2.2 Corporate Social Responsibility (CSR)

Numerous governments, businesses, and national and international
organizations have each given their own definition of CSR (Fet and Knudson, 2017).
The European Commission (2001), defined CSR as “a concept whereby companies
integrate social and environmental concerns in their business operations and in their
interaction with their stakeholders on a voluntary basis”. The stakeholders include
employees, competitors, administrators, shareholders, owners, suppliers, clients,
partners, media, members, unions, governments, electorates, NGOs, influential
groups, pressure and national and international communities. Beyond the
organization's legal obligations to the environment and society, the European

Commission views CSR as activities that exceed the legal obligations. Companies that
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voluntarily fulfill their social responsibilities find it easier to operate in an atmosphere

where certain regulations are in place.

Carroll (1991) promoted four types of CSR, economic, legal, ethical and
philanthropic responsibility. Carroll described that CSR is consisted of four
responsibilities that are interrelated, and argued that corporate social responsibility
cannot be achieved without meeting the four types of responsibilities sequentially.
Carroll argued that the four responsibilities are strongly related, thus organizations
should work hard to achieve all four at all times. In other words, socially responsible
firms should aim to turn a profit while also abiding by the law, acting morally, and
being decent corporate citizens. According to Carroll (2016), the four responsibilities
establish a framework or infrastructure that aids in defining, characterizing, and

determining the nature of a business's obligations to the society of which it is a part.

CSR is a general company strategy that focuses on stabilizing and promoting
sustainable growth in the social, environmental, and economic spheres (Rao & Tilt,
2016). Geryk (2018) stated that the definitions of the three terms "business, society,
and responsibility" define CSR. This means that the relationship between the business
and the community is exchangeable, and this relationship defines the extent of

responsibility anticipated from both parties involved.

The application of CSR strengthens a company's legitimacy, credibility, and
reputation by demonstrating its dedication to its many stakeholders (Moratis & Van
der Veen, 2010). CSR can assist businesses in defining goals and strategies in a
challenging business environment. Moratis and Van der Veen (2010) stated that the
adoption of a standard for CSR can raise awareness of this concept within an
organization and foster a sense of shared identity.

CSR, according to Unido.org, is a management concept that entails
incorporating social and environmental issues into a company's operations and
stakeholder relationships. Govindan et al. (2014) clarified the CSR role in forming
relationships with stakeholders, and their responses to alternative CSR practices
(Gonzalez et al., 2019).



15

CSR includes many issues such as human resources management, health and
safety, working conditions and stakeholder’s relationships, such as the relationships
with the local communities, suppliers, and consumers (Branco & Rodigues, 2006).
They suggested that firms should take the responsibility of any problem that results
from their operations independently, without being forced by the laws and government

regulations.

Investing in CSR can have a number of beneficial effects, including bolstering
the business's finances, reducing risk, and possibly improving its long-term growth
prospects (Lin et al., 2020). CSR and business financial performance are closely
related (Almarah et al., 2019).

Several studies have sought to explain how CSR and firms’ performance are
related. According to Freeman (1984), businesses can develop a strategically
competitive advantage by meeting the needs of their stakeholders. Alshammari (2015)
asserted that companies can strategically gain a competitive advantage by performing
well in social situations, which would be rewarded by the stakeholders. This
corresponds to Porter and Kramer (2006) point of view, CSR can be a source of
innovation, opportunity, and competitive advantage in addition to being a cost, a
restriction, or a charitable endeavor. As well, Ceglinski and Wishiewska (2017), stated
that CSR initiatives can yield numerous advantages, potentially leading to a
competitive advantages, in addition, CSR activities are sufficient for direct
communication with their clients, helping to improve economic productivity
(Harikumar & Pallathadka, 2020).

Companies should adhere to stakeholder standards and respect, reputations,
risk and dedication managemen, advantage, asymmetry practice, ethnic and legal
equity (Agyemang & Ansong, 2017). They added that during accomplishing short-
and long-term goals and objectives, as well as operating at peak effectiveness and
productivity, CSR practice should be thoroughly considered. CSR is a strategic plan
that businesses may make profitable use of by incorporating it into their overall plan.
Recently, CSR has been practiced by companies and is regarded as a key component
in corporate strategic management. Managers believe that CSR is not simply doing

good things, but also helping companies bring about long-term competitive advantage



16

(Minghui, 2018). In addition, Minghui (2018) asserts that CSR is a broadly recognized
idea that is considered to be important in managers’ decision making, he added that

firms' performance is affected by corporate engagement in CSR practices.

2.3 1SO 26000

The 1SO 26000 standard was launched by the International Organization for
Standardization (ISO) in 2010 to provide all types of organizations worldwide
guidance on social responsibility. A multi-stakeholder approach was used during the
five years of developing a guidance document on social responsibility, with experts
from 40 organizations and 90 countries participating (Moratis et al., 2014). The aim of
this standard is to help organizations in implementing social responsibility by
translating the fundamental concepts and core subjects into practical actions and by
offering examples of best practices in the social responsibility field. 1SO 26000 is a
global regulatory mechanism in CSR, and is non-certifiable standard (Tuczek et al.,
2018).

ISO 26000 standard presents seven principles and seven core subjects that
recognize social responsibility and engage stakeholders. The seven principles of social
responsibility are represented by accountability, transparency, ethical behaviour,
respect for stakeholder’s interests, respect for the rule of law, respect for international
norms of behaviour, and respect for human rights. The seven core subjects of social
responsibility are; organizational governance, human rights, labour practices, the
environment, fair operating practices, consumer issues and community involvement
and development. Each subject has several issues and each issue has several actions

that organizations are expected to adopt.

The ISO 26000 standard can serve as a point of reference for determining how
involved an organization is in creating the anticipated relationships with its
environment. Additionally, by enhancing reputation, building confidence, and
fortifying relationships with stakeholders, pro-social actions can offer an important
competitive advantage which has measurable benefits for investor relations (Bluszcz
& Kijewska, 2021).
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According to Camilleri (2019), companies can enhance their reputation among
stakeholders by adhering to ISO 26000's social responsibility guidelines. 1ISO 26000
is predicated on promoting sustainable development, considering stakeholders and the
opportunities of communication between them, abiding by the law and upholding
international standards of conduct, and being integrated into the entire organization
(Pulido, 2018).

Organizations can manage their social responsibility with the use of ISO
26000. It improves people's living and working environments and provides positive
chances for many enterprises to measure their social responsibility efforts.

Geryk (2018) investigated the extent to which the 1SO 26000 standard's
provisions could offer organizations guidance for implementing CSR. He came to the
conclusion that the ISO 26000 standard can serve as a point of reference for
determining how involved an organization is in creating the kind of relationships that

are expected with its environment.

2.3.1 Organizational Governance.

Organizational governance is a very important function for all types of
organizations, as it is considered to be the building block for decision making within
the organization and a fundamental tenet that directs an organization's social
responsibility decisions and actions (ISO 26000:2010). ISO 26000 considers
organizational governance as a framework for decision making within the
organization. As well, 1SO 26000 takes into consideration the variation of
organization’s type, size, economic, environment, cultural, political, and social context
when building the governance system (Shannak, 2014). By integrating social
responsibility into the organization and its sphere of influence, organizational
governance empowers the organization to accept accountability for the effects of its

decisions and actions.

Principles and considerations for effective governance led to integrating the

principles of social responsibility with decision making and the resulting



18

consequences. The commitment of the leadership for these principles provides
enhancement for the employees to implement those principles, which also leads to
being accepted and respected by the surrounding society making the organization’s

image.

Organizational governance core subject asserts that when implementing 1SO
26000 an organization should take into consideration the seven principles, the seven
core subjects, the practices for integration and review its governance system (ISO
26000:2010 and OECD, 2017).

2.3.1.1 Decision-Making Processes and Structures

Pulido (2018) and ISO 26000 (2010) discussed that the issue under
organizational governance is called decision-making processes and structures.
Organizations should know how to implement structures, systems, mechanisms and
processes for applying the practices and principles of the social responsibility. In order
to prevent stress in organization's sphere of influence, the governance should be
developed with consideration for the standard, the organization's culture, the social
context, and the people that the products and services are intended for. The 1SO 26000
standard also takes into account the significance of procedures and processes, which
support governance and enable impact detection when gathering data from interested
parties. Additionally, organizations are triggered by ISO 26000 to create two-way
channels of communication with their stakeholders, pinpoint areas of agreement and
disagreement, engage in negotiations to resolve potential conflicts, and periodically

review their governance system.

2.3.2 Human Rights

According to the ISO 26000 standard, human rights are the fundamental rights
that every person has the right to. The standard classifies two general categories of
human rights. The first category pertains to all civil and political rights, such as the
freedom of speech, equality before the law, and the right to life and liberty, among

others. Social, economic, and cultural rights fall under the second category. These
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rights may include, but are not limited to the right to work, the right to food, the right
to the best possible standard of health, the right to social security, and the right to
education (Shannak, 2014). Human rights are interdependent, inherent, indivisible,

universal and inalienable.

Human rights are deemed important by ISO 26000. Human rights set off
guidelines that indicate that organizations should respect human rights, exercise due
diligence, apply a human rights policy, provide governance mechanisms and look for
ways to mitigate and prevent negative effects associated with their activities (1ISO &
OECD, 2017).

Human rights core subject discusses eight issues, these issues are due diligence,
human rights risk situations, avoidance of complicity, resolving grievances,
discrimination and vulnerable groups, civil and political rights, economic, social and

cultural rights and fundamental principles and rights at work (1SO 26000:2010).

2.3.2.1 Due Diligence

Due diligence, the issue components talk about the organization's human rights
policy, which provides valuable direction for everyone working in the sphere of
influence of the organizations and within the organization’s itself. The methods for
assessing how planned and current activities might impact human rights; incorporating
the policy of human rights across the entire organization; performance tracking over
time so that adjustments to priorities, strategies, and actions can be made in order to

reduce the adverse consequences of its decisions and activities (ISO 26000:2010).

2.3.2.2 Human Rights Risk Situations

In risk situations, human rights-related challenges may face organizations,
potentially intensifying the human rights of violations of human rights. Conflict, a lack
of political or civil rights, poverty, natural disasters, drought, or , severe health issues,
a culture of corruption, participation in extractive industries or other activities that
could have a negative impact on natural resources like water, are a few examples of
these difficulties (1ISO 26000:2010).
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2.3.2.3 Avoidance of complicity

Complicity might appear in organizations as they would give more importance
to due diligence than the international behaviour norms, which will impact negatively
on the environment and the society. They are considered to be complicit as well if they
remain silent or do nothing about the wrong behaviour, organizations should not deal

with any entity that is engaged in abusing human rights (ISO 26000:2010).

2.3.2.4 Resolving Grievances

Disputes occur in organizations and impact its decisions and activities.
Organizations should always have their own mechanisms for solving conflicts, and
these mechanisms should be transparent and clear to all, reachable to all even for
people who have sight or language difficulty, or any other difficulties. The
mechanisms should have clear stages and time frame for a clearly identified and
monitored outcomes. All different people or parities should access equally to the
grievances system, and to get the right advice to be able to represent their grievances
(I1SO 26000:2010).

2.3.2.5 Discrimination and Vulnerable Groups

Discrimination is practiced among a verity of aspects such as race, religion,
colour, and gender, and more. The international norms prohibit such acts. While
discrimination can be indirect in terms putting some people with a certain attribute in
some special environment to be a disadvantage instead of being an advantage. The
organizations ought to pay attention to ensure that they do not discriminate against
their different stakeholders, such as members, customers, employees and anyone else

with whom the organizations have contact or an impact (1ISO 26000:2010).

2.3.2.6 Civil and Political Rights

Humans have the very fundamental rights among of which; the right of life,
dignity, freedom, security, property, liberty, freedom of speech and the political
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contribution. Where organizations need to respect those rights, and do all that is
required to protect those rights (ISO 26000:2010).

2.3.2.7 Economic, Social and Cultural Rights

Humans have the economic, social and cultural rights that are important for the
human dignity as well for the personal development. Those also include the education,
work in a safe environment, freedom of association, high standard health care, security
in case of unemployment due to different causes, practice of religion and culture, etc.
here is where the organization support these rights and discourage any negative
practices that might be observed (1SO 26000:2010).

2.3.2.8 Fundamental Principles and Rights at Work

As has been identified by ILO, work rights include effective recognition of the
right to collective bargaining, freedom of association, the elimination of child labour,
the elimination of all forms of forced or compulsory labour, and the elimination of

discrimination regarding occupation and employment (1ISO 26000:2010).

2.3.3 Labour Practices

As labour practices are related directly to the organization internal regulations,
and under its control, but also it needs to focus on the labour practices which are
executed by a third party or subcontractors. Among the organization's most important
social responsibility acts is the creation of job opportunities and suitable wages. A
work that is meaningful and provides developments, which also raises the life
standards of the workers. Social responsibility in the workplace creates social justice
and stability as well (1ISO 26000:2010).

The issues under this core subject are employment and employment
relationships, conditions of work and social protection, social dialogue, health and

safety at work, human development, and training in the workplace.
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2.3.3.1 Employment and Employment Relationships

Employment is very important for human development and it is accepted
universally. Employers contribute to the welfare of societies through securing full
employment and decent work. In the best interests of the organization and society, the
employment relationship grants both employers and employees rights and require
obligations (ISO 26000:2010).

2.3.3.2 Conditions of Work and Social Protection

Where the employer usually is the part who determines the conditions of work,
and these include wages, vacancies, medical care, maternity protection, and other
conditions. Employers need to take care of the conditions of work as the working
conditions affect the life standard of workers, which is directly connected to social
responsibility of the organizations (ISO 26000:2010).

2.3.3.3 Social Dialogue

Exchange of information, negotiations, consultation and other types of social
dialogue between government representatives, employers and workers. Social
dialogue first part are the workers and their representatives such as the labour unions,
who should be freely elected and not nominated by the government or the employers.
The other party are the government or the employers. In terms of social dialogue, there
IS no superior part, both parties practice their dialogue on equality basis, as both parties
need each other, they both have mutual interest. As the standard presents, the dialogue
has the kind of technique that help all parties to find solutions for their cases and to
reach the required outcome. Both parties can agree to find ways of developing the
skills of the workers which will be of benefit for both the workers and their employers
(I1SO 26000:2010).

2.3.3.4 Health and Safety at Work

Health and safety at work is both promoting the highest degree of mental,

physical and social health and protection from risks, and to design the environment in
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a way to be suitable for the physiological and psychological needs of the employees.
In addition to having a negative impact on workers, accidental and ongoing pollution
and other workplace hazards have the same impact on communities and the
environment (1SO 26000:2010).

2.3.3.5 Human Development and Training in The Workplace

Human development is expanding people's options by improving their human
capacities, which enables them to live long, healthy lives, be knowledgeable, and enjoy
a decent standard of living. It also entails having the economic, political, and social
means to express one's productivity and creativity to feel respect for oneself, and to
have a sense of community (ISO 26000:2010).

2.3.4 The Environment

Depending on what 1SO 26000 presents, the environment is impacted by any
decisions or activities performed by the organizations regardless of where they are
located. This differs based on how the organization directs its resources, where its
activities are located, if pollution and wastes are generated, and how the organizations
activities impact natural habitats. Organizations should adopt integrated strategies that
consider the economic, social, health, and environmental implications of their
operations as well as decisions made both directly and indirectly in order to mitigate
their impact on the environment (1SO 26000:2010).

Four issues under the environment core subject, they are prevention of
pollution, sustainable resource use, climate change mitigation and adaptation and

protection of the environment, biodiversity and restoration of natural habitats.

2.3.4.1 Prevention of Pollution

The organizations can enhance their environmental performance by

eliminating pollution including emissions to air, discharges to water, waste
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management, use and disposal of toxic and hazardous chemicals, and other identifiable
forms of pollution (ISO 26000:2010).

2.3.4.2 Sustainable Resource Use

Organizations need to focus on improving the current ways of consumption by
being more responsible when using different resources such as water, fuel, electricity
and raw materials; this is to ensure the availability of those resources for our earth’s
future. They need to understand the consumption should be equal or less than the
natural replenishment (ISO 26000:2010).

2.3.4.3 Climate change mitigation and adaptation

Among the causes of global climate change are the greenhouse gases that are
released from the activities of some organizations. The global change is indicated by
the rising of temperature, the rainfall patterns changes, sea level rising, etc. and one
cannot predict how bad it is going to be if not taken care of. Responsibility of the
organizations on the GHG emissions (either directly or indirectly) is not denied on the
climate change. Organizations can take advantage of recommendations to lower their
own greenhouse gas emissions and to make the procedures to adapt for the climate

change.

2.3.4.4 Protection Of the Environment, Biodiversity and Restoration of Natural

Habitats

Since the 1960s, the demand for natural resources has grown rapidly, which
has led to a significant and sometimes irreversible loss of habitat and diversity. As

well, huge areas have been changed by human action (1ISO 26000:2010).
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2.3.5 Fair Operating Practices

Ethical behavior in an organization's interactions with other organizations is
linked to fair operating practices. Among them are the connections between businesses
and government agencies, organizations and their competitors, suppliers or customers,
and whatever associations they belong to. Fair operating practice issues appear in anti-
corruption, responsible involvement in the public sphere, fair competition, and other
areas (ISO 26000:2010).

2.3.5.1 Anti-Corruption

Corruption is the abuse of authority or power, and it can be in many forms;
such as bribery involving people working in public and private sectors, money
laundering, trading in influence, conflict of interest, and hindrance of justice.
Corruption may lead to human rights violations, hardship of societies and harm to the
environment. Wherever corruption is found, it will limit fair competition and wealth

distribution and community economic development (ISO 26000:2010).

2.3.5.2 Responsible Political Involvement

Public policy can be developed and public political processes can be supported
by organizations. Organizations ought to abstain from the use of excessive power as
well as from coercion and pressure that might undermine the democratic process (1ISO
26000:2010).

2.3.5.3 Fair Competition

In the long run, fair competition raises living standards and promotes efficiency
and innovation while giving all organizations equal opportunities. Anti-competitive
behaviour may harm the reputation of organizations and could lead to legal problems.
Organizations that engage in anti-competitive behavior create an environment where
such behavior is frowned upon, and this brings in positive atmosphere for all processes
(I1SO 26000:2010).
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2.3.5.4 Promoting Social Responsibility in The Value Chain

Procurement and trade decisions can be an area where organizations can make
some effect on other organizations, by supporting the principles of social responsibility
through leadership along the value chain. Some unintended outcomes caused by the
decisions that organizations make related to procurement and purchasing, therefore
organizations need to take the needed procedures to eliminate the negative outcomes.
While organisations take their social responsibility part in this, but still the official
authorities should also do their duty of enforcing laws and regulations (ISO
26000:2010).

2.3.5.5 Respect For Property Rights

The Universal Declaration of Human Rights recognized a number of rights
among which is the property rights, which cover both physical assets, copyrights,
geographical and funds rights, in addition to moral rights and the intellectual property.
Whereas recognizing property rights will encourage physical security, economic and

investment and as a result encourages innovation and creativity (ISO 26000:2010).

2.3.6  Consumer Issues

Organizations in general have responsibilities towards their customers despite
of the services and products they provide, and these include giving accurate
information about the products and their components to consumers (individuals or
groups who use the organization’s outputs). Decreasing risks from the use of the
services and products is also one of the organization’s responsibilities. This can be
achieved though design, manufacturing, information provided, and withdrawal or
recall of products when a defect appears. Consumer issues were linked to the social
responsibility are related to fair marketing, protection of health and wellbeing,
sustainable consumption, data and privacy protection, ability to get the important
services and products, and tackling the needs of the disadvantaged consumers (1SO
26000:2010).
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2.3.6.1 Fair Marketing, Factual and Unbiased Information and Fair
Contractual Practices

Fair marketing, factual and unbiased information and fair contractual practices
give information about services and products in an understandable way for consumers,
so they can make good decision regarding their consumption with clear comparison of
the characteristics of various services and products. Fair contractual procedures aim to
minimize disparities in negotiating power between the parties in order to safeguard the
interests of suppliers and customers alike. Information on the environmental, social,
and economic impacts of the full life cycle and value chain can be provided as part of
responsible marketing. Services and products details given by suppliers are important
in purchasing decisions since these details might give the only information that
consumers can easily access. The misleading or incomplete information can make the
consumer make purchasing decisions that will waste their money or harm them, which
will result in losing confidence in the organization and its products, and the other way
around (1ISO 26000:2010).

2.3.6.2 Protecting Consumers’ Health and Safety

Protecting consumers doesn’t only involve the aimed usage, but also any
expected misuse. Organization should provide clear instructions to use products safely,
including maintenance. Any mishearing of the information to give to consumers may
harm the reputation of the organization. Not all risks can be predicted, therefore
methods of recalling products from the markets should be designed in an effective way
(I1SO 26000:2010).

2.3.6.3 Sustainable Consumption

Sustainable consumption is the consumption that equals the rates of products
or resources. While the reported rates of consumptions seem to be unsustainable,
which is causing more harm to the environment and depletion of resources. The
responsibility is not only of the organizations, as consumers also need to be aware of

their role, by taking ethical, social and economic factors into consideration with
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reference to the clear information given by organization when they make their
purchasing and consumption decisions (ISO 26000:2010).

2.3.6.4 Consumer Service, Support, And Complaint and Dispute Resolution

Consumer service, support, and complaint and dispute resolution are the means
that organizations use to tackle the consumers’ needs after products are purchased or
and services are provided. Proper installation and warranties are examples of those
means. The consumer rights are at the risk to be violated if organizations do not give
the required performance in this regard. Offering high quality products or services will
increase consumer satisfaction. Very clear instructions on use should be given to the
consumers as to avoid faulty usage. Surveys can be conducted to monitor the support

that consumers get as aftersales services (ISO 26000:2010).

2.3.6.5 Consumer Data Protection and Privacy

Consumer data protection and privacy are meant to protect consumers’ rights
of privacy. This is done by controlling the information types gathered, and the methods
of collecting this kind of information. Concerns regarding electronic communication
where financial information is transferred needs to be discussed to find ways to protect
consumers’ privacy and safety. Using rigorous systems can help organisations in
protecting consumers’ data, and this will help in sustaining their credibility and

reputation (ISO 26000:2010).

2.3.6.6 Access to Essential Services

Organisations can participate in providing the basic services which a
government — although being its responsibility —might not be able to meet for different
reasons. These might include electricity, gas, water, and sewage, etc. (ISO
26000:2010).
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2.3.6.7 Education and Awareness

In order to help customers, consume wisely, education and awareness are
strongly needed by providing clear accurate information about the products and
services, consumers will be knowledgeable enough to consume responsibly. Focus
need to be given for the disadvantaged people in different areas, those can include low-
income or of low literacy levels. Above all, consumers also need to know that they
have the right of knowledge. Nevertheless, knowledge and education of the consumer
do not free organizations from their responsibility should any harm be done because
of their products and services (ISO 26000:2010).

2.3.7 Community Involvement and Development

As commonly known today organization do have a relationship with their
surrounding communities, this is based on contributing in the development of those
communities. Communities can be either the residential or other social settlements
located in a geographical area within the organisations’ impact surroundings, or can
mean the people of shared interests, such as simulated communities, who share
concerns about a certain issue. Showing a respectful way of dealing with all of the
community aspects including the institutions reinforces democratic values.
Sustainable development is composed of two essential parts; these are the community

involvement and community development (ISO 26000:2010).

Areas where organizations can participate in the community development
include creating employment, which is enhanced by the various economic and
technological activities. They expand on educating and developing employees’ skills
through some programmes, while preserving culture and arts of those communities.

This will lead to increase the community wealth and enhance economic development.

Community development is achieved by socially responsible behaviour; that is
for example when they seek equal rights and acceptable living standards for all people

without any discrimination.
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The issues under this subject are community involvement, education and
culture, employment creation and skills development, technology development and

access, wealth and income creation, health and social investment.

2.3.7.1 Community Involvement.

Community involvement is aimed at avoiding and resolving problems,
fostering partnerships with local organizations and stakeholders as to be a good
organizational citizen within the community. Organisations contribute to their
communities through their participation in supporting the civil institutions and through
networking with the groups and individuals that create the civil society. On the other
hand, communities can help organizations to be informed about the community needs
so that their activities will be in harmony with those needs. It is required that
organizations be aware of the different types of groups being formal or informal, which
participate in the development, keeping in mind that the social, cultural and political
rights of those groups should be respected (1ISO 26000:2010).

2.3.7.2 Education and Culture

Education and culture are the basics for the community development in social
and economic fields. Education and culture promotion is precisely compatible with
respect of human rights, which have a positive impact on social solidity and
development (1ISO 26000:2010).

2.3.7.3 Employment Creation and Skills

Employment is the base of not only community economic development, but
also social development. Creating employment contributes in reducing poverty thus
enhancing economic and social development. Developing skills is very essential for
helping people secure decent jobs, equally it is vital for the economic and social
development (ISO 26000:2010).
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2.3.7.4 Technology Development and Access

Full and safe access to modern technology is a basic need for enhancing
economic and social development, when organizations apply specialized knowledge,
skills and technology, they can promote human resources development and
transmitting technology.

In this modern world of today, telecommunications technologies are a very
important base for the various economic activities, where access to information is a
main tool that eliminates discrepancies between countries, generations and regions.
Training and partnerships among other actions that the organization can do to improve
access to this kind of technology (ISO 26000:2010).

2.3.7.5 Wealth and Income Creation

It is known that organizations — at different levels — do try to develop their
employees’ capabilities for the good of the organization, but organizations through this
also contribute to the wealth and income raising of their employees, and the
community around them. Not only employees’ skills that can be promoted, but also
the suppliers’ development and the entrepreneurship programmes, which eventually
will enable economic and social welfare and produce benefits for the community (ISO
26000:2010).

2.3.7.6 Health

One can argue that health is the most important life element, and is well
acknowledged human right. Therefore, organizations of different sizes and types,
should respect the right to have a good health, and should participate in different ways
to promote health situations, and avoid any health threats and any damage that the
community may be exposed to. To be positively involved in this regard, organizations
may participate in public health campaigns, and offer better access to the health care
services; despite that it is wildly recognized that governments are responsible for this

vital service, organization can still have a role in this regard. Healthy community is
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the atmosphere where organizations can operate better and obtain more success (ISO
26000:2010).

2.3.7.7 Social investment

When organizations allocate their funds to projects and initiatives, this is
known as social investment that aims to improve communities’ different social aspects.
Organizations can invest in projects such as education, training, culture and health
care. Organizations need to focus on the needs and priorities of the communities when
they would like to invest in the social development. They can obtain information and
consultation to identify the areas of social investment (ISO 26000:2010).

24 Firms’ Performance

The literature describes an organization's performance as a sum of its financial
and non-financial indicators. These indicators measure how well a company is
executing their business strategy and achieving its goals. Chen and Perez (2019)
discussed that the performance of firms refers to how well a firm is meeting its
objectives and goals. They added, to assess the firms’ performance, various financial
and non-financial indicators are used, as well as stakeholder assessments. They assert
that financial indicators include metrics such as revenue growth, profitability, return
on investment, and market share which reflect the firms’ ability to generate profits,
manage costs, and create value for its shareholders and discussed that the non-financial
indicators are metrics that provide insights into a company's operations' effectiveness,
such as customer satisfaction, employee engagement, innovation, and sustainability.
These indicators can provide insights into a company's long-term sustainability and

competitiveness (Mitra & Palmer, 2014).

In management, marketing and economics, performance is a specific outcome
that confers effectiveness, efficiency and competitiveness to the organization and its
procedural and structural elements (Verboncu & Zalman, 2005). Performance
measurement is the process of determining the effectiveness and efficiency of an action
(Neely et al., 2005).
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Scholars put up several dimensions to measure the firms’ performance.
Measuring a business's effectiveness and efficiency is a popular method of evaluating
its performance. According to Mouzas (2006), the effectiveness and efficiency of a
firm's performance can be measured using both of these indicators. Efficiency,
according to him, is an essential aspect that shows up in the operating margins of the
business, and effectiveness is the capacity of the business to produce earnings growth

that is sustainable for the network it operates in.

Bartuseviciene and Sakalyte (2013) identified the effectiveness and the
efficiency and explored the differences between them. They stated that firms can
achieve excellent competitive performance through increasing the efficiency and
effectiveness indicators evenly. They came to the conclusion that efficiency and
effectiveness are measurements of performance that businesses can use to assess their
own performance. The successful conversion of inputs into outputs is the focus of
efficiency, while the interaction between outputs and the social and economic

environment is measured by effectiveness.

According to Herciu (2016), implementing CSR through ISO 26000 at the
micro level will open up the possibility of maximizing the firm's macro-level

contribution to sustainable development.

It is clear that the scholars have either studied overall firm performance or only
one or a few dimensions of performance (Gupta & Gupta, 2020). This study is
probably one of the few attempts to explore ISO 26000 on firms’ performance
dimensions (efficiency, effectiveness, and competitiveness). This study emphasizes
the impact of ISO 26000 on firms’ performance with the presence of corporate

governance as a mediator.

2.4.1 Efficiency

Scholars have discussed firm efficiency as a key factor in evaluating firm

performance. Efficiency measures the firms’ ability to minimize costs and maximize
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output while maintaining quality standards. It is commonly assessed through the use
of various financial ratios, like the inventory turnover ratio, asset turnover ratio, and

return on assets ratio (Wang & Zhao, 2019).

Efficiency is also evaluated through non-financial indicators, such as
production cycle time, customer lead time, and defect rates. These indicators help
measure the efficiency of a firm's production process and can provide insights into
opportunities for process improvement (Cai & Liu, 2021). Furthermore, scholars have
emphasized the importance of considering the context in which a firm operates when
assessing efficiency. Factors such as industry structure, technological advancements,
and market conditions can influence a firm's ability to achieve efficiency (Li et al.,
2019).

Efficiency is the ability to achieve maximum output with minimum input, or
to produce the desired results with the least number of resources possible. It is a
measure of how well a firm utilizes its resources to achieve its goals. According to
Manganelli and Raggi (2020), efficiency is a key performance indicator that is used to
assess a firm's productivity and competitiveness. It is often measured using various
metrics, such as labor productivity, machine utilization, and production cycle time.
These metrics provide insights into how well a firm is using its resources and help

identify areas for improvement.

Minimizing costs and improving operational margins reflect the meaning of
efficiency. Efficiency refers to any performance that requires the least inputs and
produces the maximum possible number of outputs. Simply put, being efficient means

getting more out of less.

Furthermore, efficiency is not only important for the profitability of the firm
but also for the satisfaction of its stakeholders. For example, customers may value
firms that can deliver products or services quickly and at a low cost, while shareholders
may expect high returns on their investments. Therefore, firms that prioritize
efficiency are better positioned to meet the expectations of their stakeholders and

compete effectively in the market (Borup et al., 2018).
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Efficiency and waste of time and efforts are inversely related, meaning that
the more efficient a firm is, the less waste of time and effort it incurs. A firm that can
minimize waste is better positioned to achieve its goals and compete effectively.
According to Li et al. (2021), waste can arise from a variety of sources, including
overproduction, waiting time, transportation, processing, motion, inventory, and
defects. These wastes can consume resources, reduce productivity, and increase costs,
leading to a reduction in efficiency. Therefore, firms that can identify and eliminate

waste can improve their efficiency and gain a competitive advantage.

Nguyen et al. (2019) assert that scholars have emphasized the importance of
continuous improvement to maintain efficiency levels over time. By identifying and
addressing inefficiencies, firms can streamline their operations, reduce waste, and

enhance their overall efficiency.

The satisfaction of workers and efficiency are positively correlated. When a
firm operates efficiently, workers are likely to feel more engaged and satisfied with
their work, leading to increased productivity and improved firm performance.
According to a study by Kazi et al. (2021), employee satisfaction is positively
associated with organizational efficiency, as satisfied employees are more likely to
work efficiently and contribute to the overall success of the firm. Additionally,
satisfied employees are more likely to have lower turnover rates and be more
committed to the organization, which can lead to reduced costs and increased

productivity.

2.4.2 Effectiveness

Effectiveness refers to the extent to which an organization or system is able to
achieve its goals and objectives. It is a measure of how well a firm can meet the
stakeholders expectations and needs, such as employees, customers, the wider

community and shareholders.

Damanpour and Schneider (2016) discussed that effectiveness is a critical

performance indicator for firms, as it reflects the ability of the organization to create
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value and generate positive outcomes for its stakeholders. They added that
effectiveness is often measured using various metrics, such as customer satisfaction,
employee engagement, and financial performance. These metrics provide insights into
how well the firm is meeting the needs of its stakeholders and help identify areas for

improvement.

Furthermore, effectiveness is closely related to the firm's strategy and the
alignment of its goals and objectives. Firms that have a clear and well-defined strategy
that is aligned with their goals and objectives are more likely to be effective in
achieving their desired outcomes (Hitt et al., 2017).

Firm performance and effectiveness are closely related, as firms that are
effective in achieving their goals and meeting the needs of their stakeholders are more
likely to perform well. According to a study by Singh and Kant (2018), effectiveness
is a critical determinant of firm performance, as it reflects the firm's ability to create

value and generate positive outcomes for its stakeholders.

Effective firms are those that have a clear and well-defined strategy that is
aligned with their goals and objectives, and that are able to execute this strategy
effectively. Such firms are able to respond quickly to changing market conditions,
innovate and adapt to new technologies, and build strong relationships with their
stakeholders, including customers, employees, and suppliers (Singh & Kant, 2018).

Martz (2008) discussed that an organization's effectiveness is determined by
how well it minimizes harm from its actions while generating sustainable value

through the intentional transformation of inputs and exchange of outputs.

Effectiveness means that corporations give a good attention to cost reduction,
quality creation of value-added, output and innovation. It measures how well an
organization meets its objectives or how its products impact the economy and social

environment.

Etzioni (1964) asserted that organizational effectiveness is the concept of how

effective an organization is in achieving the outcomes the organization intends to
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produce. Zheng (2010) claimed that an organization's effectiveness typically dictates
its policy objectives or the extent to which it achieves its own objectives. In this regard,
the more effective firms' operations are carried out, the better the performance of the
firm is; as well, the less effective a firm's operations, the worse the firm performs
(UKEssays, 2018).

An organization's effectiveness and its employees' skills are positively
correlated. According to a study by Ahmad and Shahzadi (2018), employees with high
levels of skills and expertise are better equipped to contribute to the overall
effectiveness of the organization. This study discussed that workers' skills are very
important factor of organizational effectiveness, as they enable employees to perform
their tasks and responsibilities more efficiently and effectively. Skilled workers are
better able to solve problems, make effective decisions, and innovate, which can

enhance the overall performance of the organization

2.4.3 Competitiveness

Competitiveness is about the way to achieve the organization’s advantage over

other competitors.

Competitiveness is defined as the firms’ ability, industry, or nation to
effectively compete in the global marketplace. According to the World Economic
Forum (2021), competitiveness is "the set of institutions, policies and factors that
determine the level of productivity of a country”. The European Management Forum
defined competitiveness as "the immediate and future ability of, and opportunities for
entrepreneurs to design, produce and market goods worldwide, whose price and non-
price qualities form a more attractive package than those of foreign and domestic
competitors"” (European Management Forum 1984).

The World Economic Forum (2021) asserted that competitiveness is
determined by a range of factors, including the quality of infrastructure, the level of
technological development, the skills and education of the workforce, the quality of

institutions, and the level of innovation and entrepreneurship. Competitiveness is also
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influenced by factors such as political stability, macroeconomic conditions, and the
regulatory environment. This Forum added that competitiveness is not only important
for the success of individual firms but also for the overall economic development of
nations. It is closely linked to economic growth, job creation, and social welfare. A
competitive nation is one that is able to attract investment, generate employment
opportunities, and improve the standard of living of its citizens.

Smith and Higgins (2000) concluded that the CSR implementation enhances
customers' loyalty and repeating purchases even if the products or services were
expensive. Furthermore, Vilanova et al. (2008) discovered that CSR enhances an
organization's competitive advantage by fostering changes in organizational processes
and values as well as the development of an external and internal organizational image
and reputation. According to Fuzi et al. (2017), academics frequently make the case
that CSR activities can raise a company's long-term competitiveness and foster a
favorable correlation between the financial performance and the CSR activities. This
positive relationship was stressed by (Aguinis & Glavas, 2012) arguing that some
researches resulted that there is a positive relationship between CSR and firm
performance. Famiyeh (2017), a sizable body of research has also suggested that CSR
can foster innovation by utilizing environmental, social, or sustainability drives to
develop novel business models, services, goods, and procedures, as well as new market

opportunities.

The literature shows that many scholars measure competitiveness by
measuring quality, creativity, flexibility, cost, and differentiation and the researcher

adopted these four dimensions in measuring the effectiveness of the firms.

2.5  Corporate Governance (CG)

The notion of CG is not too old, having emerged during the early 1990s
globalization period, when corporate executives were expected to exhibit
transparency, accountability, and good performance—all of which are requirements of
CG (Bhardwaj et al., 2014).
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CG is a system that improves relationships between different stakeholders and
guarantees equitable resource distribution among rival users.. Furthermore, it provides
structures through which organization objectives are formulated and methods of
achieving goals, as well as examining if performances are carried out (Al-Ahdal et al.,
2020).

According to Mohan and Chandramohan (2018), good governance improves a
company's performance and competitiveness and paves the way for achieving business
excellence. Manini and Abdillahi (2015) stated that numerous researchers have used
various variables of interest to examine the mechanisms of CG and their impact on the
performance of firms from different perspectives. CG offers a framework that serves
the interests of the company and can improve performance by lowering problems
related to agency (Khatab et al., 2011). Effective CG plays a critical role in maintaining
the long-term value of stakeholders in the business environment, making it a vital issue

for maintaining the successful operation of organizations. (Abu-Tapanjeh, 2006).

Sanda et al. (2005), Abu-Tapanjeh (2006), Aljifri and Moustafa (2007),
Ibrahim et al. (2010), Al-Hawary (2011) and Khatab et al. (2011) found mixed results

on the relationship between CG mechanisms and firms’ performance.

CG impacts firms' performance, and if the functions are appropriately
established for the CG system, it attracts investment and maximizes the organizations'
fund, reinforcing the organizations' pillars and this will result in the expected increase
in firm performance. Ehikioya (2009) asserts that effective CG protects against
possible financial challenges and enhances firms' growth and therefore, CG plays an
important role in the growth of the firm performance. The international CG standards
are strict about the rules of ethics in the operation and decision-making with respect to
improving the work of the firm (Stoilkovska et al., 2019). In addition, CG provides an
organizational structure that enables the organization to determine the objectives and
the methods on how to achieve these objectives, as well as to monitor the
organization’s performance. Accountability, transparency, responsibility and, fairness
are the most important principles of good governance in the management of the

organization.
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2.6 Underlying theory of the study

2.6.1 Stakeholders Theory

Many academic fields contribute to the theoretical debates on CSR. The
stakeholder theory of the firm, which emphasizes the unique position that stakeholders
possess in the area of social responsibility, is the primary theory that focuses on CSR
(Freeman, 1984).

The literature has a lot of theories that explain and analyse CSR; stakeholder
theory is one of them, it explains how business is able to analyse its CSR strategy
(Freeman & Valamuri, 2008). Stakeholder theory suggests that, for effective CSR,
corporations should take the interests of their range of stakeholders, other than
shareholders into account. According to Freeman’s stakeholder theory, corporations
have a series of contractual relationships with multiple stakeholders. Stakeholders
include employees, managers, investors, customers, suppliers, government,
competitors, media, communities...etc. They make direct and indirect investments in
corporations and assume the risks arising therefrom. Hence, to ensure the sustainable
development of society, corporations should be responsible for all related stakeholders

and not just shareholders.

Freeman’s stakeholder theory states that a corporation’s stakeholders include
just about anyone affected by the corporation and its operations. This is in opposition
to shareholder theory proposed by economist Friedman (1970) that in capitalism, the
only stakeholders a corporation should care about are its sharcholders. Friedman’s
view is that corporations are forced to make a profit, to satisfy their shareholders, and
to continue its positive growth. Friedman believes that unless the company satisfies

the wishes of the shareholders it should not ponder over CSR.

Stakeholder theory takes into consideration business ethics, morals and values
when managing stakeholders involved with a corporation. It seeks to improve relations
with stakeholders, which leads to improving efficiencies throughout the corporation.

Stakeholder theory proposes that a company is only successful when it delivers value
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to its stakeholders, and those values can come in many forms beyond financial
benefits.

Stakeholder theory was used in studies on sustainability and CSR and is seen
as an essential component of CSR practices (Ado, 2016). Borlea and Achim, (2013)
talked about how the necessity of corporate social responsibility in the context of the
shift from an industrial to a new society dubbed "post-modern,” "post-industrial,"

"post-capitalist,” "post-structural,” and “post-traditional” society gives rise to
stakeholder theory. The authors went on to say that the new economy is marked by a
deep and intricate transformation across all domains, with significant ramifications for

society, the environment, and CSR aspects.

Arshad et al. (2012) discussed, stakeholders theory suggested that superior firm
performance can be created if the corporations meet the expectations of various
stakeholders. Stakeholders’ theory gives the relationship between corporations and its
stakeholders a priority due to the central idea of the theory to gain success which
depends on the capability of the corporation to sustain their relationship with the
stakeholder groups, such as employees, customers, and even general public (Niresh &
Silva, 2018; Almarah et al., 2019). Seungwoo et al. (2017) stated that CSR can
generate sustained value depending on its relationship with different stakeholders.
Therefore, it is important to understand and persuade stakeholders effectively in order
to create long-term corporate value. Maulamin (2017) mentioned that the stronger
relationship the corporation has with its stakeholders, the easier for the corporation to
achieve its business objectives and vice versa, if the corporation has a bad relationship

with stakeholders, it is increasingly difficult for the corporation to achieve its goals.

Donaldson and Preston (1995) stated that proponents of the stakeholder theory
believe that different stakeholder groups, both within and outside the organizations,

are the dominant pressures that push them towards corporate responsibility.
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2.7  Benefits of applying 1SO 26000

ISO 26000 will be able to create value for the organization and for the others,
transform, decrease, or increase capital (human, financial, natural, social, intellectual),
enhancing credibility, emphasize performance results and improvements, and attract
investors (Herciu, 2016). CSR is a way and a form of investment that creates
opportunities for growth and expansion in the future (Husted, 2005). Lankoski et al.
(2016). Discussed that social responsibility activities have the potential to enhance a

positive impact on the organization performance in the long-term.

ISO 26000 standard tries to encourage the organizations to apply 1ISO 26000.
The standard links an organization’s performance on social responsibility to many
benefits such as competitive advantage, organization’s reputation, and the ability to
attract and retain workers or members, customers, clients or users. Also, to help
maintain the employees’ morale, commitment and productivity. In addition, benefits
also include attracting owners, investors, sponsors, donors and the financial
community, and enhances its relationship with governments, companies, media, peers,
suppliers, customers and the community in which it operates (ISO 26000:2010).
Jamilah (2019) stated that CSR plays a vital role in enhancing the reputation of any
organization. He added that the image and commitment of CSR practices reflect the
corporate brand of the organization.

Donate and Guadamillas (2011) stated that adopting CSR practices can help
organizations to retain the qualified employees, which maintains leadership positions
and improve the capacity of innovative (Surroca et al., 2009). Turban and Greening,
(1997) asserted that companies with a strong CSR commitment often have an increased
ability to attract and retain employees, which leads to reduced turnover, recruitment,

and training costs.

ISO 26000 has been characterized as an important breakthrough innovation
(Webb, 2012) and as an evolutionary step in standard innovation (Hahn, 2012) due to
it is suitability for organizations of all sizes and sectors, and because it has unique

features regarding authority and legitimacy (Camilleri, 2019).
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2.8 Previous Studies

In order to review of literature and discussion of previous studies that attempt
to address the issue, this section looks at the previous related studies. Very limited
studies according to the knowledge of the researcher discussed the impact of
implementing social responsibility from the perspective of 1ISO 26000 on different
aspects, especially firms’ performance with the mediation role of corporate

governance.

Dunay et al. (2021) study entitled “Why Socially Responsible? Determinant
Factors of Organizational Performance: Case of Dangote Cement Factory in Ethiopia”.
The purpose of this research is to investigate how CSR affects the organizational
performance of the Ethiopian Dangote Cement Factory. The researchers adopted a
mixed approach of an explanatory and a descriptive research design. The researchers
used structured questionnaires to gather data from the targeted sample of the study,
where the probability and non-probability sampling technique was employed to draw
a sample of 179 respondents. The researchers collected data and analysed it using the
SPSS (version 20) statistical software package. A multiple linear regression model was
applied to see the effect of corporate social responsibility on organizational
performance. The results of the study indicated that ethical activities, philanthropic
activities, and legal activities affect the performance of organization, and of a positive
relationship.

Alsurayyi and Alsughayer (2021) study entitled “The Relationship between
Corporate Governance and Firm Performance: The Effect of Internal Audit and
Enterprise Resource Planning (ERP)”. The aim of this study is to explore the effect of
good CG on the performance of listed firms in Saudi Arabia. The researchers used a
questionnaire to collect data. The findings indicated that the proper CG positively
affects firm performance. As well, the results show that CG leads to transparency,
disclosure, integrity, equality, and responsibility, and most of the respondents agreed
that CG leads to respecting the rights of stakeholders. Furthermore, this study makes
the claim that having strong CG promotes businesses to use resources more effectively,

which boosts economic growth.
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Hermuningsih et al. (2020) study entitled “Corporate Governance and Firm
Performance: An Empirical Study from Indonesian Manufacturing Firms” The study
aims to investigate the relationship between CG and firms’ performance. This study
used a purposive sample of the manufacturing companies listed on the Indonesia Stock
Exchange (IDX) from 2014 to 2016. The data were obtained from the official websites
of IDX. The results of this study indicated that CG significantly improved firms’
performance. As well, the significant relationship between CG and the firms’
performance also suggests that firms should implement five principles of CG, namely,
accountability, transparency, responsibility, independency, and fairness, to improve

and evaluate their performance.

Al- Ahdal et al. (2020) study entitled “The impact of corporate governance on
the financial performance of Indian and GCC listed firms: An empirical investigation”.
The study aimed to provide a brief view about the mechanisms of CG in India and
Gulf Corporation Council (GCC) countries, corporate legal system, and monitoring
policies laid down by Indian and Gulf Corporation Council governments. A sample of
53 non-financial listed companies from India and 53 non-financial listed companies
from Gulf Corporation Council countries was used for the period 2009-2016. Findings
showed that audit committee and board accountability have an insignificant impact on
firms’ performance measured by ROE and Tobin’s Q. Similarly, transparency and
disclosure have an insignificant negative impact on firms’ performance measured by

Tobin’s Q.

Ashour et al. (2020) study entitled “Corporate social responsibility and
competitive advantage: relationships and mechanisms”. This paper aims to study the
association of CSR implementations and the achievement of competitive advantage
focusing on the mediation role of company reputation in this relationship. The paper
used a purposive sampling method targeting senior decision-makers in the 5-star hotels
and resorts in Jordan. A Semi-structured interview technique was used to confirm the
validity of the research model and 300 questionnaires were distributed. The findings
illustrate the mechanism of CSR and the competitive advantage relationship. A
positive effect was shown of the social, legal, and ethical dimensions of CSR on

competitive advantage. Data analysis did not show any significant impact of the
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environmental dimension on competitive advantage through the company reputation

as a mediator variable.

Nguyen et al. (2020) paper entitled “Some Theoretical and Practical Issues on
the Impact of CSR on the Vietnam Textile and Garment Enterprises Operational
Efficiency”. The paper aimed to show the impacts of CSR on the textile enterprises
operational efficiency in Vietnam. The researchers collected data by qualitative
analysis methods. The results revealed that CSR has a great influence on the
operational efficiency of textile enterprises in many ways. Based on the results, the
researchers proposed several recommendations on the government of Vietnam and the

Vietnamese textile enterprises to better perform corporate social responsibilities.

Camilleri (2019) research entitled “A Cost-Benefit Analysis of ISO’s Standard
on Social Responsibility: A Review and Appraisal”. The research aimed to present a
critical analysis of ISO 26000 and featured a descriptive case study of a multinational

retail business that is following the social responsibility standard.

This research focused on ISO’s social responsibility standard. It drew relevant
conclusions on the multiple stakeholders’ influence and contribution to its
development. It also reported the costs and benefits of implementing this standard

guideline from the organizations’ perspective.

This research has recommended further inquiry in order to draw broader
conclusions about how organizations are following this guiding standard as they try to

satisfy their numerous stakeholder claims.

Ghaderi et al. (2019). Paper entitled “Corporate social responsibility and hotel
performance: A view from Tehran, Iran”. The purpose of the study is to examine and
focus on the important facets of the relationship between CSR and hotel performance,
particularly in four- and five-star establishments located in Tehran, the capital of Iran.
A questionnaire survey that was distributed to key personnel at a sample of hotels was
utilized in the study, which employed a quantitative approach. Approaches such as

structural equation modeling were used to analyze the given data.
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Results support the argument that CSR has positive and direct impact on the
performance of hotels. The economic, legal, ethical, environmental, and social
dimensions of CSR are all exposed to these impacts. The findings improved the
knowledge of the perceived benefits of CSR in the context of hotels outside of the

developed world and contributed practically by assisting decision-making.

Al-ma’ani et al. (2019) study entitled “The Impact of Corporate Social
Responsibility on Organizational Performance in Telecommunication Sector in
Jordan”. The study aimed to test the impact of both internal and external CSR on both
financial and non-financial performances. The telecommunication companies in
Jordan were the population of the study. The data was collected from 500 respondents
by a survey questionnaire. The findings indicated that both types of performance are
positively influenced by internal CSR. External CSR showed positive influence on
non-financial performance, while its effect on financial performance was insignificant
and negative. The researchers recommended to conduct additional studies using other
variables to confirm the results obtained from their study.

Chakroun et al. (2019) study entitled “The impact of ISO 26000 social
responsibility standard adoption on firm financial performance: Evidence from
France”. The study sought to determine how financial performance was affected by
the adoption of 1ISO 26000. The CSR is viewed as a multifaceted term with seven core
subjects by citing the 1ISO 26000 standard: corporate governance, human rights, labour
practices, environment, fair operating practices, consumer issues and community
involvement. French companies that were listed between 2010 and 2017 on the CAC-

All-Tradable index comprised the sample used in this article.

The results show that improved financial performance could be achieved through
good CG. The positive influence as well seen in the areas of community involvement,
environment, and labor relations and conditions. However, as there is no significant
relationship between these dimentions and the financial performance, it does not apply

to human rights, fair operating practices and consumer issues.

Munir et al. (2019) study entitled “Relationship between Corporate
Governance, Corporate Sustainability and Financial Performance” This study aims to

investigate three crucial questions, whether CG and corporate sustainability lead to
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improved firm financial performance or not? Whether the sound CG practices improve
firm sustainable performance or not? And whether corporate sustainability mediates
the relationship between CG and firm performance or not? The researchers used a
sample of 425 firms listed on the Australian Securities Exchange (ASX). Using the
structural equation modelling approach, the results indicate that CG is positively linked
to corporate sustainability performance, and corporate sustainability performance

leads to improved financial performance.

Niresh and Silva (2018) study entitled “The Nexus between Corporate Social
Responsibility Disclosure and Financial Performance: Evidence from the Listed
Banks, Finance and Insurance Companies in Sri Lanka”. This study aims to investigate
whether the financial performance of companies quoted in Sri Lanka's banking,
finance, and insurance sectors is correlated with their CSR disclosure. The
corporations who include a separate part in their annual reports to disclose their CSR
activities comprise the study's population, as the absence of such disclosures could
materially impact the study's conclusions. Measuring of corporate financial
performance includes return on equity and return on assets, which are controlled for
leverage and size. The CSR Disclosure Index was developed through the use of
content analysis. Two multiple regression models were analysed using Stata. Findings
of the study revealed that there is a significant association between CSR disclosure
and future financial performance of the selected listed banks, finance, and insurance

companies in Sri Lanka.

Blasia et al. (2018) study entitled “A Multidimensional Analysis of the
Relationship Between Corporate Social Responsibility and Firms’ Economic
Performance”. The relationship between firms’ CSR activities and their economic
performance were analyzed taking into consideration seven macro-categories of CSR;
six market based and one accounting-based performance indicators, and by
categorizing the firms’ sector according to their activity. The study used a
representative sample of 988 US-based companies from nine different sectors (Basic
Materials, Consumer Goods, Consumer Services, Financials, Health Care, Industrial,
Oil and Gas, Technology and Utilities). It studied the dynamics of possible endogenous
and non-linear relationships through the Arellano-Bond technique in the dynamic

panel. The results showed common patterns and sectorial specificities, CSR
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engagement in general raised firms’ total stock returns and reduced financial risks, but
this depends on the area of CSR in which the firms invest. The results of an accounting-
based figure analysis showed patterns that depend both on the specific area of CSR

and the sectorial activities conducted.

Ayyash (2018) study entitled “Impact of Implementing ISO 26000 on the
Service Quality: The Mediating Role of (ICT)” the study aimed to test the impact of
implementing 1ISO 26000 on service quality in the presence of the mediating role of
information and communication technology (ICT). Two questionnaires were used to
collect the data that was analysed and tested using SPSS. The study found that there
was a statistically significant impact of ISO 26000 implementation on services quality.
In addition, there was a significant positive relationship between 1SO 26000 standards
and ICT.

Mahrani and Soewarno (2018) study entitled “The effect of good corporate
governance mechanism and corporate social responsibility on financial performance
with earnings management as mediating variable” The purpose of this study is to
determine the direct influence of the mechanism of good CG and CSR on financial
performance as well as through earnings management as a mediating variable. The
data used in this study are secondary data involving 102 companies listed on the
Indonesian Stock Exchange for the year 2014. The data was analyzed using partial
least square and carried out with the help of software WarpPLS 5.0. The results
indicated that the mechanism of good CG and CSR has a positive effect on financial

performance.

Reade (2017) research entitled “Social responsibility strategies to improve firm
performance”, where it used the stakeholder theory as the conceptual framework for
this research. The key findings of this research revealed that stakeholder management
is gradually becoming a significant component of corporate strategy, and half of the
CSR managers acted independently of stakeholders prior to making decisions on CSR
expenditures. The study also showed that the implications of social change include
addressing stakeholders’ needs in ways that create vibrant communities, contributing
to social cohesion, respect for human rights, enhanced social commitment, and support

of the sustainable practices of environment.
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Two ways were used to collect data, the individual interviews and the company
annual reports to explore the strategies managers employed to evaluate CSR

effectiveness.

Bagh et al. (2017) a study entitled “The Corporate Social Responsibility and
Firms’ Financial Performance: Evidence from Financial Sector of Pakistan”. The aim
of this study is to shed a light on the impact of corporate social responsibility on the
banking sector financial performance in Pakistan, using a sample of 30 commercial
banks listed in Pakistan stock exchange for the period of 10 years from 2006 to 2015,
and selected based on the market capitalization. The researchers applied pooled
regression models to investigate the impact of corporate social responsibility on
financial performance. Findings signify the robustness of pooled model that
documented a positive and significant impact of corporate social responsibility on
return on assets, return on equity and earnings per share. This statement holds that
corporate social responsibility has positive and significant impact on financial
performance of selected commercial banks of Pakistan. Based upon key findings, this
study postulates corporate social responsibility phenomenon is consider as an essential
growth element and financial performance-boosting tool by banking industry of
Pakistan. Eventually, mainstream of the studies on corporate social responsibility are
in context of well-established companies and nations, however, developing nations are
least emphasized, thus the findings of this study greatly contribute in body of
knowledge as well as offer pivotal implications for policy makers and governance of

financial sector.

Nguyen et al. (2020) paper entitled “Does corporate governance really matter
for bank efficiency? Evidence from ASEAN countries” examines the impacts of
corporate governance on the efficiency of ASEAN banks from 2007 to 2014. The
impacts of the different corporate governance aspects on bank efficiency were assessed
using the Dynamic system GMM model. The sample comprised of 175 banks from six
ASEAN countries: Malaysia, the Philippines, Cambodia, Indonesia, Vietnam, and
Thailand. The collected data was from published audited financial reports of ASEAN
banks from 2007 to 2014, Bank Scope database, World Bank website, and annual

supervision reports of central banks.
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The findings indicate that government-owned banks are more cost-efficient,
but not more profit efficient than both foreign and private banks. Banks with larger
boards are more cost-efficient in both the long term and short term, but only more
profit efficient in the short term. The findings also showed that there was no significant
impact on bank efficiency levels. Foreign ownership, board independence, and CEO

duality.

Bhatt and Bhatt (2017) study entitled “Corporate governance and firm
performance in Malaysia” aimed to study the effect of Malaysian Code on Corporate
Governance (MCCG, 2007 and 2012) on the performance of the listed companies in
Malaysia. A sample of 113 listed companies have been used in this study. The study
incorporates the endogenous relationship between corporate governance, firm
performance and leverage.

The study findings showed that the firms’ performance is positively and
significantly related with corporate governance measured by MCGI, and that the
corporate governance of sample firms showed marked improvements after
implementation of MCCG 2012 as compared to MCCG 2007.

Buallay et al. (2017) study entitled “Corporate Governance and Firm
Performance: Evidence from Saudi Arabia” aimed to measure the impact of CG on
firm performance of listed companies in Saudi stock exchange. The study collected
data from 171 listed companies in Saudi stock exchange (TADAUWL) for the period
from 2012 to 2014. The results of the study test indicated that there was no significant
impact for CG adoption on firms’ operational and financial performance in the listed
companies in Saudi stock exchange. Additionally, there was no significant impact for
ownership of the largest shareholder and independency of Board of Directors on firms’
market performance. Significant impact was found for the ownership and the size of

the Board of Directors on firms’ performance.

Arora and Sharma et al. (2016) study entitled “Corporate governance and firm
performance in developing countries: evidence from India”. The study aims to test the

impact of CG on firms’ performance for a large representative sample.
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For analysis reasons, the study employed a number of alternative specifications
and estimate techniques, such as system generalized methods of moments, which
successfully address simultaneity bias and indigeneity issues. The study collected data
from 20 important industries of the Indian manufacturing sector for the period 2001-
2010. The results of the study revealed that larger boards are associated with a greater
depth of intellectual knowledge, which in turn helps in improving decision-making
and enhancing the performance. As well, the results indicate that return on equity and
profitability is not related to corporate governance indicators. Also, the results suggest

that CEO duality is not related to any firm performance measures for the sample firms.

Orazalin et al. (2016) study entitled “Corporate governance, financial crises
and bank performance: lessons from top Russian banks”. The study aimed to
investigate the impact of different dimensions of corporate governance practices on
the operating performance of Russian banks before, during and after financial crises.
The researchers collected data of operating performance from financial statements,
while corporate governance mechanisms were collected from annual reports available
on the banks’ websites. The results of this study showed a positive impact of corporate
governance on bank performance before and after the financial crisis.

Al-Najjar (2016) study entitled “Social Responsibility and its Impact on
Competitive Advantage: An Applied Study on Jordanian Telecommunication
Companies”. The study aimed to indicate the role and impact of social responsibility
for the competitive advantage of the Jordanian telecommunications companies, the
community of the study is the three Jordanian telecommunication companies (Zain,
Orange and Umniah). The study showed that there is a statistically significance at level
(P < 0.05) for the social responsibility with all its dimensions for the competitive
advantage in the Jordanian telecommunications companies. As it has interpreted
(61.6%) of the discrepancy in the competitive advantage, but it did not show
statistically significant differences at level (P < 0.05) in neither the competitive
advantage nor social responsibility among the Jordanian telecommunications
companies. The study recommended to emphasise on the increased interest in the
various dimensions of social responsibility which will be reflected on the profitability

and the competitive advantage and increase the charitable and voluntary projects.
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Valmohammadi (2014) “Impact of corporate social responsibility practices on
organizational performance: an ISO 26000 perspective”. This study aimed to provide
reliable and valid constructs of CSR and a measurement instrument in the context of
Iranian organizations based on the standard of 1ISO 26000 seven core subjects. It also
examines the effects of these seven CSR criteria, namely, organizational governance,
human rights, labour practices, the environment, fair operating practices, consumer
issues and community involvement, and development on the organizational

performance of Iranian organizations.

In an extensive literature review, ISO 26000 core subjects were identified, data
for the study were collected from 207 Iranian manufacturing and service firms, and the

research model was tested using structural equation modelling.

Several significant relationships between CSR practices and the organizational
performance of Iranian organizations were revealed in the statistical analysis. The
result found that community involvement and development play an important role in

enhancing the organizational performance of organizations.

Shannak (2014) study entitled “The Relationship Between the Extent of the
Implementation of the ISO 26000 Standards and Social Responsibility Performance”.
The study aimed to identify and evaluate the organizational readiness and performance
on the application of the 1SO 26000. It also aimed to investigate the degree of adoption
of ISO 26000 and finding out the variance of this adoption.

The study found a direct relationship between the corporate social
responsibility and the organizational performance on social responsibility. The study
covered the main core subjects of the ISO 26000 that are organizational governance,
human rights, labour practices, the environment, fair operating practices, consumer
issues and the community involvement and development. The study used the company
size, sector type and age as moderating variables that may influence the relationship
between corporate social responsibility and its dimensions. The study found that the
company size was an influencing factor while as the sector type and age were not.
The study recommended that companies should pay attention to all CSR dimensions

in order to have worthwhile efforts on CSR that would result in improved performance
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on social responsibility. Another recommendation for companies to pay attention to
the closer details of CSR delivery to the community as the improved performance on
social responsibility would have an impact on the overall organizational performance.
The final recommendation stated that the body, such as a specialized government
entity, can help to make better awareness about the role of the CSR and its contribution
to the society.

Hossain et al. (2016) study entitled "The mediating role of corporate
governance and corporate image on the CSR-FP link: Evidence from a developing
country”. This study explores the relationship between CSR and FP, which advances
research on CSR. It creates a model grounded in institutional and legitimacy theories
and takes into account two crucial intervening factors: corporate governance and
company image. CG standards and principles are expected to be impacted by CSR
initiatives in various situations, particularly in developing nations. The link between
CSR and FP is supported by empirical findings based on a sample of 155 companies
in a developing country; nevertheless, the relationship is totally mediated by CG and
corporate image, with the effect being indirect. The results show that through
developing effective internal controls and monitoring, which eventually improve firms
performance, CSR engagements aid in better governance practices and increase
corporate image. Researchers, managers, and policy makers who are interested in
measuring the influence of intervening variables on the CSR-FP relationship will find
the implications valuable.

Ying et al. (2021) study entitled " Impacts of Firm Performance on Corporate
Social Responsibility Practices: The Mediation Role of Corporate Governance in
Ethiopia Corporate Business”. This paper covered the growing societal and
competitive challenges that corporations should deal with. Using CG evidence from
Ethiopia's corporate business as a mediating variable, it seeks to determine how a
firm's performance affects its CSR practices. A sample of TIRET corporate businesses
in the Ethiopian Amhara area were used to investigate the effects of firms' performance
on CSR and CG as a mediator. The researchers used 21 companies in the estimation
and testing of the structural equation model and multiple regression analysis. The
derived model illustrates how CG acts as a mediator in the positive correlation between

firms performance and CSR. Out of all the impacts this study looked at, the results
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indicate that a firm's performance has the most influence on CSR. CG has a positive
role in serving as legitimate source for CSR practice. In the context of emerging
economies, this paper adds to the body of literature on CSROrganizations,

practitioners, and policymakers may take steps to improve the practices of CSR.

Amadi and Zhao (2020) study entitled "Corporate Social Responsibility and
Financial Performance: The Stakeholder Theory Perspective” aims to test the
relationship between CSR and financial performance in the food and beverage industry
in China. The sample of this study is 577 companies from 64 food and beverage for
the period 2010 to 2019. The findings showed that there is a positive and significant
relationship between the various dimensions of CSR and financial performance, which

validates the stakeholder theory.

This study discussed that an implication for society and government might be
to enact policies and incentives as well as adopt moral suasion to encourage firms,
irrespective of industry, to consider the needs of all stakeholders in business decisions

and be more socially responsible.

Very few studies have been conducted in Jordan that discussed the impact of
social responsibility ISO 26000 on firms’ performance. No studies have been
conducted to study the mediating role of CG between 1SO26000 and firms'
performance in Jordan. Some of the previous studies that have been discussed in this
research studied the implication of 1SO 26000 in Jordan such as Ayyash (2018) and
Shannak (2014).

Ayyash (2018), has tested the impact of implementing ISO 26000 on service
quality in a humanitarian organization. The findings mentioned that there is
statistically significant impact of implementation 1ISO 26000 on service quality which
means, adopting of 1ISO 26000 in social responsibility will affect the service quality in

the humanitarian organizations positively.

Shannak (2014). The aim of this study is to identify and evaluate the
organizational readiness and performance on the application of the 1SO 26000. The
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study proved that there is a direct relationship between the CSR and the organizational

performance on social responsibility.

Ayyash (2018) and Shannak (2014), studies have revealed that the
implementation of 1SO 26000 impacts the performance of organizations positively
and there is a real need for such a standard when implementing social responsibility

programs.

This may reveal the crucial need to conduct more researches in the different
sectors in Jordan that study the impact of 1ISO 26000 when implementing social
responsibility programs. It is true that there are several studies that have been
conducted around the world on ISO 26000, but this may be not applicable to the case
of Jordan due to the difference in the living factors, the economic situation and the

social demographic status.

2.9  Gap in Context

Several studies that have examined the impact of social responsibility on firms'
performance ( Dunay et al., 2021; Nguen et al., 2020; Camilleri, 2019; Ghaderi et al.,
2019; Al Ma‘ani et al., 2019; Chakroun et al., 2019; Niresh & Silva, 2018; Blasia et
al.,, 2018; Ayyash, 2018); social responsibility and its influence on corporate
governance (Rahim, 2014; Jo & Harjoto, 2011) and the impact of social responsibility
on firms' performance through CG as a mediator (Hossain et al., 2016; Ying et al.,
2021).

As a context gap, in the case of Jordan, the country is facing a big problem due
to the huge number of refugees from the neighbouring countries due to the wars that
occurred and the unstable political situation there. Therefore, there is a need for social
responsibility programs that aim to contribute to sustainable development by different
sectors such as the private sector, non-governmental organizations, and the public

sector in a way that integrates their efforts.
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Camilleri (2019) states that limited researches have been done on social
responsibility from the perspective of ISO 26000. In addition, Hossain et al. (2016)
mentioned that very few studies have examined the role of CG as a mediator between
social responsibility and firms' performance. As well, there is a lack of studies that

discussed if the social responsibility can enhance CG (Rahim, 2014).

This study aims to provide clear vision of the impact of implementing social
responsibility/ ISO 26000 on firms’ performance. Accordingly, this study attempts to
fill this context gap. In addition, this study is useful for managers and decision makers
thus enabling firms to improve their performance through social responsibility/ 1ISO
26000 practices.

2.10 Theoretical framework of the study

Based on ISO 26000 standard and literature review, the researcher developed
the study theoretical framework. The main objective of this study is to examine the
impacts of 1ISO 26000 on firms' performance directly and through the mediating
variable CG.

Moreover, seven variables, specifically, organizational governance, human
rights, labour practices, the environment, fair operating practices, consumer issues, and
community involvement and development have been accepted as dimensions of social
responsibility 1SO 26000. Furthermore, three variables, namely efficiency,
effectiveness and competitiveness have been accepted as dimensions of firms'
performance. In addition, the corporate governance has been used as a mediator

between social responsibility ISO 26000 and firms' performance.

Finally, stakeholder theory has been assumed as a main conceptual frame to

explain and interpret the proposed relationships in the conceptual framework.
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Figure 2.1 The Proposed conceptual framework of this study

ISO 26000, 2010; Amadi & Zhao, 2020; Ying et al., 2021; Shannak, 2014;
Verboncu & Zalman, 2005; Siminica, 2008; Bartoli & Blatrix, 2015; Herciu, 2016;
Taouab & lIssor, 2019; Dabor et al., 2015; Ehikioya, 2009; Mohammad-Pour et al.,
2019; Hassan et al., 2014; Martz, 2008; Vilanova et al., 2008; Fuzi et al., 2017;
Famiyeh, 2017; Mohan & Chandramohan, 2018).
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CHAPTER 3

METHODOLOGY

3.1 Introduction

This chapter aims to identify methodology that was used for this study, it
explains how the data was collected and analysed. In addition, this chapter includes
population and sample sizes, and explains how they were determined and selected, and
describes the main population characteristics. It also contains analysis of the pilot
study and the questionnaire, by describing the questionnaire content and the validity

and reliability measurements.

3.2 Methodology

Investigating the impact of implementing ISO 26000 on firms’ performance
and testing if CG plays a mediating role between ISO 26000 and firms’ performance
are the aims of this study. To measure the variables and its dimensions, ISO 26000 is
measured by seven dimensions (Organizational Governance, Human Rights, Labour
Practices, The Environment, Fair Operating Practices, Consumer Issues, and
Community Involvement and Development). Firms’ performance was measured by
three dimensions (Efficiency, Effectiveness, and Competitiveness). The relationship
between 1SO 26000 dimensions and how it impacts the performance of the firms was
investigated in this study; to investigate the impact, many data analysis were used, and

one of them was linear regression.
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In order to test hypotheses and provide answers to study questions about the
current status of the study scenario, descriptive and analytical procedures entail
acquiring data. The evaluation of population studies is the focus of the analytical
descriptive studies, it includes opinions, attitudes, conditions, demographic
information, and procedures. The descriptive study tries to explain certain
phenomenon characteristics; while for the hypotheses testing phase, it investigates if
the supposition impact has been proven or not, understanding phenomena of interest,
problem-solving methods, and generating further knowledge (Sekaran & Bougie,
2019). This study is dependent on testing hypothesis, which is derived from the

objectives of this study.

The researcher designed a questionnaire for the Jordanian telecommunication
companies’ employees to gather and analyse the data to obtain the information needed
for empirical purposes. Two statistical techniques were adopted to analyse the data.
SPSS version 24 was used to analyse the preliminary data and provide descriptive
analysis about collecting data from the sample, such as means, standard deviations,
and frequencies. Cronbach's alpha internal consistency measures were used to examine
reliability, and validity was also assessed. SPSS is used to test the main hypotheses

and the sub-hypotheses by using multiple and simple regression.

To analyse the hypothesis, SEM using AMOS 22 was utilized to test the
measurement model and whether the mediator variable is playing a mediation role or
not. AMOS is the best to test the mediator variable by investigating direct and indirect

relations.

The researcher relies on different types of statistical tests to measure the study
hypothesis. For the first main hypothesis, multiple linear regression and stepwise were
used to find if there is an impact of the independent variable with their dimensions on
the dependent variables. To determine whether the independent variable dimensions
had any impact on the dependent variable, simple linear regression was employed for
the sub hypotheses.
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3.3  Population Size

The population is the target community or the target individuals. The
community should share the same characteristics. The population size is the units or
individuals that have the same characteristics (Sekaran & Bougie, 2019). A group of
individuals who fall into the same category and have one or more characteristics in
common is referred to as the population. The population should be easy to access its
members and to be able to withdraw a sample from it for the study, and then

generalising the results to the members of the targeted population (Bryman, 2012).

The targeted population in this study are the Jordanian telecommunication
companies’ senior employees. In Jordan, there are three telecommunication
companies; Zain, Umniah, and the Jordanian telecommunication company (Orange).
Only two companies (Umniah, and Orange) have participated in the study, where Zain
company has apologized to participate in this study due to the load of work of their
staff. The study targeted the senior employees, who are the decision makers in the
companies, as they participate in building the strategies, and have a direct involvement
in implementing 1SO 26000. While some employees were excluded because they were
not in a senior position, such as the security, supportive positions, and drivers. The
targeted population of the study was (913) and was formed as follows: from Orange
company (638), and from Umniah company (275) employees working in different
departments; forming together the total number that represents the size of the

population in this study.

3.4  Sample size

The sample size is the major substance of any research, and it should be
suitable and related to the size of the population. The reliability and validity of the
results will not be met if the sample size is not representative (Hair et al., 2012). The
sample is part of the study population and was taken to accurately represent the
population, where it is used to study the characteristics of the study population (Bartlett
et al., 2001). The sample of the study may be all members of the population if the

population study is small and easy to access, but in the case of a large population, the
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researcher is satisfied with taking the population representative sample so that it is free
from bias. The study samples are preferred to be used because it reduces time, effort,

and cost.

One of the approaches of determining the sample size is Sekaran table; the table
shows the population size and the representative sample that meets it. Based on
(Sekaran, 2003) table, and regarding the size of the population, the representative
sample should not be less than 269 out of 913 respondent, for more accuracy and
avoiding any mistakes, the researcher distributed 350 questionnaires for the senior
employees in both companies by using google forms. The senior employees’ number
in the two companies is not equal, therefore, the questionnaire was not equally

distributed for them. Table 3.1 shows the number of questionnaires of each company.

The distribution of the sample between the two companies was based on the
population of each. Orange company had 638 seniors, while Umniah company had
275 seniors. Looking at the numbers we can see that Orange seniors represents 70%
of the total population, while Umniah's represents 30%. Based on this ratio, Orange's
70% of 350 respondents being the total number of sample equals to 245 respondents,
while the 30% of Umniah makes the total of 105 respondents. The 350 questionnaires

were distributed accordingly.

About 46 questionnaires were not answered, this represented 13% of all
questionnaires. 87% of the questionnaires were valid for actual analysis, which
composited 304 respondents sample size. The researcher used purposive sample as he

targeted the seniors in the telecommunication companies.

Table 3.1 Number of Questionnaires That Were Distributed for Each Company

Name of the Population size | Representation ratio Number of
company out of Population size questionnaires
Orange 638 70% 245
Umniah 275 30% 105
Total 913 350
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3.5  The Pilot Study

The researcher resorts to conducting a pilot study on the population study in
order to ensure the validity of using the questionnaire, and to ensure its ability to
measure the study variables, and to work on modifying the questionnaire based on
statistical tests as to be ready for distributing them to the study sample. The selection
of a pilot study sample aims to verify the validity of the questionnaire by conducting
a measurement of validity and reliability. The pilot study sample is defined as a mini
experiment that is applied on a small sample of the same research population,
conducted in conditions similar to the conditions of the main experiment. The size of
the pilot sample was approximately 45 participants, which represents approximately
5% of the study population. The pilot sample members were excluded from the study
sample and did not participate in the study in order to ensure the integrity and
impartiality of the data. The pilot sample was distributed based on the simple random

sample.

3.6 Questionnaires Design

For gathering study-related data, the researcher developed a questionnaire. A
brief and clear explanation of the survey is important at the beginning of the
questionnaire, to enable the respondents understand so they can be able to respond in
the best way possible which will improve the rate of response. Specifically, the
explanation justifies the researcher's desire for the potential respondents to complete
the survey. Some basic information about the respondents is provided in the first
section of the questionnaire. The second section includes ISO 26000 core subjects’
items. The third section contains the firms’ performance items. The fourth and final

section includes corporate governance items.

The researcher built the questionnaire depending on several publications and
previous studies. The researcher used ISO 26000 (2010) standard in designing the
questions of social responsibility/ 1ISO 26000. Amadi & Zhao, 2020, Yingetal., 2021,
Verboncu and Zalman (2005), Taouab and lIssor (2019), Patlolla and Doodipala
(2018), Martz (2008), Hassan et al. (2014), Vilanova et al. (2008), Fuzi et al. (2017),
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and Zheng (2010), studies were used in designing the questions of firm's' performance
dimensions the efficiency, effectiveness and competitiveness, and Bhardwaj et al.
(2014), Al-Ahdal et al. (2020), Abu-Tapanjeh (2006) and Stoilkovska et.al. (2019)
studies were used as a reference in designing the corporate governance questions.

Table 3.2 shows the two sections of the questionnaire. A questionnaire is presented in

Appendix 1.
Table 3.2 Parts of the Questionnaire
Characteristics Paragraphs
Gender 2
Workstation 2
Years of Experience 3
Age 3
Variables Statement Number of statements
Part one/ 1SO 26000 Core Subjects (Independent Variable)
Organizational Governance Q1-04 4
Human Rights Q5-Q9 5
Labour Practices Q10-Q15 6
The Environment Q16-Q21 6
Fair Operating Practices Q22-Q27 6
Consumer Issues Q28-Q33 6
Community Involvement and Development Q34-Q39 6
Part Two/ Firms’ Performance (Dependent Variable)
Efficiency Q40-Q43 4
Effectiveness Q44-Q49 6
Competitiveness Q50-Q54 5
Part Three/ Corporate Governance (Mediating Variable)
Corporate Governance Q55-Q60 6

All of the questionnaire depends on Likert scale which is to measure the
effective variables, given that it enables researchers to gather data with relative ease
(Beglar & Nemoto, 2014). Therefore, the Likert scale is designed to understand the

degree of the respondent agreement to the statement.
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Table 3.3 below shows the format of a Likert scale item. This study is using
the five-point scale to the questionnaire, which starts from number one (strongly

disagree) until five (strongly agree) (Bertram, 2007).

Table 3.3 Likert Scale

Strongly Agree Agree Neutral Disagree Strongly Disagree

5 4 3 2 1

3.7 Data Collection

The data collection and the major analysis that was used in this study are based
on two sources:

1. Secondary sources: articles, journals, books, dissertations, and academic
websites to write the study theoretical framework.

2. Primary source: this is the data that is collected by the questionnaires; the
questionnaire was designed to achieve the study objectives by answering the

questions.

38  Validity

The validity of the questionnaire means that the questionnaire can truly
measure the exact thing that it was designed to measure, as well as the ability of the
questionnaire statement to measure the variables that must be included in the analysis.
It also measures the clarity of its paragraphs and vocabulary, in a way that they are
clear to every respondent. The validity can be measured by different tools, as face
validity, internal validity, and construct validity. In this study, the three types of

validity that were mentioned above were used.
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3.8.1 Face validity

Face validity — also called the arbitrators validity- reveals the ability of the
questionnaire paragraphs to measure if the reason that they were designed for is clearly
stated; if the general appearance of the questionnaire is clearly formulated using clear
paragraphs that includes non-vague vocabulary. Also, face validity is measured by
presenting it to a group of arbitrators who are specialized in various fields related to
the subject of the study and having solid experience to provide and evaluate their notes
on the questionnaire’s content. The researcher considered all the notes and comments

given by the arbitrators and made the necessary modifications on the questionnaire.

3.8.2 Internal Validity

The internal validity describes the consistency between the statement and the
variable that represents it. The internal validity was measured by Pearson correlation
between the statement and variable. Table 3.4 shows that all correlation coefficients
are significant at 0.01, this means that the questionnaire has an internal validity. The
highest correlation coefficient is for the statement number seventeen of a value of
0.864, which belongs to the environment. On the other hand, the lowest correlation is

for the statement fifty-five that belongs to corporate governance.
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Correlation Variables Number of | Correlation Variables Number of | Correlation Variables Number of
Coefficient Statements | Coefficient Statements | Coefficient Statements
0.838 41 0.853 21 0.772 1
0.822 Efficiency 42 0.752 22 0.860 Organizational 2
0.753 43 0.798 ) ) 23 0.829 Governance 3
0.658 44 0.728 | Fair Operating 24 0.720 4
Practices
0.672 45 0.784 25 0.639 5
0.702 . 46 0.658 26 0.833 6
Effectiveness .
0.769 47 0.571 27 0.800 Human Rights 7
0.612 48 0.768 28 0.720 8
0.729 49 0.735 29 0.704 9
0.766 50 0.753 Consumer 30 0.730 10
0.845 51 0.636 Issues 31 0.750 11
0.799 Competitiveness 52 0.745 32 0.726 ) 12
Labour Practices
0.830 53 0.674 33 0.792 13
0.843 54 0.642 34 0.744 14
0.525 55 0.704 35 0.708 15
0.762 56 0.689 Community 36 0.691 16
0.709 Corporate 57 0.781 '”VOL‘r’]fjme”t 37 0.864 . 17
Governance €
0.722 \% 58 0.795 Development 38 0.847 Environment 18
0.695 59 0.713 39 0.813 19
0.729 60 0.786 40 0.770 20




3.8.3 Construct validity

The construct validity is one of the tools used for measuring the questionnaire
validity, which measures the ability of the questionnaire to measure the variables and
whether it has been properly prepared. The construct validity is measured by
calculating the correlation coefficient between each domain and the total score of the

questionnaire. Table 3.5 shows correlation coefficient between the variables and total

degree of questionnaire.

Table 3. 5 Correlation Coefficient Between the Variables and Total Degree of

Questionnaire

**Correlation is significant at the 0.01 level (2-tailed)

Table 3.5 shows all correlation coefficients are significant at 0.01, this means
that the questionnaire has a construct validity. The highest correlation coefficient is

0.887, which belongs to effectiveness, and the lowest belongs to corporate governance

0.694.

Variables Correlation Coefficient SIG
Organizational Governance 0.779** 0.000
Human Rights 0.703** 0.000
Labour Practices 0.784** 0.000
The Environment 0.806** 0.000
Fair Operating Practices 0.853** 0.000
Consumer Issues 0.833** 0.000
Community Involvement and 0.790** 0.000
Development

Efficiency 0.841** 0.000
Effectiveness 0.887** 0.000
Competitiveness 0.819** 0.000
Corporate Governance 0.694** 0.000
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3.9 Reliability

After an in-depth review of the relevant literature and an expert panel
examination, the instrument was modified; Through the internal consistency reliability
analysis, the researcher attempted to satisfactorily reaffirm the reliability. For this
study, the Cronbach's alpha coefficient approach was chosen from a variety of
statistical techniques to assess reliability; according to what was mentioned in Hair et
al. (2008). According to Sekaran and Bougie (2019), 0.70, is the lower limit for
Cronbach’s alpha value.Table 3.6 shows the reliability of the independent and

dependent variables (Cronbach’s Alpha).

Table 3.6 Reliability of the Questionnaire (Cronbach’s Alpha)

Variables Statement Correlation Coefficient
Organizational Governance 4 0.825
Human Rights 5 0.755
Labour Practices 6 0.813
The Environment 6 0.900
Fair Operating Practices 6 0.816
Consumer Issues 6 0.813
Community Involvement and Development 6 0.817
Efficiency 4 0.832
Effectiveness 6 0.768
Competitiveness 5 0.873
Corporate Governance 6 0.766
All items 60 0.945

From Table 3.6 above, Cronbach's alpha values for all study variables show
that they are all reliable, with values greater than 0.7. The environment variable has
the highest Cronbach's alpha value (0.900), while the human rights has the lowest
score, 0.755. The Cronbach's Alpha coefficient for all items is 0.945. As a result, the
study's findings can be accepted. according to Sekaran (2013).
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CHAPTER 4

RESULTS

4.1 Introduction

Chapter four included different topics about data analysis and results. In the
beginning, the chapter introduced the respondents’ demographic characteristics the
respondents, then measured the level of variables in the telecommunication
companies, and if they were implemented in the companies. Also, the chapter applied
test of data validity. In the last section, the researcher applied the hypothesis testing
via SPSS and AMOS.

4.2  Demographic characteristics of the respondents

The respondents demographic characteristics are reviewed in the following

sections in terms of gender, age, years of experiences, and workstation.

421 Gender

The gender was divided into two categories, male and female. The result
indicates that the most respondents were males, about 66%, while females were 34%.
Figure 4.1 show the result.
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B male mfemale

Figure 4.1 Percentage gender of respondents

422 Age

The Age of respondents was divided into three age categories. The percentage
of respondents whose ages range between 36 to 45 years had the highest participant’s
percentage 82%. While the lowest percentage 18% belonged to participants whose age
group is more than 45 years. The result showed that there was no participation within
the age category 25 to 35 years. We concluded that the telecommunication companies
prefer people of middle age to be in the senior position.

W 25-35years M 36-45years M Above 45 years
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Figure 4.2 Percentage Age of Respondents

4.2.3 Years of Experience

The respondents with years of experience falling within 5 to 10 years proved
to be the highest percentage of participants 39% among other ranges of years of
experience. While the lowest percentage 29% belonged to the years of experience
group 11 to 15 years.

m 5-10 years ® 11-15years = More than 15 years

Figure 4.3 The respondants percentage years of experiences

4.2.4 \Workstation

The respondents work in two companies, Umniah and Orange. The findings
revealed that most of the respondents work in Orange company 69%, while 31% of
respondent work in Umniah company.



B Umniah ® Orange

Figure 4.4 Percentage Years of Workstation

4.25 Summary of Demographic Characteristics
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The following table summarizes the respondents’ demographic characteristics

Table 4. 1 Demographic Characteristics of the Sample

Items Characteristics Frequencies | Percentage
(N =108) (%)
Male 200 65.8%
Gender Female 104 34.2%
Total 304 100%
35-25years 0 0.0%
From 36 to 45 years 250 82.2%
Age
More than 46 years 54 17.8%
Total 304 100%
From 5 to 10years 119 39.1%
From 11 to 15 years 87 28.6%
Years of experiences
More than 15 years 98 32.2%
Total 304 100%
Work Station Umniah 95 3.12%
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Orange 209 68.8%

Total 108 100%

Table 4.1 summarizes the demographic characteristics, gender, age, years of
experience, and work station. The researcher wants to be sure that respondents, ages
and years of experience reflect senior positions. As well it is very important to know

how many seniors have answered the questionnaire from each company.

65.8% of respondents were males while 34.2% were females. The researcher
targeted the senior positions, this is why 82.2% of respondents were from ages between
36 to 45 years and 17.8% were 46 years and above. For the years of experience, 39.1%
respondents have 5 to 10 years of experience, 28.6% respondents have 11 to 15 years
of experience and 32.2% of respondents have more than 15 years of experience. The
above percentages show that males hold the senior positions more than females in the
telecommunication companies. This study has targeted the senior staff, this is why the
results show that the minimum level of ages was 36 years and the minimum level of

years of experience was 5 to 10 years.

4.3  Description of Variables

The importance of respondents’ answers was classified into three levels

according to the following formula:

The upper limit of response — The lower limit of

Level of importance = response Level

Number of Levels

=1.33
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The following Table 4.2 shows the ranges of the computed levels.

Table 4.2 Statistical Criterion for Interpreting Arithmetic Means of the Study’s
Variables

Level Means

High 3.67-5
Medium 2.33-3.66

Low 1 - less than 2.33

The formula is used to classify the answer of respondents on the statements,
which indicate the opinion of the respondent's level of statements. The high medium
means that most of the respondents agree with the statements, the medium indicates
that is a difference of opinion, and the last category indicates that the respondents do

not agree with the statements.

Eleven variables were used in the study, seven were independent, three were
dependent, and one was the mediator. The following discussion shows the “Mean

value” and “Standard Deviation” of the respondent’s answers.

4.3.1 1SO 26000 Core Subjects (Independent variable)

The ISO 26000 core subjects are composed of seven dimensions
(Organizational Governance, Human Rights, Labour Practices, The Environment, Fair
Operating Practices, Consumer Issues, and Community Involvement and

Development). The following explains the dimensions level of importance.
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4.3.1.1 Organizational Governance

The first independent variable dimensions (Organizational Governance) were
measured by four statements, Table 4.3 shows the mean value and standard deviation

for the respondents’ answers towards this dimension.

Table 4.3 Means and Standard Deviation of Organizational Governance dimension

Items Means | Standard | Importance | Level
Deviation
The strategies of the organization reflect | 4.46 0.601 1 High

its commitment to social responsibility

The management demonstrates 431 0.701 2 High
leadership commitment toward social
responsibility.

The organization uses its resources 4.18 0.732 3 High
efficiently towards social responsibility.

The organization gives chance for a 3.87 0.829 4 High
two-way communication process with
its stakeholders to resolve possible
conflicts.

Organizational Governance 4.21 High

From Table 4.3, we observe that all the organizational governance statements
are within a high level of importance; the highest mean 4.46 with 0.601 standard
deviation belongs to statement number one “The strategies of the organization reflect
its commitment to social responsibility”. While the lowest mean 3.87 with 0.829
standard deviation belongs to statement four, “The organization gives chance for a
two-way communication process with its stakeholders to resolve possible conflicts”,

nevertheless, it is still of a high level.

The organizational governance dimension scores a high-level mean average
4.21, which indicates according to respondents’ opinions that the telecommunication

companies have a high level of implementing the organizational governance.
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Nasereddin and Al-Awawdeh (2019) argued that including organizational
governance in the CSR strategies of telecommunication companies in Jordan is critical
for enhancing transparency, accountability, and ethical practices. They highlighted the
importance of having clear policies, procedures, and guidelines for corporate
governance to ensure that the interests of stakeholders, including shareholders,
employees, and customers, are protected. They also emphasized the significance of
promoting ethical behavior and social responsibility among employees and adopting
best practices in corporate governance. Overall, they concluded that organizational
governance should be an integral part of the CSR strategies of telecommunication
companies in Jordan to promote sustainable development and enhance their reputation.

4.3.1.2 Human Rights

The dimension was measured by five statements, Table 4.4 shows the mean

value and standard deviation for the respondents’ answers towards this dimension.

Table 4. 4 Means and Standard Deviation of Human Rights Dimension

Items Means | Standard | Importance | Level
Deviation
The organization does not enter 4.39 0.759 2 High

partnerships with partners that commit
human rights abuse.

The organization employs employees 4.23 0.832 3 High
regardless of their origin

The organization employs employees 4.01 0.852 4 High
regardless of the fact that they might
have a disability

The organization gives the chance for 4.45 0.688 1 High
both men and women to reach
management positions

Employees are allowed to express their 4.00 0.819 5 High
opinions and suggestions.

Human Rights 4.22 High
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The human right dimension scored a high level with arithmetical mean 4.22.
That indicated the telecommunication companies have high commitment towards
human rights. The highest mean 4.45 with 0.688 standard deviation belongs to
statement number eight “The organization gives the chance for both men and women
to reach management positions”. While the lowest mean 4.00 with 0.819 standard
deviation belongs to statement nine, “Employees are allowed to express their opinions

and suggestions.”, nevertheless, it is still of a high level.

Telecommunication companies in Jordan include human rights in their
corporate social responsibility (CSR) strategies to ensure they respect and uphold the
fundamental rights of their employees and stakeholders. This is also because the
protection of human rights is a critical aspect of sustainable development and business
practices. Moreover, respect for human rights is essential in promoting the company's
reputation, enhancing brand value, and gaining a competitive edge in the market.
Companies that prioritize human rights are also likely to attract and retain top talent

and enjoy long-term profitability, (Alnawaiseh and Qattan, 2020).

4.3.1.3 Labour Practices

The labour practices as one of ISO 26000 core subjects measured by six
statements; Table 4.5 shows the mean value and standard deviation for the

respondents’ answers towards this dimension.

Table 4.5 Means and Standard Deviation of Labor Practice Dimension

Items Means | Standard | Importance | Level
Deviation
Personal data of employees is fully 4.23 0744 4 High
protected
Employees are fairly given holidays and | 4.39 0.713 1 High
working hours according to the law
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The organization respects the family 4.27 0.836 3 High
responsibilities of workers and provides
reasonable working hours, and parental
leave

The organization compensates workers 4.12 0.875 5 High
for overtime in accordance with laws

The organization has developed and 4.37 0.647 2 High
abides by a “health and safety” policy

Health and safety incidents are 4.10 0.722 6 High
investigated properly

Labour Practices 4.25 High

From Table 4.5, it is observed that all the labour practices statements are within
a high level of importance; the highest mean 4.39 with 0.713 standard deviation
belongs to statement eleven “Employees are fairly given holidays and working hours
according to the law”. While the lowest mean 4.10 with 0.722 standard deviation
belongs to statement fifteen, “Health and safety incidents are investigated properly.”.

Nevertheless, it is still of a high level.

The Labour Practices dimension scored a high-level mean average 4.25, which
indicates according to respondents’ opinions that the telecommunication companies

have a high level of implementing the Labour Practices.

According to Alkhatib and Al-Akhras (2019), including labor practices in
telecommunication companies’ CSR strategies is crucial for promoting employee
satisfaction and enhancing organizational performance. They argue that effective labor
practices, such as fair employment, training and development, and a safe working
environment, can improve employee motivation, reduce turnover rates, and enhance
productivity. Furthermore, these practices can help telecommunication companies
build a positive reputation and enhance their relationships with stakeholders, including
investors, employees, and customers. Therefore, Alkhatib and Al-Akhras emphasize

the importance of telecommunication companies developing CSR strategies that
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prioritize labor practices to create a sustainable competitive advantage and promote

long-term success.

4.3.1.4 The Environment

The dimension measured by six statements, Table 4.6 shows the mean value

and standard deviation for the respondents’ answers towards this dimension.

Table 4.6 Means and Standard Deviation of Enviroment Dimension

Items

The organization implements resource
efficiency measures to reduce its use of
energy, water and other

Means

4.07

Standard
Deviation

0.863

Importance

Level

High

The organization uses and promotes
environmentally friendly products and
services

3.90

0.951

High

The organization measures, records,
and reports on all significant sources of
pollution and reduce of pollution

3.63

0.967

Medium

The organization is aware of how its
operations affect the outer environment
and handle it in an environment-
friendly way

3.88

0.942

High

The organization provides accessible
recycling bins and encourages
employees to not waste paper

3.96

0.902

High

The organization identify the sources
of pollution and waste related to its
activities.

3.77

0.929

High

Environment

3.87

High

From Table 4.6, all the environment statements are within a high level of

importance, except the statement eighteen “The organization measures, records, and

reports on all significant sources of pollution and reduce of pollution” as it scored the

lowest mean 3.63 with 0.967 standard deviation, and it was classified within a medium

level, this medium level is due to the low impact of pollution on the environment as
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the telecommunication companies are service providers and not manufactory

companies which means low impact on the environment.

The highest mean 4.07 with 0.863 standard deviation belonged to statement
sixteen, “The organization implements resource efficiency measures to reduce its use

of energy, water and other.”

The environment dimension scored a high-level mean average 3.87, which
indicates according to respondents’ opinions that the telecommunication companies

have a high level of implementing the environment dimension.

Telecommunication companies have a relatively low impact on the
environment compared to other industries, primarily because their operations are based
on the transmission of information rather than the physical production of goods or
extraction of natural resources. Many telecommunication companies have taken steps
to reduce their environmental footprint by adopting more energy-efficient
technologies, improving their waste management practices, and investing in renewable

energy sources.

One study by the Global e-Sustainability Initiative (GeSl) (2019) examined the
environmental impact of the telecommunications sector and found that the sector's
carbon footprint has remained relatively stable over the past decade, despite significant
growth in data traffic and mobile device usage. The study attributes this stability to the
sector's efforts to reduce energy consumption through network optimization, the use
of energy-efficient technologies, and the deployment of renewable energy sources. The
study found that telecommunication companies are increasingly adopting sustainable
business practices and incorporating environmental considerations into their business
strategies, which could further reduce their impact on the environment. For example,
some companies have launched initiatives to promote e-waste recycling, minimize

packaging waste, and support sustainable supply chains.
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4.3.1.5 Fair Operating Practices

The fair operating practices dimension measured by six statements, Table 4.7
shows the mean value and standard deviation for the respondents’ answers towards

this dimension.

Table 4.7 Means and Standard Deviation of Fair Operating Practices Dimension

Items Means | Standard | Importance | Level
Deviation
Bribery and the abuse of entrusted 4.48 0.629 1 High

power for private gain is not accepted
nor tolerated in the organization

Training sessions are given on the bad 3.82 0.926 6 High
effects of bribery and corruption and
employees are provided incentives for
their efforts to eradicate them

The organization avoids political 3.98 0.726 5 High
contributions that amount to an attempt

to control

The organization promotes employee 4.01 0.771 4 High

awareness of the importance of
compliance with competition legislation
and fair competition

The organization actively participate in 4.10 0.673 3 High
raising the awareness of organizations
with which it has relationships about
principles and issues of social
responsibility

The organization implement policies 4.20 0.733 2 High
and practices that promote respect for

property rights

Fair Operating Practices 4.09 High

The fair operating practices dimension scored high level with arithmetical
mean 4.09. This indicated that the telecommunication companies have highly
commitment towards fair operating practices. The highest mean 4.48 with 0.629

standard deviation belonged to statement twenty-two “Bribery and the abuse of
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entrusted power for private gain is not accepted nor tolerated in the organization”.
While the lowest mean 3.82 with 0.926 standard deviation belongs to statement
twenty-three, “Training sessions are given on the bad effects of bribery and corruption
and employees are provided incentives for their efforts to eradicate them.”.

Nevertheless, it is still of a high level.

Jordan has several regulations and laws related to bribery and corruption,
including the Jordanian Penal Code, the Anti-Corruption Law, and the Integrity and

Anti-Corruption Commission (IACC).

According to Al-Abdallah and Al-Omari (2020) the Jordanian Penal Code
criminalizes various forms of corruption, including bribery, embezzlement, abuse of
power, and money laundering. The Anti-Corruption Law was enacted in 2016 to
prevent and combat corruption in the private and public sectors. The law provides for
the establishment of the IACC, which is responsible for investigating corruption

allegations and enforcing the Anti-Corruption Law.

4.3.1.6 Consumer lIssues

The consumer issues dimension was measured by six statements, Table 4.8
shows the mean value and standard deviation for the respondents’ answers towards

this dimension.

Table 4.8 Means and Standard Deviation of Consumer Issues Dimension

Items Means | Standard | Importance | Level
Deviation
Products and services provided are fully 4.37 0.714 2 High

and clearly described to the consumers

The marketing campaigns are neither 4.26 0.821 4 High
misleading nor do they provide false
information about the products and

services

Contracts are written in clear, legible, and | 4.36 0.842 3 High
understandable language

Human health risk assessment is 3.88 0.849 6 High

performed of products and services
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before the introduction of new materials
and technologies

The organization reviews customer 4.20 0.774 5 High
complaints and improves practices in
response to complaints

Customer data is confidential and can 4.40 0.653 1 High
only be used by lawful and fair means

Consumer Issues 4.24 High

The consumer issues dimension scored high level with arithmetical mean 4.24.
This indicated that the telecommunication companies have high commitment towards
consumer issues. The highest mean 4.40 with 0.653 standard deviation belongs to
statement thirty-three “Customer data is confidential and can only be used by lawful
and fair means”. While the lowest mean 3.88 with 0.849 standard deviation belongs to
statement thirty-one, “Human health risk assessment is performed of products and
services before the introduction of new materials and technologies”. Nevertheless, it

is still of a high level.

The 1SO 26000 standard offers guidelines for conducting business in a socially
responsible way within organizations, including the management of consumer issues.
Al-Momani, and Obeidat (2020) discussed that telecommunication companies comply
with 1SO 26000 in consumer issues to demonstrate their commitment to social
responsibility and sustainability. They added, compliance with ISO 26000 can help
telecommunication companies to enhance their reputation and build trust with
consumers, as it demonstrates that they are taking proactive steps to address consumer
concerns and improve their operations. Furthermore, compliance with ISO 26000 can
help telecommunication companies to align with international best practices and meet
the expectations of stakeholders, including customers, employees, investors, and

regulators.

4.3.1.7 Community Involvement and Development

The dimension measured by six statements, Table 4.9 shows the mean value

and standard deviation for the respondents’ answers towards this dimension.
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Table 4.9 Means and Standard Deviation of Community Involvement and

Development Dimension

Items

The organization is aware of the

unrepresented, and underrepresented
groups in the society

vulnerable, discriminated, marginalized,

Means

4.05

Standard
Deviation

0.791

Importance

Level

High

The organization participates in local
associations with the objective of
contributing to the public good and the
development goals of communities

4.25

0.706

High

The organization encourages its
employees to be volunteers for
community service

4.14

0.758

High

The organization promotes learning
opportunities for vulnerable or
discriminated groups

3.96

0.750

High

The organization considers developing
and improving skills in the community
where these are inadequate

412

0.706

High

The organization considers engaging in
partnership with organizations, such as
universities or research laboratories, to
enhance technological development

4.07

0.830

High

Community Involvement and
Development

4.09

High

From Table 4.9, it is observed that all the community involvement and

development statements are within a high level of importance, the highest mean 4.25

with 0.706 standard deviation belongs to statement thirty-five “The organization

participates in local associations with the objective of contributing to the public good

and the development goals of communities”. While the lowest mean 3.96 with 0.750

standard deviation belongs to statement thirty-seven, “The organization promotes

learning opportunities for vulnerable or discriminated groups.”, nevertheless, it is still

of a high level.
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The community involvement and development scores a high-level mean
average 4.09, which indicates according to respondents’ opinions that the
telecommunication companies have a high level of implementing the community
involvement and development.

Alnawaiseh and Qattan (2020) emphasized that telecommunication companies
have a responsibility to engage in community involvement and development as part of
their social responsibility strategies. The authors argued that these companies have a
unique opportunity to contribute to the sustainable development of the communities
they operate in by supporting education, health, and social initiatives. They also noted
that such initiatives can create positive relationships with stakeholders, enhance the
company's reputation, and contribute to long-term economic growth. Furthermore,
Alnawaiseh and Qattan suggested that telecommunication companies in Jordan should
align their community involvement and development initiatives with the UN
Sustainable Development Goals (SDGs) to ensure they address the most pressing

issues faced by local communities.
To identify if ISO 26000 core subjects were implemented, and to know if the
telecommunication companies were committed to the 1SO 26000, the mean was

calculated through the independent variable dimensions. Table 4.10 show the results.

Table 4.10 Means and Standard Deviation of ISO 26000 Dimensions

Items Means | Importance Level
Organizational Governance 4.21 4 High
Human Rights 4.22 3 High
Labour Practices 4.25 1 High
Environment 3.87 7 High
Fair Operating Practices 4.09 5 High
Consumer Issues 4.24 2 High
Community Involvement and Development 4.09 6 High
ISO 26000 core subjects 4.14 High
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Labour practices had the highest mean of the ISO 26000 core subjects, with
mean 4.25, which means that it is the most implemented dimension, showing that the
telecommunication companies are concerned with at the most. On the other hand, the
environment dimension scored the lowest mean 3.87 but still classified within a high

level.

The result showed that 1ISO 26000 core subjects scored a high mean level 4.14,
this reflected the concern that the telecommunication companies have for
implementing 1SO 26000 core subjects.

4.3.2 Firms’ Performance (Dependent Variable)

The Firms’ Performance contains three dimensions (Efficiency, Effectiveness

and Competitiveness). The following explains the dimensions level of importance.

4.3.2.1 Efficiency

The first firms’ performance dimension is efficiency, and it was measured by
four statements. Table 4.11 shows the mean value and standard deviation for the

respondents’ answers towards this dimension.

Table 4.11 Means and Standard Deviation of Efficiency Dimension

Items Means | Standard | Importance | Level
Deviation

The organization adopts indicators of 4.17 0.653 2 High
efficiency by comparing outputs with
input
The organization produces services 4.07 0.809 3 High
with a minimum waste of time and
efforts
The organization uses its resource for 4.22 0.672 1 High
the intended purpose
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The organization measures efficiency 3.96 0.843 4 High
by identifying the levels of satisfaction
of the workers or the morale of the
workers

Efficiency 4.11 High

From Table 4.11, it is observed that all the efficiency statements are within a
high level of importance, the highest mean 4.22 with 0.672 standard deviation belongs
to statement forty-two “The organization uses its resource for the intended purpose”.
While the lowest mean 3.96 with 0.843 standard deviation belongs to statement forty-
three, “The organization measures efficiency by identifying the levels of satisfaction

of the workers or the morale of the workers.”. Although it is still within a high level.

The efficiency scored a high-level mean average (4.11), which indicates
according to respondents’ opinions that telecommunication companies have a high

level of efficiency.

4.3.2.2 Effectiveness

The effectiveness was measured by six statements. Table 4.12 shows the mean

value and standard deviation for the respondents’ answers towards this dimension.

Table 4.12 Means and Standard Deviation of Effectivness Dimension

Items Means | Standard | Importance | Level
Deviation

The organization focuses on the 4.33 0.764 2 High
activities that bring positive results
The organization develops the 4.38 0.782 1 High
employees’ skills
There is a high level of employees’ 3.44 1.023 6 Medium
involvement in the decision-making
process
There is a rational use of available 3.97 0.796 5 High
resources to achieve the lowest level of
cost
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Individual competencies in the 4.06 0.908 4 High
organization are its strengths

The organization’s competencies 4.21 0.656 3 High
achieve a competitive advantage
through the achievement of strategic
objectives

Effectiveness 4.07 High

From Table 4.12, all the Effectiveness statements are within a high level of
importance, except the statement forty-six “There is a high level of employees
involvement in the decision-making process”, it scored the lowest mean 3.44 with
1.023 standard deviation, and it was classified within a medium level. While the
highest mean 4.38 with 0.782 standard deviation belongs to statement forty-five, “The

organization develops the employees’ skills”.

The Effectiveness dimension scored a high-level mean average 4.07, which
indicates according to respondents’ opinions that telecommunication companies have

a high level of effectiveness.

4.3.2.3 Competitiveness

The last firms’ performance dimension is competitiveness and was measured
by five statements. Table (4.13) shows the mean value and standard deviation for the

respondents’ answers towards this dimension.

Table 4.13 Means and Standard Deviation of Competitiness Dimension

Items Means | Standard | Importance | Level
Deviation
The organization consider efficientuse | 4.42 0.762 1 High
of technology
The organization offers new products 4.33 0.823 2 High
that meet the needs and desires of
customers.
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The organization encourages the human | 4.13 0.772 4 High
factor to generate ideas that may help it
to gain a competitive advantage.

The organization offers products and 4.05 0.833 5 High
services at the lowest cost and free of

defects

The organization seeks to provide 4.31 0.790 3 High

products or services that are unique and
distinguished from other organizations

Competitiveness 4.25 High

The competitiveness dimension scored a high level with arithmetical mean
4.25, which indicated that the telecommunication companies have high
competitiveness. The highest mean 4.42 with 0.762 standard deviation belongs to
statement fifty “The organization consider efficient use of technology”. While the
lowest mean 4.05 with 0.833 standard deviation belongs to statement fifty-three, “The
organization offers products and services at the lowest cost and free of defects”, while

it is still within a high level.

To identify firms’ performance level, the mean was calculated through the

dependent variable dimensions. Table 4.14 shows the results.

Table 4.14 Means and Standard Deviation of Firms’ Performance Dimensions

Items Means | Importance Level
Efficiency 4.11 2 High
Effectiveness 4.07 3 High
Competitiveness 4.25 1 High
Firms’ performance 4.14 High

The competitiveness has the highest mean of the firm performance, with mean
4.25, which means that this was the most dimension that the telecommunication
companies were concerned with. On the other hand, the effectiveness dimension

scored the lowest mean 4.07 and it classified within high level. The result indicates the
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firms’ performance scored a high mean level 4.14; this reflects that the

telecommunication companies have high firms’ performance.

4.3.3 Corporate Governance (Mediating Variable)

The corporate governance is a mediating variable and was measured by five
statements. Table 4.15 shows the mean value and standard deviation for the

respondents’ answers towards this dimension.

Table 4.15 Means and Standard Deviation of Corporate Governance Dimension

Items Means | Standard | Importance | Level
Deviation

The organization has an information 3.42 1.078 6 Medium
disclosure policy
The organization responds to all 3.98 0.830 4 High
requests and complaints continuously.
The organization has a dedicated 4.42 0.723 2 High
department for monitoring and
evaluation.
The organization’s senior management | 4.16 0.760 3 High

verifies the reports issued.

The organization has a written code of 4.44 0.715 1 High
conduct that demonstrates ethics and
professional conduct.

The organization’s senior management | 3.97 0.816 5 High
disclose the risks if they have any.

Corporate Governance 4.06 High

From Table 4.15, it is clear that all the corporate governance statements are
within a high level of importance, except the statement fifty-five “The organization
has an information disclosure policy” as it scored the lowest mean 3.42 with 1.078
standard deviation, and it is classified within medium level. While the highest mean
4.44 with 0.715 standard deviation belongs to statement fifty-nine, “The organization

has a written code of conduct that demonstrates ethics and professional conduct”.
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The corporate governance dimension scored a high-level mean average 4.06,
which indicates according to respondents’ opinions that the telecommunication

companies have a high level of CG.

4.4  Test of Data Validity

To test the hypothesis of this study, the researcher relied on the linear
regression analysis. The data validity needs to be tested before the analysis is applied.
The tests include variance inflation factors (VIF), multicollinearity test, and the normal
distribution of data.

4.4.1 Common Method Variance (CMV)

CMV was defined by Podsakoff et al. (2003) as the variance that can be
attributed more to the measurement technique than to the constructs that the measures
are meant to represent. It produces what is known as a false internal consistency, or
an apparent correlation between variables that is produced by a shared cause. Fales
correlations might arise from self-report data if survey participants consistently offer
answers to unrelated questions. Common procedures can therefore lead to systematic
measurement errors that produce both types of errors, inflating or deflating the
observed connections between components. The following table shows common

method variance results.

Table 4.16 The Common Method Variance (CMV)

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
Factor  Totq) % of Cumulative  Total % of Cumulative
Variance % Variance %
1 22.592 37.654 37.654 21.992 36.653 36.653

2 3.751 6.251 43.905
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3 2.726 4.543 48.448
4 2.467 4.112 52.561
5 1.926 3.210 55.771
6 1.838 3.064 58.835
7 1.721 2.868 61.703

From Table 4.16 it is clear that the values of interpretation of the variance of
the paragraphs amounted to 36.653%, which is less than 50% the acceptable limit to
prove the existence of the phenomenon, and thus we conclude that the phenomenon of
CMV does not exist.

4.4.2 The Multicollinearity

Prior to running the model, it is crucial to examine the multicollinearity issue
for both the independent and dummy variables. Multicollinearity, as defined by
Tabachnick and Fidell (2012), is the state in which there is a substantial correlation
between independent and dependent variables, making it difficult to discern their
individual effects on the dependent variable. Stated differently, multicollinearity
occurs when there is a strong correlation between the explanatory factors. Pallant
(2010) and Tabachnick and Fidell (2012) state that among the few methods that are
used for distinguishing the existence of multicollinearity, these methods can be used:
assessing the relationship matrix that is both bivariate and multivariate, as well as
calculating the variance inflation factors (VIF) and tolerance impact. According to
Pallant (2010), the tolerance effect describes the inconsistency found by the
endogenous construct, while variance inflation factors are the opposite of the tolerance
effect. The presence of multicollinearity is specified by bigger variance inflation
factors (e.g., over 10) and lower tolerance (e.g., below 0.1) (Pallant, 2010). Using
options for diagnosing collinearity, various regression processes were used to calculate

the variance inflation factors and tolerance impact. See Table 4.17.
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Table 4.17 Variance Inflation Factor

Variables VIF Tolerance Effect
Organizational Governance 2.284 0.438
Human Rights 2.296 0.436
Labour Practices 2.493 0.401
Enviroment 2.137 0.468
Fair Operating Practices 2.880 0.347
Consumer Issues 2.636 0.379
Community Involvement and 2.241 0.446

Development

From Table 4.17, it is clear that all independent variables’ tolerance effect is
more than 0.1, on the other hand, all the VIF are less than 10, indicating a lack of

multicollinearity within exogenous constructs.

It is important to ensure that the independent variables are not too highly
related to each other. Each pair of independent variables should have a Pearson's value
of no more than 0.90; if it does, the independent variables that display a relationship
at or above 0.90 could be suspected of being multicollinear. Multicollinearity is usually
regarded as a problem because it means that the regression coefficients may be
unstable. This implies that they are likely to be subject to considerable variability from
sample to sample. Anyway, when two variables are very highly correlated, it seems
little point in treating them as separate entities. Multicollinearity can be quite difficult
(Bryman & Cramer, 2009). To compute the bivariate correlation matrix, Spearman's
correlation was employed. Table 4.18 shows that for the independent variable, none of
the bivariate associations were greater than 0.9. Using options for diagnosing
collinearity, multiple regression procedures were used to calculate the variance

inflation factors and tolerance impact.
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94

and Development

Independent Variables | Organizational Human Labour Enviroment | Fair Operating Consumer Community
Governance Rights Practices Practices Issues Involvement and
Development
Organizational 1 0574™ 0.547" 0.525™ 0.553" 0.604™ 0.503"
Governance
Human Rights 1 0.647 0.423™ 0.588™ 0.545™ 0.576™
Labour Practices 1 0.544™ 0.642™ 0.667" 0.595™
Enviroment 1 0.598™ 0.546™ 0.455™
Fair Operating Practices 1 0.665™ 0.620™
Consumer Issues 1 0.556"
Community Involvement 1

** Correlation is significant at the 0.01 level (2-tailed)
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Table 4.18 shows that all the coefficient relations are less than 0.9, so there is
no existence of the Multicollinearity between the independent variables. The highest
correlation was between labour practices and consumer issues is 0.667. While the

lowest correlation between human rights and environments 0.423.

4.4.3 Goodness of fit study

The researcher used the path analysis to ensure that the corporate governance
variable plays a mediating role. Therefore, before applying the path analysis, the
researcher should indicate the good of fit data in order to use the path analysis test.
Table 4.19 show the result.

Table 4.19 Indicators Goodness of Fit for Study Model

Chi Square Chi DF Sig NFI CFlI GFI | RAMSEA
12 Square 2
Calculated Table

586.589 7.81 3 0.000 | 0.998 | 0.988 0.971 0.0634
GFI: Goodness of fit index; NFI: The Bentler-Bonett normed fit index; CFIl: The comparative

fit index; RMSEA: Root Mean Square Error of Approximation

All the indications of goodness-of-fit (GOF) show an adequate fit. From the
Table 4.19 the researcher observed Chi Square y2 is significant and the calculated Chi?
was 586.589 at level a < 0.05, which is greater than tabled Chi? 7.81. In addition, Root
Mean Square Error of Approximation (RMSEA) is 0.0634 less than 0.080 (Hair.et al.,
2006), which indicates the model is fit. Also, goodness of fit index (GFI) must be
proximity 1; from the table, the GFI = 0.981 it approximately equals 1. The
comparative fit index, CFI equals 1.000 it is more than 0.9 (Hair.et al., 2006). At the
same time, the NFI equals 0.998, so it is more than 0.9 (Hair.et al., 2006). After
identifying of Goodness of fit, we proved that the study data can be used in path

analysis test.
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4.5 Hypotheses Testing

Based on the study problem, four main hypotheses were being tested in this
study. The researcher used the SPSS to test the hypotheses, and Analysis of Moment
Structures (AMOS) to test the fourth hypothesis. Many statistical criteria were
analysed as simple and multiple regression, F test for estimated equations significance,
t-test for effect significance of independent variable (ID) on the dependent variable
(DV), and coefficient of determination (R?) to know how the 1D explains the variation
in DV.

45.1 First Main Hypothesis

Hi. The implementation of social responsibility 1SO 26000 by Jordanian

telecommunication industry impacts the firms’ performance.

The first main hypothesis was tested at the significance level of a < 0.05 using

multiple linear regression.



Table 4.20 Results of Multiple Regressions of the First Main Hypothesis

Dependent
Variable

Firms’
performance

0.870

RZ

0.757

Adjust R?

0.752

131.928

DF

296

303

SIG

0.000

gl BN R
Organizational 0.132 3.180 0.002
Governance
Human Rights -0.010 | -0.240 0.811
Labour Practices 0.032 0.684 0.495
Enviroment 0.223 1.547 0.000
Fair Operating 0.177 3.525 0.000
Practices
Consumer Issues 0.189 4.172 0.000
Community 0.211 4.823 0.000

Involvement and
Development

97
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Table 4.20 shows the study dependent variable (Firms’ performance) and the
set of the independent variables (Organizational Governance, Human Rights, Labour
Practices, Environment, Fair Operating Practices, Consumer Issues, Community
Involvement and Development), are significant because F significant was 0.000 which
Is less than 0.05, and the calculated F value is 131.928, which is more than F value
table (2.06). Therefore, we accept the hypothesis which states that:

The implementation of [ISO 26000 dimensions by Jordanian
telecommunication industry, impacts the firms’ performance. The relationship
between the independent and dependent variables is positive and strong. It is more than
0.5 (Cohen, 2010), R= 0.870. Also, the R?= 0.757, which means that the independent
variables contribute to explaining the dependent variable in a percentage of 75.7%.
Adjust R? (0.752) after excluded error from R? -value.

Since the values of the calculated t values of the variables (organizational
governance 3.180, environment 7.547, fair operating practices 3.525, consumer issues
4.172, community involvement and development 4.823), are more than the t value
table (1.986), also the t significant of the variables are less than 0.05, it means that
there are a statistically significant impact for environment, fair operating practices,
consumer issues, community involvement and development on the dependent variable

(firms’ performance).

But the other independent variable calculated t value is (human rights -0.240,
labour practices 0.684); these values are less than the t table value (1.986), which
means that there is no statistically significant impact for human rights, and labour

practices on the dependent variable (firms’ performance).
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Stepwise Regression

Stepwise Regression classifies the independent variables depending on which
has the most contribution to the mediate variable, as well as excluding the variables
that do not have a high contribution. Table 4.21 shows the results of Stepwise

Regression.

Table 4.21 Results of Stepwise Regression First Main Hypothesis

# Variables F R R? Adjust | Sig
RZ

1 e The Environment 380.813 0.747 | 0.558 0.556 0.00

2 e The Environment 339.831 0.833 | 0.693 0.691 0.00

e Community
Involvement and
Development

3 | e The Environment 271.457 0.855 | 0.731 0.728 0.00

e Community
Involvement and
Development

e Consumer lIssues

4 | e« The Environment 222.383 | 0.865 | 0.748 0.745 0.00
e Community
Involvement and
Development
e Consumer lIssues
e Fair Operating
Practices

5 | ¢ The Environment 185.560 | 0.870 | 0.757 0.753 0.00

e Community
Involvement and
Development

e Consumer Issues

e Fair Operating
Practices

¢ Organizational
Governance

The stepwise classified the independent variables dimensions into 5 groups;

the first one includes the Environment, which has the highest contribution to the
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dependent variable (firms’ performance) estimated by 55.8%. The second group
contains the Environment and Community Involvement and Development which have

contribution to the dependent variable estimated by 69.3%.

The third group was formed by adding Consumer Issues, increasing the
contribution on the dependent variable to 73.1%. The fourth group contains the
Environment, Community Involvement and Development, Consumer Issues, and Fair
Operating Practices which have contribution to the dependent variable estimated by
74.8%. The last group comprising from 5 dimensions, environment, community
involvement and development, consumer issues, fair operating practices, and
organizational governance which have contribution to the dependent variable
estimated by 75.7% The stepwise excluded two dimensions: human rights and labour

practices because it has not significant impact on firms’ performance.

The following explains estimated regression equation that derived from the

results of the first hypothesis test:

(B-Constant= 0.237)

Firms’ performance = 0.237 + 0.223 Environment + 0.211 Community
Involvement and Development + 0. 189 Consumer Issues + 0.177 Fair Operating

Practices + 0.132 Organizational Governance.

45.1.1 First Sub Hypothesis

H1.1: The higher level of organizational governance by Jordanian

telecommunication industry the greater firms’ performance.

To test this hypothesis, simple regression was used. The results of these effects
are in Table 4.22.



101

Table 4.22 Result of First-Sub Hypothesis

Independent R R? B Dependent t- t- SIG
Variable Variable | table | cajculated

value value

Organizational | 0.694 | 0.482 | 0.665 Firms’ 1.986 | 16.761 | 0.000
governance performance

Table 4.22 shows that the calculated t— value (16.761) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent (Organizational governance) as one out of ISO 26000 core subjects’
dimensions on the dependent variable (Firms’ performance). Also, the significant
value of t is less than 0.05. Therefore, the hypothesis is accepted, which states that:
The higher level of organizational governance by Jordanian telecommunication

industry, the greater firms’ performance.

Table 4.22 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R-value
(R=0.694), which is more than 0.5 (Cohen, 2010). Also, the organizational governance
dimension contribution to firms’ performance is 48.2% (R? = 0.482), and the

remaining percentage is because of other factors.
As B value is 0.665, it means that the increase of one unit in organizational

governance will increase the firms’ performance by 0.665. It means that there is a

positive impact of organizational governance on firms’ performance.

4.5.1.2 Second sub hypothesis

H1.2: The higher level of human rights by Jordanian telecommunication

industry, the greater firms’ performance.

To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.23.
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Table 4.23 Result of Second-Sub Hypothesis

Independent R R? B Dependent | t-table t- SIG
Variable Variable | value | calculated
value
Human rights | 0.540 | 0.292 | 0.536 Firms’ 1.986 11.153 0.000
performance

Table 4.23 shows that the calculated t— value (11.153) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent variable (Human rights) as one out of 1SO 26000 core dimensions on the
dependent variable (Firms’ performance). Also, the significant value of t is less than
0.05. Therefore, the hypothesis is accepted, which states that: The higher level of
human rights by Jordanian telecommunication industry the greater firms’

performance.

Table 4.23 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R=0.540), which is more than 0.5 (Cohen, 2010). Also, the human rights dimension
contribution to firms’ performance is estimated by 29.2% (R? = 0.292), and the

remaining percentage is due to other factors.
As B value is 0.536, it means that the increase of one unit in human rights will

increase the firms’ performance by 0.536, which means that there is a positive impact

of human rights on firms’ performance.

4.5.1.3 Third sub hypothesis

H1.3: The higher level of labour practices by Jordanian telecommunication

industry, the greater firms’ performance.

To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.24.



103

Table 4.24 Result of Third-Sub Hypothesis

Independent R R? B Dependent | t-table t- SIG
Variable Variable value | Calculated
value
Labour 0.625 | 0.390 | 0.639 Firms’ 1.986 13.906 0.000
practices performance

Table 4.24 shows that the calculated t value (13.906) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent variable (Human rights) as one of 1ISO 26000 core dimensions on the
dependent variable (Firms’ performance). Also, the significant value of t is less than
0.05. Therefore, the hypothesis is accepted, which states that: The higher level of
labour practice by Jordanian telecommunication industry the greater firms’

performance.

Table 4.24 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R=0.625), which is more than 0.5 (Cohen, 2010). Also, the human rights dimension
contribution to firms’ performance is estimated by 39% (R? = 0.390), and the

remaining percentage is due to other factors.

As B value is 0.639, it means that the increase of one unit in human rights will
increase the firms’ performance by 0.639, which means that there is a positive impact

of human rights on firms’ performance.

4.5.1.4 Fourth sub hypothesis

H1.4: The higher level of environment by Jordanian telecommunication

industry, the greater firms’ performance.

To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.25.
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Table 4.25 Result of Fourth-Sub Hypothesis

Independent R R? B Dependent | t-table t— SIG
Variable Variable value | Calculated
value
Environment | 0.747 | 0.585 | 0.528 Firms’ 1.986 19.514 0.000
performance

Table 4.25 shows that the calculated t— value (19.514) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent variable (Environment) as one of ISO 26000 core dimensions on the
dependent variable (Firms’ performance). Also, the significant value of t is less than
0.05. Therefore, the hypothesis is accepted, which states that: The higher level of
Environment by Jordanian telecommunication industry the greater firms’

performance.

Table 4.25 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R=0.747), which is more than 0.5 (Cohen, 2010). Also, the Environment dimension
contribution to firms’ performance is estimated by 58.5% (R? = 0.585), and the
remaining percentage is due to other factors.

As B value is 0.528, it means that the increase of one unit in Environment will
increase the firms’ performance by 0.528, which means that there is a positive impact

of Environment on firms’ performance.

4.5.1.5 Fifth- Sub Hypothesis

H1.5: The higher level of fair operating practices by Jordanian

telecommunication industry, the greater firms’ performance.
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To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.26.

Table 4.26 Result of Fifth-Sub Hypothesis

Independent R R? B Dependent | t-table t- SIG
Variable Variable value | calculated
value
Fair Operating | 0.737 | 0.543 | 0.762 Firms’ 1.986 18.954 0.000
Practices performance

Table 4.26 shows that the calculated t value (18.954) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent (Fair Operating Practices) as one out of ISO 26000 core dimensions on
the dependent variable (Firms’ performance). Also, the significant value of t is less
than 0.05. Therefore, the hypothesis is accepted, which states that: The higher level of
Fair Operating Practices by Jordanian telecommunication industry, the greater firms’

performance.

Table 4.26 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R=10.737), which is more than 0.5 (Cohen, 2010). Also, the Fair Operating Practices
dimension contribution to firms’ performance is estimated by 54.3% (R2 = 0.543), and

the remaining percentage is due to other factors.

As B value is 0.762, it means that the increase of one unit in Fair Operating
Practices will increase the firms’ performance by 0.762. It means that there is a positive

impact of Fair Operating Practices on firms’ performance.

4.5.1.6 Sixth- sub hypothesis

H1.6: The higher level of fair consumer issues by Jordanian telecommunication

industry, the greater firms’ performance.
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To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.27.

Table 4.27 Result of Sixth-Sub Hypothesis

Independent R R2 B Dependent | t-table t- SIG
Variable Variable | value | calculated
value
Consumer | 0.742 | 0.550 | 0.722 Firms’ 1.986 19.214 0.000
Issues performance

Table 4.27 shows that the calculated t value (19.214) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the
independent (Consumer Issues) as one of ISO 26000 core dimensions on the dependent
variable (Firms’ performance). Also, the significant value of t is less than (0.05).
Therefore, the hypothesis is accepted, which states that: The higher level of Consumer
Issues Practices by Jordanian telecommunication industry, the greater firms’

performance.

Table 4.27 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R= 0.742), which is more than 0.5 (Cohen, 2010). Also, the Consumer Issues
dimension contribution to firms’ performance is estimated by 55% (R? = 0.550), and

the remaining percentage is due to other factors.

As B value is 0.722, it means that the increase of one unit in consumer issues
will increase the firms’ performance by 0.722, which means that there is a positive

impact of consumer issues on firms’ performance.

4.5.1.7 Seventh- sub hypothesis

H1.7: The higher level of Community Involvement and Development by

Jordanian telecommunication industry, the greater firms’ performance.
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To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.28.

Table 4.28 Result of Sixth-Sub Hypothesis

Independent R R? B Dependent | t- t- SIG
Variable Variable | table | cajculated
value | yalye
Community 0.687 | 0.472 | 0.702 Firms’ 1.986 | 16.424 | 0.000
Involvement and performance

Development

Table 4.28 shows that the calculated t value (16.424) is higher than t table value
(1.986), It indicates that there is a statistically significant impact of the independent
variable (Community Involvement and Development) as one out of ISO 26000 core
dimensions on the dependent variable (Firms’ performance). Also, the significant
value of t is less than (0.05). Therefore, the hypothesis is accepted, which states that:
The higher level of Community Involvement and Development by Jordanian

telecommunication industry, the greater firms’ performance.

Table 4.28 also shows that there is a positive (strong) correlation between the
independent variable and the dependent variables, which is demonstrated by R value
(R=0.687), which is more than 0.5 (Cohen, 2010). Also, the Community Involvement
and Development dimension contribution to firms’ performance is estimated by 47.2%

(R? = 0.472), and the remaining percentage is due to other factors.

As B value is 0.702, it means that the increase of one unit in Community
Involvement and Development will increase the firms’ performance by 0.702, which
means that there is a positive impact of Community Involvement and Development on

firms’ performance.
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45.2 Second Main Hypothesis

H.. There is a positive relationship between implementing of social
responsibility 1ISO 26000 by Jordanian telecommunication industry and corporate
governance.

To test this hypothesis, spearman correlation is used. The results of these
effects are in Table 4.29.

Table 4.29 Result of Second Main Hypothesis

Variables R-value P-value
Social Responsibility 1ISO 26000 0.670 0.000

Corporate Governance

Table 4.29 shows that the significant value of the test is less than (0.05), which
indicates that there is a statistically significant relationship between the variables.
Therefore, we accept the hypothesis that states that: There is a positive relationship
between implementing of social responsibility 1SO 26000 by Jordanian

telecommunication industry and corporate governance.

Table 4.29 shows that there is a positive (strong) correlation between the
implementing of social responsibility ISO 26000 and corporate governance, which is
demonstrated by R-value (R=0.670), which is more than 0.5 (Cohen, 2010).

4.5.3 Third Main Hypothesis

Hs. Corporate governance used by Jordanian telecommunication industry will

enhance the Firms’ performance.
h the F > perfi

To test this hypothesis, simple regression is used. The results of these effects
are in Table 4.30.
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Table 4.30 Result of Third Main Hypothesis

Mediating R R? B Dependent | t-table t- SIG
Variable Variable value | calculated
value
Corporate 0.637 | 0.406 | 0.632 Firms’ 1.986 14.375 0.000
governance performance

Table 4.30 shows that the calculated t— value (14.375) is higher than the t table
value (1.986), It indicates that there is a statistically significant impact of the mediating
(Corporate governance) on the dependent variable (Firms’ performance). Also, the
significant value of t is less than 0.05. Therefore, the hypothesis is accepted, which
states that: Corporate governance used by Jordanian telecommunication industry will

enhance the Firms’ performance.

Table 4.30 also shows that there is a positive (strong) correlation between the
mediating variable and the dependent variables, which is demonstrated by R-value (R=
0.637), which is more than 0.5 (Cohen, 2010). Also, the corporate governance variable
contribution to firms’ performance is estimated by 40.6% (R? = 0.406), and the

remaining percentage is due to other factors.

As B value is (0.632), it means that the increase of one unit in corporate
governance will increase the firms’ performance by 0.632, which means that there is

a positive impact of corporate governance on firms’ performance.

4.5.4 The Fourth main hypothesis

H4. Corporate governance will mediate the relationship between implementing
of ISO 26000 and Firms’ performance.

To examine the corporate governance that will mediate the relationship
between implementing of ISO 26000 and the firms’ performance, the researcher used

a path analysis test, the Table 4.31 observed direct, indirect, and total impacts.
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Variables Direct Effect Indirect Effect Total Effect
Implementing | Corporate | Implementing | Corporate | Implementing | Corporate
of social governance of social governance of social governance
responsibility/ responsibility/ responsibility/
ISO 26000 1SO 26000 1SO 26000
Corporate 0.806 0.000 0.000 0.000 0.806 0.000
governance
Firms’ 0.912 0.105 0.085 0.000 0.997 0.105
performance

Based on Table 4.31, only one indirect effect appears, this indirect effect is
0.085, and belongs to implementing of ISO 26000 indirect impact on firms’
performance through corporate governance. This result increases the total impact of

implementing of ISO 26000 on firms’ performance to be 0.997.

But, the indirect impact on firms’ performance through the corporate
governance (0.085) is less than the direct impact by implementing of ISO 26000 on
firms® performance (0.912); therefore, the researcher refused the fourth main
hypothesis, which means that corporate governance does not mediate the relationship
between implementing of ISO 26000 and firms’ performance. Figure 4.5 presents the
path direction when firms’ performance is the dependent variable in the study model
for path analysis. Numbers on the path arrows represent the direct impact of the
independent variable on the dependent variable; so, implementing 1SO 26000 has a
direct impact on firms’ performance that equals to 0.912, and corporate governance

has a direct impact on firms’ performance equals to 0.11, and implementing ISO 26000

has a direct impact on corporate governance equals to 0.81.
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CHAPTER 5

DISCUSSION AND CONCLUSION

51 Introduction

Many scholars define research as a methodical study process that results in a
deeper comprehension of a phenomenon or an interesting problem. The systematic
process of investigating an existing issue and seeing it in a different way provides the
means for ensuring strong and effective processes of inquiry. In this way research is
a form of transformational learning that increases the stock of knowledge and
providing new concepts, ideas, explanations or interpretations to people enabling them
to see the world in a different way and do things in a better way (Stringer, 2004).
According to Sekaran and Bougie (2019), research is the process of coming up with
answers to an issue after carefully examining and analyzing the contextual elements.
On the other hand, research is defined by the OECD (2015) as a creative and
methodical work done to expand the knowledge. It involves gathering, arranging, and

analyzing data to improve knowledge about a subject or problem.

This chapter presents seven sections, which are an attempt to summarize the
whole study. Section 5.1 provides and overview of this chapter, section 5.2 provides
justification of the outcome of hypothesis testing, objectives and questions in
accordance with theoretical framework as below: Section 5.2.1 presents a discussion,
and explanation of the clauses and 1SO 26000. Section 5.2.2 presents a discussion,
explanation and justification of the findings of the impact of implementing 1SO 26000
on firms’ performance. Section 5.2.3 presents a discussion, explanation and
justification of the findings of whether there is a positive relationship between

implementing ISO 26000 and CG. Section 5.2.4 presents a discussion, explanation and
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justification of the findings of whether CG will enhance firms’ performance. Section
5.2.5 presents a discussion, explanation and justification of the findings of the level to
which CG contributes as a mediator between implementing ISO 26000 and firms’
performance. Section 2.3 presents the study contributions. Section 5.4 describes some
limitations of the study that may limit the ability to generalize the study findings.
Section 5.5 provide some suggestions and further directions for future research and
practical recommendations. Section 5.6 presents the relationship among social
responsibility, CG and firms’ performance. Finally, section 5.7 presents the

conclusion.

5.2  Discussion of the Research Hypotheses, Questions, and Objectives

According to the results obtained in this study, this chapter has been developed
to bring more scholarly explanation to justify the hypothesis testing outcomes,
questions and the objectives of the study in accordance with the theoretical framework

as below:

5.2.1 Clauses and Standards of Social Responsibility 1ISO 26000

To identify the clauses and standards of ISO 26000 that Jordanian

telecommunication companies are committed to.

In line with the first objective, the study concluded that there is a great
commitment by Jordanian telecommunication companies in implementing the 1SO
26000 standards, where the compliance rate is (4.14), which confirms the keenness of
decision makers in these organizations to commit themselves seriously to
implementing the 1SO 26000 standards. This result answers the first question and
confirms the commitment of the Jordanian telecommunication companies in

implementing the standard of social responsibility 1ISO 26000.
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5.2.2 The Impact of Implementing ISO 26000 On Firms’ Performance.

The second objective of this study was to investigate the impact of
implementing ISO 26000 on firms’ performance in one hypothesis with seven

dimensions, the first hypothesis is:

The implementation of social responsibility ISO 26000 by Jordanian

telecommunication industry, impacts the firms’ performance.

The first main hypothesis concluded that there is a significant impact of
implementing ISO 26000 dimensions on firms’ performance at Jordanian
telecommunication companies. This indicates that ISO 26000 has participation to raise
the firm performance. Also, the relationship between the variables is positive, so any
positive change or improvement in implementing ISO 26000 dimensions will
positively reflect on firms’ performance. Furthermore, ISO 26000 dimensions
contribute to achieve the firms’ performance by around (75.7%). The result matches
with Nguyen, et, al., (2020) paper entitled the CSR has a great influence on the
efficiency of the operations. The result is consistent with the research conducted by
Ghaderi et al. (2019), which supports the claim that CSR directly and favorably affects
hotel performance. Also matches with Al-ma’ani, et., al. (2019) study, where the
findings indicated that both types of performance are positively influenced by internal
CSR. External CSR showed positive influence on non-financial performance. The
result of this hypothesis answers the second question of this study which confirms that
there is a positive impact of implementing ISO 26000 on the performance of the firms.
Furthermore, in line with the second objective, having evidence for various main
relationships between ISO 26000 variable and firms’ performance. It is concluded that
there is statistically significant impact of implementing ISO 26000 on firms’

performance.

Compliance with implementation of social responsibility/ ISO 26000 reflects
around (76%) of changes in the firms’ performance of the Jordanian

telecommunication companies. Therefore, this study supported the relationship
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between social responsibility/ 1ISO 26000 as framed in the model of this study and

firms’ performance.

5.2.2.1 The Sub-Hypothesis

The higher the level of organizational governance by Jordanian

telecommunication industry, the greater the firms’ performance is.

The organizational governance has significant impact on firms’ performance,
also the relationship between the variables is described to be strong and positive, so if
any change on the organizational governance will reflect the firms’ performance, and
the organizational governance contributes to the firm performance by about 48.2%.
Furthermore, if the organization governance raises one unit, it will positively reflect
the firms’ performance by around 0.665, which proves that the higher level of
organizational governance by Jordanian telecommunication industry, the greater the

firms’ performance.

The higher the level of human rights by Jordanian telecommunication industry,

the greater the firms’ performance is.

The human rights at Jordanian telecommunication companies participates to
improve the firms’ performance as one of the ISO 26000 dimensions. The results show
that there is significant impact of the human rights on the firms’ performance, and that
the relation between the variables is strong and positive. Also, the human rights have
a contribution in the firms’ performance by about 29%. Furthermore, if the human
rights increase by one unit, then the firms’ performance will increase by (0.536), which
confirms that the higher the level of human rights by Jordanian telecommunication
industry is, the greater the firms’ performance.

The higher the level of labour practices by Jordanian telecommunication

industry, the greater the firms’ performance is.

There is statistically significant impact of labour practices on firms’
performance, and the relationship between the labour practices and the firms’

performance is strong and positive. The results show that the labour practices
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contribute to the firms’ performance by about 39%. Also, an increase by one unit in
labour practices will improve the firms’ performance by 0.639, this proves that the
higher the level of labour practices by Jordanian telecommunication industry is, the

greater the firms’ performance will be.

The higher the level of the environment by Jordanian telecommunication

industry, the greater the firms’ performance is.

The environment has the highest contribution among ISO 26000 in the firms’
performance by around 58.5%, and the relationship between the variables is statistical
and positive. Also, the result revealed that the environment has statistically significant
impact on firms’ performance. Moreover, if the environment increases by one unit,
then the firm performance will increase by 0.528, so the higher the level of
environment by the Jordanian telecommunication industry, the greater the firms’

performance.

Boubaker and Ellouze (2018) have prepared a research article examined the
environmental sustainability of the mobile communication sector, with a focus on the
impact of mobile devices and infrastructure on the environment. The authors discussed
various strategies for reducing the environmental footprint of mobile communications,
including the use of renewable energy sources, energy-efficient devices, and

sustainable waste management practices.

The higher the level of fair operating practices by Jordanian

telecommunication industry, the greater the firms’ performance is.

There is statistically significant impact of fair operating practices on the firms’
performance, the result indicates that any improvement in fair operation practices will
reflect on firms’ performance, this is because the relationship between the variables is
positive, also the fair operating practices contributes to the firms’ performance by
54.3%. Additionally, an increase by one unit of fair operating practices will increase
the firms’ performance by around 0.762, which indicates the higher the level of fair
operating practices by Jordanian telecommunication industry, the greater the firms’

performance.
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The higher the level of consumer issues by Jordanian telecommunication

industry, the greater the firms’ performance is.

The consumer issues have significant impact on firms’ performance, and the
relationship is strong and positive, also the consumer issues contribute by 55% in
firms’ performance. The increase in consumer issues by one unit will increase the
firms’ performance by 0.722, which indicates that the higher the level of fair consumer

issues by Jordanian telecommunication industry, the greater the firms’ performance.

The higher the level of Community Involvement and Development by

Jordanian telecommunication industry, the greater the firms’ performance is.

The community involvement as one of ISO 26000 dimensions has a significant
impact on firms’ performance, and the variables contribute to firms’ performance by
47%. Also, if the community involvement and development increase by one unit, the
firms’ performance will increase by about 0.702. This indicates that the higher the
level of community involvement and development by Jordanian telecommunication
industry, the greater the firms’ performance. Valmohammadi (2014) study results
showed that the community involvement and development function a vital role in

enhancing the organization's organizational performance.

Two studies have been conducted in Jordan telecommunication companies, Al-
Najjar (2016) study results showed that there is a statistically significance at level (P
< 0.05) for the social responsibility with all its dimensions on the competitive
advantage in the Jordanian telecommunications companies. In addition, Al-ma’ani et
al. (2019) study supports this result. The findings indicated that the financial and non-
financial performance are positively influenced by internal CSR. External CSR
showed positive influence on non-financial performance while its effect on financial

performance was insignificant and negative.
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5.2.3 The Relationship Between Implementing 1SO 26000 And CG.

The third objective of this study was to examine whether there is a positive
relationship between implementing 1SO 26000 by Jordanian telecommunication

companies and CG. The proposed hypothesis that supports this objective is:

There is a positive relationship between implementing ISO 26000 by Jordanian

telecommunication industry and CG.

The results revealed that there is strong positive relationship between
implementing ISO 26000 and CG, which indicates that any improvement in
implementing social responsibility will improve the CG. In line with the third
objective, there is a significant positive relationship between implementing ISO 26000
and CG which answer the third question as the hypothesis proves this positive
relationship.

Very rare researches studied the impact of CSR on CG. Rahim (2014) provided
an illustration of how CSR impacts CG, in which he talked about how the synergies of
CSR and CG opens up markets through "cost savings, productivity, innovations, as
well as broader social benefits, such as community development.” Other academics,
such as Jo & Harjoto (2011), have documented the impact of CSR on CG and have
argued that CSR activities that address internal social and environmental issues also
have an impact on the organization's external governance. According to this study,
organizations should adopt CSR in order to guarantee ethical and sustainable business

operations, which in turn promote good governance.

5.2.4 The Relationship Between CG and Firms’ Performance.

The fourth objective of this study was to determine whether CG that is applied
by Jordanian telecommunication companies will enhance firms’ performance. The

proposed hypothesis that supports this objective is:
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CG that is applied by Jordanian telecommunication industry will enhance the

firms’ performance.

The CG has significant impact on firms’ performance, as the relationship is
positive and significant. Also, the CG contributes to the firms’ performance by about
41%. Furthermore, the increase in the CG by one unit will reflect on improving the
firms® performance by 0.632, which indicates that the CG used by Jordanian
telecommunication industry will enhance the firms’ performance. The variables have
positive relation between each other which equals to (0.406). However, this study
successfully revealed the relationship between CG and firms’ performance and

answered question four.

The result matches with Alsurayyi and Alsughayer (2021), where the findings
indicated that the proper CG will positively affect the firm’s performance. The results
also match with Hermuningsih et al. (2020) study results, where they showed that the
CG significantly improved firms’ performance. The same also matches with Chakroun
et al. (2019) study which showed that the good CG can improve the financial
performance. Also matches with Munir et al. (2019) study as the results indicated that
CG is positively linked to corporate sustainability performance, and corporate
sustainability performance leads to improved financial performance. Also matches
with Bhatt and Bhatt (2017) study, where its findings showed that the firms’
performance is positively and significantly related to CG measured by MCGI. And
matches with Orazalin et al. (2016) study, as the results of this study showed a positive

impact of CG on bank performance before and after the financial crisis.

But the result mismatches with Buallay et al. (2017) study, as there was no
significant impact for CG adoption on firms’ operational and financial performance in

the listed companies in Saudi stock exchange.
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5.2.5 The Mediating Role of CG Between Implementing ISO 26000 And Firms’

Performance.

The fifth objective of this study was to examine the level to which CG
contributes as a mediator between implementing ISO 26000 and firms’ performance.

The proposed hypothesis that supports this objective is:

CG will mediate the relationship between implementing ISO 26000 and firms’

performance.

The result of the fifth objective revealed that CG doesn’t mediate the
relationship between ISO 26000 and the firms’ performance as the indirect impact on
firms’ performance through the CG (0.085) is less than the direct impact of
implementing ISO 26000 on firms’ performance (0.912), which answers the fifth
question if the CG mediates the relationship between ISO 26000 and firms’
performance. There are very rare researches which studied CG as a mediator between
ISO 26000 and firms' performance. Some of these studies found that CG plays a
mediator factor between social responsibility and firms® performance such as
(Hossain, et. al., 2016). The result matches with Alsurayyi and Alsughayer (2021),
which revealed that the mechanism of good CG and CSR has a positive impact on

financial performance.

In addition, the result of testing this hypothesis mismatches Hossain et al.
(2016) study result as their study proposed CG and corporate image as mediators
between CSR and firm’s financial performance. According to this concept, CSR
positivily impacts CG and business image, which boosts performance. This
investigation tested the mediating impact using the methodology that Baron and Kenny
(1986) suggested. It will be easier to demonstrate the important role that corporate
image and CG play in implementing CSR if the indirect effect of CSR on FP is greater
than the direct effect of CSR on FP. The first step is to assess the relationship between
CSR and performance of the firms. The relationship between CSR and FP is
significant. The model is assessed with all estimated paths to investigate mediation

impact after mediators are included. The findings suggest that full mediation exists, as
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evidenced by the decline in the significant association between CSR and FP (which
was previously evaluated without the inclusion of mediators; see, for example, Baron
and Kenny, 1986). Therefore, the final model contends that, although the effect is
indirect, CSR is positively associated with firm performance. The existence of full
mediation also demonstrates that CSR in conjunction with CG and corporate image

helps in achieving better firms’ performance.

As well, this study mismatch with Ying et al. (2021). CG positively and
significantly affects CSR. In this case, firms’ efficient CG mechanisms help improve
associated firms’ CSR practices. As a mediator effect, effective CG and CSR practices
have a positive impact on financial performance, CSR, and firm performance (Mahrani
& Soewarno, 2018). Hence, this study tried to examine CG as a mediator role to
explore the impacts of firm performance on CSR evidence from Ethiopia business,
Ambhara region TIRET corporate state-owned endowment enterprises. Therefore, the
study argues that CG positively and significantly affects the firms’ performance and

CSR as a mediation role.

The Jordanian telecommunication companies have high performance, and they
implement ISO 26000 dimensions very well. They are highly interested in
competitiveness and efficiency. Also, they are committed to implementing CG, since

they scored a high mean.

5.3  Contribution of the Study

According to the knowledge of the researcher, there is a scarcity of research on
ISO 26000, and this study is considered to be the first study that discussed the
implementation of 1SO 26000 with its dimensions that are the seven core subjects on
firms® performance dimensions (efficiency, effectiveness and competitiveness)
adopted by the telecommunication companies in Jordan. Also, this study tries to
explain in details the seven core subjects of 1ISO 26000 that may be considered as a
road map for firms who want to implement 1SO 26000. Therefore, this study is

considered to be one of the rare studies that enrich the literature on 1SO 26000.
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5.4  Study Limitations

COVID 19 has created big challenge for researchers in general, and it was big
challenge for the researcher to conduct this study especially due to the many curfews
occurred in Jordan in 2020 that continued until the beginning of 2021. Zain company
who is one of the important telecommunication service providers in Jordan has
apologized to participate in this study as their staff couldn’t have the time to answer
the questionnaire of this study due to the load of work. The scarcity of literature was

another challenge for the researcher especially the literature that discusses 1SO 26000.

55  Study Recommendations

Further research should be conducted in order to extend the perspective of this
study and to address ISO 26000 using different research methodology such as

qualitative measures

While this study presented some worthwhile ideas and confirmed all the
hypotheses that meet the objectives of the study, it revealed a considerable number of
interesting issues that would require future investigation and study, in other words the
mixed empirical support for the hypotheses in this study identified future research
avenues, such as:

1. Although the study findings validated the conceptual model, further examination
is needed over a longer period. Therefore, longitudinal research of the current study
model is required in order to build a solid ground for the Jordanian
telecommunication companies to be studied, and to strengthen the theoretical
underpinnings of this study.

2. To achieve more validation of the study model and to achieve more generalized
findings, further investigation needs to be conducted with the national perspective,
developing the study model to consider other industries in Jordan. In other words,

more research could validate the same model by replicating it in a comparative
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study in different industries as an attempt to ascertain if the model could be more
general in the different industries.

3. Overall, although this thesis looked into a number of hypotheses and provided
empirical evidence to support the acceptance or rejection of some of these
hypotheses, further generalizations regarding the application of the theoretical
premises in the creation of the study model will be required in order to enrich and
build upon the organization theory. In other words, future research will need to
develop a more generalized research model that addresses the shortcomings of the
current study by including more variables in the model and acquiring a more

representative sample from various industries.

56  The Relationship Among Social Responsibility, CG and Firms’

Performance

Jamali et al. (2008) asserted on the importance of finding a relationship
between social responsibility and CG and considered this as a noteworthy contribution
to the field of CG and social responsibility research. They also suggests that, in the
context of globalization, CG and social responsibility should be viewed as

complementary pillars for sustainable business growth.

Wang et al. (2013) discussed that among CG, CSR and financial performance,
CG is the key. They added, CSR and CG positively influence reputation. Their study's
primary contribution is to show that morality and human caring are important
considerations. Since these two factors have an impact on successor selection, CG and

CSR are crucial metrics to assess the firms' potential successors.

Poudel (2016) discussed that the organization is actively cultivating
stakeholder relationships and taking sustainability into consideration by enhancing its

social performance, as evidenced by the fact that CSR activities typically center on
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internal stakeholders by forging positive relationships with employees and working to
protect and improve the environment. According to the stakeholder theory, businesses
should focus their CSR efforts on the various stakeholders that are involved in the
business process, including suppliers, customers, employees, creditors, shareholders,
competitors, and the wider community (Feng et al., 2017). Long-term benefits to
organizations can come from having positive relationships with many stakeholders, as
these stakeholders may have an impact on a company's performance. Therefore, it's

critical to take stakeholders' needs into account (Amadi & Zhao, 2020).

Businesses with a high CG index have a track record of sustainability (Sar,
2018). Esa and Zahari (2016) assert that when determining the disclosure of social
responsibility in areas like board composition and property structure, CG should be
taken into account. According to Agarwal et al. (2018), in order for social
responsibility to be successful on a global scale, social responsibility should be

combined with CG to promote economic growth and development.

The growing number of businesses vying for social responsibility awards in
recognition of their environmental management systems demonstrates the significance
of the 1SO 26000 standard for social responsibility (Primec and Belac, 2018). They
also use ISO 26000 as an example, which gained credibility in less than ten years.
Researchers discovered that actively pursuing socially conscious projects boosts a
company's competitiveness in the global market and favorably promotes the

development of corporate innovations (Saenz & Romero, 2019).

The implementation of CSR creates good performance for the company
(Alipudin & Suharman, 2019). They added good company performance will be more
attractive to investors because the better the performance of the company, the higher
the consumer loyalty. Furthermore, as consumer loyalty increases, it is expected that
the level of profitability of the company will increase and will increase the value of

the company.

The good CG would improve corporate performance (Earnest & Sofian, 2013).
Quality CG will consequently improve corporate performance (Gramling et al., 2004).

As well, organizations need an efficient CG system to assist it accomplish its
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objectives by conducting business in an ethical and respectable manner in order to stay

significant in the market and achieve superior business performance.

In this study, the relationship between the 1SO 26000 and firms' performance
is strong and positive and there is a strong positive relationship between implementing
ISO 26000 and CG. CG has a significant impact on firms’ performance, as the
relationship is positive and significant. Moreover, one indirect impact appears that
belongs to implementing social responsibility/ ISO 26000 on firms’ performance
through CG, but the indirect impact on firms’ performance through the CG is less than
the direct impact by implementing of ISO 26000 on firms’ performance, accordingly,
CG does not mediate the relationship between implementing of ISO 26000 and firms’

performance.

5.7 Conclusion

This study aimed to investigate the impact of implementing social
responsibility from the perspective of ISO 26000 on firms’ performance in the

telecommunication industry in Jordan through considering the mediating role of CG.

Four study hypotheses were formulated in this study. Regarding the answer to
the first, which illustrates the impact of implementing ISO 26000 on firms'
performance, the findings revealed that there is a significant impact of implementing
ISO 26000 on firms' performance. The results demonstrated that the relationship
between variables is positive and significant which means implementing 1SO 26000

impacts the firms' performance proves this hypothesis.

The second hypothesis was that regarding to the relationship between
implementing ISO 26000 and CG. The findings demonstrated that there is a significant
positive relationship between implementing 1SO 26000 and CG which proves this

hypothesis.

The third hypothesis claimed that there is relationship between CG and firms’
performance. The findings showed that CG has significant impact on firms’
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performance, as the relationship is positive and significant which proves this
hypothesis.

Finally, the fourth hypothesis were on the mediating role of CG between ISO
26000 and firms' performance. The result highlighted that CG does not play a
mediating role between 1SO 26000 and firms' performance; accordingly, the researcher
refused this hypothesis.
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APPENDIX

APPENDIX A: STUDY QUESTIONNAIRE

8 KEMENTERIAN g
LA ¥ PENDIDIKAN ==
< 7> MALAYSIA UMT

University Malaysia Terengganu
Faculty of Maritime Studies

Business Administration Department

Dear Respondent

The questionnaire below is a part of my dissertation entitled “ISO 26000 AND
FIRMS® PERFORMANCE: THE MEDIATING ROLE OF CORPORATE
GOVERNANCE IN THE JORDANIAN TELECOMMUNICATION INDUSTRY™.
A case study on Telecommunication Industry. This dissertation is a requirement for
the completion of the PHD degree. The research aims to be a good reference for
organizations that would like to improve their performance in social responsibility.

Please fill out the below questionnaire with all frankness and objectivity. Note that
your answer will be used for scientific research purposes only and will be treated with

strict confidentiality.

If you need further information, please contact me on p3950@pps.umt.edu.my or
aisha.abuayyash@gmail.com

Many thanks for your high cooperation

Aysheh Abu Ayyash
+962-795591928
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Please tick (V) the most appropriate answer:

Part One/ The Demographic Factors

Sex Male Female

Workstation Orange Umniah

Years of Experience 5-10 11-15 +15

Age 25-35 36-45 Above 45

Part one/ 1SO 26000 Core Subjects (Independent Variable)

Question Strongly Strongly

Jl g Agree | Neutral | Disagree | .
Agree Disagree

1. Organizational Governance

1

The strategies of the
organization reflect its
commitment to  social
responsibility

Aadaidl el ial Sad
Ao Lain V) 4 5 pasally Lgee) 30

The management
demonstrates  leadership
commitment toward social
responsibility.

olad aldll Al B laY) jedas
Lo Laia ¥l A 5 puall,

The organization uses its
resources efficiently
towards social
responsibility.

5eliSy Waa )l ge Addaiall andniid
Gaelain¥) A ypusddl sai,

The organization gives
chance for a two-way
communication  process
with its stakeholders to
resolve possible conflicts.
Jlusil dpland L 58 Aalaiall Laa
dal daliad) Claal e dalie
Aldiaall cile ) 3l
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2.

Human Rights

5

The organization does not
enter partnerships  with
partners  that  commit
human rights abuse.

e IS8 b Al Jax Y
Gsial ClSlgil ()55 £S48
okasy)

The organization employs
employees regardless of
their origin

ks il sl Aadaid) Cals g
pelgal g hail

The organization employs
employees regardless of
the fact that they might
have a disability

ek ok sall Aaliidll Cals g
On Oslay 8 agil d3da e lail
e

The organization gives the
chance for both men and
women to reach
management positions

Oe JS Aail) Adiall
G dsasl clally Ja)l

ol alia

Employees are allowed to
express their opinions and
suggestions.

el e Lpatilly (il all e
peils yisa s

3.

Labor Practices

10

Personal data of employees
is fully protected

daans (s pall Apad i) iyl
Jalslly
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11

Employees are fairly given
holidays and  working
hours according to the law
O sall mie ol Sl s
lany Jee Slelu s &l jlal

12

The organization respects
the family responsibilities
of workers and provides
reasonable working hours,
and parental leave

A a1 Ol g panal) Aadaiall o yias
A e doe el i 515 el
Ll Sl e

13

The organization
compensates workers for
overtime in accordance
with laws

O Clalall (i oty dalaiall o o3
i 58l a5 Sy Jaal)

14

The organization  has
developed and abides by a
“health and safety” policy
danall Al dabiidl iyl
Le p il g A3l 5

15

Health and safety incidents
are investigated properly
iaall Gl b gdEsd)
e (S Ll

4.

The Environment

16

The organization
implements resource
efficiency measures to
reduce its use of energy,
water and other resources
3 gall el iy Aalaid) 243
slaall g ddUall Lealadsia)  Julad
GOAY) 3l sall 5
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17

The organization uses and
promotes environmentally
friendly  products and
services

Clatial) FUSERA PREGHE
Wz soisdnldnaall cladll

18

The organization
measures, records, and
reports on all significant
sources of pollution and
reduce of pollution

Slac) 5 Jamt gy aly dalaiall o 3
Gl jlbas mren e )l
¢ gl e aall 5 Al

19

The organization is aware
of how its operations affect
the outer environment and
handle it in an
environment-friendly way
lgxo Jalally i Jla A e
ol R 4,

20

The organization provides
accessible recycling bins
and encourages employees
to not waste paper

2o Bale ) (Gaalia dadaiall i
iy @l dsadl Je
Bosl) 1) pae e (pila sal

21

The organization identify
the sources of pollution and
waste related to its
activities.

Sl jalas Aekaiadl 2o
Leibadly Aalatid) cubladll




151

5. Fair Operating Practices

22

Bribery and the abuse of
entrusted power for private
gain is not accepted nor
tolerated in the
organization

alasind 3elul 58 s )l Js oy Y
ul€e Gaadl ASpall Akl
Lalaial) b el il ¥ 5 duals

23

Training sessions are given
on the bad effects of
bribery and corruption and
employees are provided
incentives for their efforts
to eradicate them

DUV o A i il ) 50 and oy
aES Ay g dluadll g 3 gl Al
& praseal bl ilsa
Lale cladl)

24

The organization avoids
political contributions that
amount to an attempt to
control

Tonbead) Cilea bl Aalaial) Cuias
Uslaw ssiwe ) S5
3 skl

25

The organization promotes
employee awareness of the
importance of compliance

with competition
legislation and fair
competition

=3 e o Aabaldl Jeas
Sl ] JEeY) dsarls (il sall
Aslal) dulial) 5 Lodlial)
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26

The organization actively
participate in raising the
awareness of organizations
with  which it  has
relationships about
principles and issues of
social responsibility

3L A blin ddaidl o Hlis
Aible o Al aldaial e
4l g el Llial 5 (50le J s Lgra
doelaiay)

27

The organization
implement policies and
practices that promote
respect for property rights
Cils jlaa g Ol dadaial) dai
ASLall (3 8 ) yial) s

Consumer Issues

28

Products and services
provided are fully and
clearly described to the
consumers

Glaadlly Glaiiadl Caay o4
alss  JdS JSE Al

29

The marketing campaigns
are neither misleading nor
do they provide false
information about  the
products and services

Y g alliae G Ay guiil) O laall
Gl e Al Gl slaa 208
leadldl g

30

Contracts are written in
clear, legible, and
understandable language
daaly daly agall LUK
4o sgda 5 Be 9 jia g
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31

Human health risk
assessment is performed of
products and  services
before the introduction of
new materials and
technologies

clatidl jhlae apdi ol ) G
Ji byl daa e cileadll
suaad) calasill g o gall JAY)

32

The organization reviews
customer complaints and
improves  practices in
response to complaints
GSE dral e Aokl
Alasbadl iy oDl
st Sall Al

33

Customer data is
confidential and can only
be used by lawful and fair
means

e Vs Apm dreadl by
gl Jleg Y Lealadial
dale

Community Involvement and

Development

34

The organization is aware
of the vulnerable,
discriminated,

marginalized,
unrepresented, and
underrepresented groups in
the society

Gl de e Ak
¢ )JJA.\H” MM\J‘M' Atall
Alieall 5 ¢ Al it 5 ¢ Bliagal s
z:n.\;d \‘;Laﬁuw
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35

The organization
participates in local
associations  with  the
objective of contributing to
the public good and the
development goals of
communities

Clmeall 8 dalaidl &L
cllall 3 iaalud) gy dladll
Clainall dpasill Calaal g alal)

36

The organization
encourages its employees
to be volunteers for
community service
15580 Ll ge Aadaidl) pat
aainall Laddd (pe ghaia

37

The organization promotes
learning opportunities for
vulnerable or discriminated
groups

Gl bl ya j Aadaial) ) jas
S P g I PSRV |
Dl

38

The organization considers
developing and improving
skills in the community
where these are inadequate
Oty skt 8 Aalaiall las
OS5 L aaiaall 3 G leal
37\.5415 P Q\_)\.@.d\ 0l

39

The organization considers
engaging in partnership
with organizations, such as
universities or research
laboratories, to enhance
technological development
A8 55 A Jsaa) i dadadl ks
s Claalall Jie ¢ laliie pe
Dkl el ¢ Gl @l i
sl
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Part Two/ Firms’ Performance (Dependent Variable)
Efficiency, Effectiveness and Competitiveness

Efficiency

40 | The organization adopts
indicators of efficiency by
comparing outputs with
input

selasll Ol ydige dabaiall aum
L EQEEON Rp S P P
A A

41 | The organization produces
services with a minimum
waste of time and efforts
Y aally claadl) Aadaial) i
225 5l i) e

42 | The organization uses its
resource for the intended
purpose
oaall L )l s Aadaial) aadid
J guadall

43 | The organization measures
efficiency by identifying
the levels of satisfaction of
the workers or the morale
of the workers

O 3ol Ll Aelaial g
Loy clan e Gl Pa
Lsndl ol S Gallal
Snlalall

Effectiveness

44 | The organization focuses
on the activities that bring
positive results

S Ay e dsd)l S5
Al il Leple 3 gas

45 | The organization develops
the employees’ skills




156

46

There is a high level of
employees’ involvement in
the decision-making
process

e e dle sine Sl
Al gias dulee 3 (il sl

47

There is a rational use of
available resources to
achieve the lowest level of
cost

Aaliall ) gall gy aladin) lia
A (ga (5 shusn Al (]

48

Individual competencies in
the organization are its
strengths
o Aabiall & Ayl Gl
L 8 Lalis

49

The organization’s
competencies achieve a
competitive advantage
through the achievement of

strategic objectives
Audls 3 jaa dadaial) IS gaad

oYl GdEat DA
Al iy

Competitiveness

50

The organization consider
efficient use of technology
Dliey) e Aedaidll Al
Lin 5] g3Sll Jladll ala35Y)

51

The organization offers
new products that meet the
needs and desires of
customers.

el B Gladle Aelaid) aas
¢ Saall il 5 5 ilalaal
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52

The organization
encourages the human
factor to generate ideas that
may help it to gain a
competitive advantage.

Sl sl Jalal) dalaiall pais
Gle sl 8 ) Y Al
Joudli 3 e LK),

53

The organization offers
products and services at the
lowest cost and free of
defects

cilasally cilatiall daliiall axE
) (e Al 5 Aals il

54

The organization seeks to
provide  products  or
services that are unique and
distinguished from other
organizations

sl e 4 ) Labaiall s
Os Bhadey By Glend
G AY) cildad)

Part Three/ Corporate Governance (Mediating Variable)

55

The organization has an
information disclosure
policy

oo il Al dadaid) gl
ila glaall

56

The organization responds
to all requests and
complaints continuously.
e JS (5 48N,

57

The organization has a
dedicated department for
monitoring and evaluation.
dall panadia and Ll Aakaidl
el 5
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58

The organization’s senior
management verifies the
reports issued.
e dabaidll Wladl 5oy (38aT
BJ.JLA\ ﬁ)@ﬂ\

59

The organization has a
written code of conduct
that demonstrates ethics
and professional conduct.
L g€a o gl 1 gae dalaiall (g2l
ieal) sldl 5 (BAY) i 3,

60

The organization’s senior
management disclose the
risks if they have any.

O Ansall Llall 3 )10Y) maads
Leie gl @llia (S 13 Hllall
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APPENDIX A:NAMES OF THE RESPECTABLE ARBITRATORS

Names of the respectable Arbitrators who have evaluated the questionnaire. |

have considered all opinions and notes they made.

1 Dr. Zakria Azam Zarqa University Professor
Amman Jordan
Al-Zahrawi University
2 Dr. Rudaina Othman College Professor
Karbala- Iraq
Dr. Mahmoud Jasem Al Al-Zaytoonah University
3 . Professor
Somaidaee Amman- Jordan
4 Dr. Zainudin Bin Awang Sultan Zainal Ab|d|r_1 Professor
Terengganu- Malaysia
University of
5 Dr. Hussam Al-Shammari Pennsyl\_/ama Professor
Pennsylvania - USA



https://www.upenn.edu/
https://www.upenn.edu/

APPENDIX B: SPSS OUTPUT

160

Gender
Frequency Percent \Valid Percent Cumulative Percent
Valid  [Male 200 65.8 65.8 65.8
Female 104 34.2 34.2 100.0
Total 304 100.0 100.0
Years of Experience
Frequency | Percent | Valid Percent | Cumulative Percent
Valid | 5-10 years 119 39.1 39.1 39.1
11-15 years 87 28.6 28.6 67.8
More than 15 years | 98 32.2 32.2 100.0
Total 304 100.0 | 100.0
Age
Frequency | Percent | Valid Percent | Cumulative
Percent
Valid | 36-45 years 250 82.2 82.2 82.2
More than 46 years | 54 17.8 17.8 100.0
Total 304 100.0 100.0
Descriptive Statistics
N Mean Std. Deviation
Q1 304 4.46 601
Q2 304 4.31 701
Q3 304 4.18 132
Q4 304 3.87 .829
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q5 304 4.39 759
Q6 304 4.23 832
Q7 304 4.01 .852
Q8 304 4.45 .688
Q9 304 4.00 819
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q10 304 4.23 144
Q11 304 4.39 713
Q12 304 4.27 .836
Q13 304 4.12 875
Q14 304 4.37 647
Q15 304 4.10 122
Valid N (listwise) 304
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Descriptive Statistics

N Mean Std. Deviation
Q16 304 4.07 .863
Q17 304 3.90 951
Q18 304 3.63 967
Q19 304 3.88 942
Q20 304 3.96 902
Q21 304 3.77 929
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q22 304 4.48 629
Q23 304 3.82 926
Q24 304 3.98 726
Q25 304 4.01 q71
Q26 304 4.10 673
Q27 304 4.20 733
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q28 304 4.37 714
Q29 304 4.26 821
Q30 304 4.36 .842
Q31 304 3.88 .849
Q32 304 4.20 74
Q33 304 4.40 .653
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q34 304 4.05 791
Q35 304 4.25 .706
Q36 304 4,14 .758
Q37 304 3.96 750
Q38 304 4.12 .706
Q39 304 4.07 830
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q40 304 4.17 653
Q41 304 4.07 .809
Q42 304 4.22 672
Q43 304 3.96 .843
Valid N (listwise) 304
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Descriptive Statistics

N Mean Std. Deviation
Q44 304 4.33 764
Q45 304 4.38 782
Q46 304 3.44 1.023
Q47 304 3.97 796
Q48 304 4.06 .908
Q49 304 4.21 .656
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q50 304 4.42 762
Q51 304 4.33 .823
Q52 304 4.13 172
Q53 304 4.05 833
Q54 304 4.31 790
Valid N (listwise) 304
Descriptive Statistics
N Mean Std. Deviation
Q55 304 3.42 1.078
Q56 304 3.98 .830
Q57 304 4.42 123
Q58 304 4.16 760
Q59 304 4.44 715
Q60 304 3.97 816
Valid N (listwise) 304
RELIABILITY
/VARIABLES=Q1 Q2 Q3 Q4
/SCALE(‘ALL VARIABLES’) ALL
/IMODEL=ALPHA.
Reliability Statistics
Cronbach’s Alpha N of Items
.825 4
RELIABILITY
/VARIABLES=Q5 Q6 Q7 Q8 Q9
/SCALE(‘ALL VARIABLES’) ALL
/IMODEL=ALPHA.
Reliability Statistics
Cronbach’s Alpha N of Items
755 5




RELIABILITY
IVARIABLES=Q10 Q11 Q12 Q13 Q14 Q15
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.
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Reliability Statistics

Cronbach’s Alpha N of Items
813 6
RELIABILITY

IVARIABLES=Q16 Q17 Q18 Q19 Q20 Q21
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
900 6
RELIABILITY

IVARIABLES=Q22 Q23 Q24 Q25 Q26 Q27
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
.816 6
RELIABILITY

IVARIABLES=Q28 Q29 Q30 Q31 Q32 Q33
/SCALE(‘ALL VARIABLES") ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
813 6
RELIABILITY

IVARIABLES=Q34 Q35 Q36 Q37 Q38 Q39
/SCALE(‘ALL VARIABLES") ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items

817 6




RELIABILITY
IVARIABLES=Q40 Q41 Q42 Q43
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.
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Reliability Statistics

Cronbach’s Alpha N of Items
.832 4
RELIABILITY

IVARIABLES=Q44 Q45 Q46 Q47 Q48 Q49
/SCALE(‘ALL VARIABLES’) ALL
/IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
.768 6
RELIABILITY

IVARIABLES=Q50 Q51 Q52 Q53 Q54
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
873 5
RELIABILITY

IVARIABLES=Q55 Q56 Q57 Q58 Q59 Q60
/SCALE(‘ALL VARIABLES’) ALL
IMODEL=ALPHA.

Reliability Statistics

Cronbach’s Alpha N of Items
.766 6
RELIABILITY

IVARIABLES=Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11 Q12 Q13 Q14 Q15 Q16

Q17 Q18 Q19 Q20 Q21 Q22 Q23 Q24

Q25 Q26 Q27 Q28 Q29 Q30 Q31 Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39 Q40

Q41 Q42 Q43 Q44 Q45 Q46 Q47 Q48 Q49
Q50 Q51 Q52 Q53 Q54 Q55 Q56 Q57 Q58 Q59 Q60
/SCALE(‘ALL VARIABLES") ALL
IMODEL=ALPHA.
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Reliability Statistics

Cronbach’s Alpha N of Items
.945 60
Correlations
Organizationa
Q1 Q2 Q3 Q4 | Governance
Correlatio
n 650" | 564" | .359" ok
Coefficien 1.000 | » " > q72
Ql t
tsa'ﬁé ) (2- 000 000 000 | .000
N 304 304 |304 304 | 304
Correlatio
n 650" 706" | 481" .
Coefficien | * 1.000 | « * 860
Q2 t
tsa'ﬁé ) @1 000 000 | .000 | .000
N 304 304 304 304 304
Correlatio
n 564" | .706" 402" o
’ Cosfficien | * " 1.000 | 829
Spearman 03 t
srho Sig. (-
tailé d) .000 |.000 .000 |.000
N 304 | 304 |304 304 | 304
Correlatio
n 359" | 481" | .402" ok
Coefficien | * " " 1.000 | .720
Q4 t
faﬁé ) @ 000 | 000 000 000
N 304 | 304 |304 304 | 304
Correlatio
n N .*772 .*860 ;829 ;720 1.000
o Coefficien
Organizationa |
| Governance ; B
Sig. (21 000 000 | .000 | .000
tailed)
N 304 304 304 304 304

** Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Huma
Q5 Q6 Q7 Q8 Q9 n
Rights
Correlatio * * * *
- 1,000 ;422 ;371 ;305 .*284 6305
05 Coefficient
Sig. - (2- 000 | .000 |.000 |.000 | .000
tailed)
N 304 304 304 304 304 304
Correlatio * * * *
- .*422 1,000 .*642 ;594 ;505 8335
06 Coefficient
Sig. (2 .000 .000 |.000 |.000 | .000
tailed)
N 304 304 304 304 304 304
Correlatio * * * *
0 .*371 .*642 1.000 .*511 .*436 800**
07 Coefficient
Sig. (2 600 000 000 | .000 | .000
tailed)
Spearman’ N 304 304 304 304 304 304
srho Correlatio * * * *
0 305 .*594 ;511 1.000 ;494 790%*
08 Coefficient
Sig. (000 000 | 000 000 000
tailed)
N 304 | 304 304 | 304 304 304
Correlatio * * * *
0 ;284 .*505 ;436 .*494 1000 | 704%*
09 Coefficient
SiIg. (2 000 000 000 | .000 000
tailed)
N 304 | 304 304 | 304 304 304
Correlatio * * . * *
0 ;639 ;833 ;800 ;720 ;704 1.000
rl;luma Coefficient
: Sig.  (2-
Rights tailed) .000 .000 .000 .000 .000
N 304 304 304 304 304 304

** Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Labour
Q10 | Q11 | Q12 | Q13 Q14 Q15 | Practice
S
Correlatio
n 1.00 | 543" | 364" | 552" | .410" | .479" 230"
Coefficie | 0 * * * * * '
nt
Q10 : ]
Sig. (2 .000 | .000 | .000 | .000 |.000 | .000
tailed)
N 304 304 304 | 304 | 304 |304 | 304
Correlatio
n 543" 1 1.00 | .472° | 564 | 500" | 411" -
Coefficie |~ 0 * * * * '
nt
Q11 i ]
Sig. (2 .000 .000 | .000 | .000 | .000 | .000
tailed)
N 304 | 304 |304 (304 304 @304 | 304
Correlatio
n 364" | 472" | 1.00 | .476° | 502" | 372" o
s . * R ; 726
Spearman Coeﬁ:|C|e 0
’s rho o1 nt
Sig. (2 500 | 000 .000 | .000 | .000 | .000
tailed)
N 304 |304 |304 304 304 @304 | 304
Correlatio
n 552" | 564" | 476" | 1.00 | .482" | .451" 797"
Coefficie |~ * * 0 * * '
nt
Q13 i )
Sig. (2 500 | 000 | 000 .000 | .000 | .000
tailed)
N 304 304 304 | 304 | 304 |304 | 304
Correlatio
n 410" | 500" | 502" | .482" | 1.00 | 567" g
Coefficie |~ * * * 0 * '
Sig. (-1 500 | 000 | 000 | .000 000 | .000

tailed)
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N 304 304 304 304 |304 |304 | 304
Correlatio
n 479 | 4117 | 372" | 4517 | 5677 | 1.00 208"
Coefficie |~ * * * " 0 '
nt
Q15 i ]
S'.g' (2 .000 | .000 |.000 |.000 | .000 .000
tailed)
N 304 304 304 304 |304 |304 | 304
Correlatio
n.o ;730 ;750 ;726 ;792 ;744 ;708 1.000
Coefficie
Labor nt
Practice | ¢; }
s Sig- (2 000 | 000 | .000 |.000 |.000 | 000
tailed)
N 304 | 304 | 304 304 304 |304 |304
** Correlation is significant at the 0.01 level (2-tailed).
Correlations
The
Q16 | Q17 | Q18 | Q19 | Q20 | Q21 | Environm
ent
Correlati
on 1.00 | .657 | 527 | 541 | 467 | .494 691"
Coefﬁci O *% *% *% *% *%k .
Q16 ent
S'.g' (2- .000 | .000 | .000 | .000 | .000 | .000
tailed)
N 304 | 304 | 304 304 304 304 |304
Correlati
on 657 1 1.00 | .721 | .725 | .621 | .666 864"
Coeffici | ™ 0 - - - - '
Spearma Q17 ent
n’s rho Sig. (2-
kg .000 .000 | .000 | .000 |.000 @ .000
tailed)
N 304 | 304 | 304 304 304 304 |304
Correlati
on 527 | 721 | 1.00 | .668 | .551 | .706 847"
Coefﬁci **k *%k O *% *% *% .
Q18 ent
Sig. (-1 500 | 000 000 | .000 | .000 | .000
tailed)
N 304 | 304 | 304 304 304 304 |304
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Correlati
on ;§41 ;125 ;968 1.00 ;§84 ;§94 813"
Coeffici 0 '
Q19 ent
tSalflle d)(2- .000 | .000 | .000 .000 | .000 | .000
N 304 1304 | 304 | 304 | 304 | 304 @304
Correlati
on ;1167 ;§21 ;§51 ;§84 1.00 ;(382 770"
Coeffici 0 '
Q20 ent
'[Sz;ﬁé d)(z- 000 | 000 | .000 | 000 000 | .000
N 304 1304 | 304 | 304 | 304 | 304 @304
Correlati
on 494 | 666 | .706 | .694 | .682 | 1.00 853"
Cosffici | o o b o 0 .
Q21 ent
S'.g' (2- .000 | .000 |.000 | .000 |.000 .000
tailed)
N 304 1304 | 304 | 304 | 304 | 304 @304
Correlati
on | 91| 864 | BT | 813 | 770 | 853 | o
Coeffici
The ent
Environm Sig. (-
ent tailed) .000 | .000 | .000 | .000 | .000 | .000
N 304 304 | 304 | 304 | 304 | 304 @304
** Correlation is significant at the 0.01 level (2-tailed).
Correlations
Q22 | Q23 | Q24 | Q25 | Q26 | Q27 | Fair
Operati
ng
Practic
es
Spearma | Q22 Correlati | 1.00 | .496 | .492 | .494 | .302 | .440 | .752™
n’s rho on 0 - - - - -
Coeffici
ent
Sig. (2- .000 | .000 | .000 |.000 |.000 |.000
tailed)
N 304 | 304 [304 |304 |304 |304 |304
Q23 Correlati | .496 | 1.00 | .505 | .649 | .476 | .237 | .798™
on o 0 o o o o
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Coeffici
ent

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

Q24

Correlati
on
Coeffici
ent

492

505

1.00

465

434

.383

728"

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

Q25

Correlati
on
Coeffici
ent

494

.649

465

1.00

.548

359

784"

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

Q26

Correlati
on
Coeffici
ent

302

476

434

.548

1.00

297

658"

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

Q27

Correlati
on
Coeffici
ent

440

237

383

.359

297

1.00

571"

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

Fair
Operati
ng
Practic
es

Correlati
on
Coeffici
ent

152

7198

128

184

.658

571

1.000

Sig. (2-
tailed)

.000

.000

.000

.000

.000

.000

N

304

304

304

304

304

304

304

** Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Q28 | Q29 | Q30 | Q31 | Q32 | Q33 | Consu
mer
Issues
Spearma | Q28 Correlati | 1.000 | .662 | .632 |.275 | .484 | .406 | .768™
s tho on " " - . .
Coeffici
ent
Sig. (2- .000 |.000 |.000 |.000 |.000 |.000
tailed)
N 304 304 | 304 |304 |304 |304 | 304
Q29 Correlati | .662"" | 1.00 | .589 |.221 | .468 |.395 | .735"
on 0 " " . "
Coeffici
ent
Sig. (2-.000 .000 |.000 |.000 |.000 |.000
tailed)
N 304 304 | 304 | 304 | 304 | 304 |304
Q30 Correlati | .632"" | .589 | 1.00 |.381 | .470 |.338 |.753™
on - 0 - - -
Coeffici
ent
Sig. (2-|.000 |.000 .000 | .000 |.000 | .000
tailed)
N 304 304 | 304 |304 |304 |304 | 304
Q31 Correlati | .275™ | .221 | .381 | 1.00 | .429 | .440 | .636™"
on - - 0 - -
Coeffici
ent
Sig. (2-|.000 |.000 |.000 .000 | .000 |.000
tailed)
N 304 304 | 304 |304 |304 |304 | 304
Q32 Correlati | .484™ | 468 | .470 | .429 | 1.00 | .536 | .745"
on . . . 0 -
Coeffici
ent
Sig. (2-|.000 |.000 |.000 |.000 .000 |.000
tailed)
N 304 304 | 304 | 304 | 304 | 304 |304
Q33 | Correlati | .406™ | .395 | .338 | .440 | .536 | 1.00 | .674™
on - - . - 0
Coeffici
ent
Sig. (2-|.000 |.000 |.000 |.000 |.000 .000
tailed)
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N 304 304 | 304 |304 | 304 |304 |304
Consu | Correlati | .768™ | .735 | .753 | .636 | .745 | .674 | 1.000
mer on o o x o o
Issues | Coeffici

ent

Sig. (2-|.000 |.000 |.000 |.000 |.000 |.000

tailed)

N 304 304 | 304 |304 |304 |304 |304

** Correlation is significant at the 0.01 level (2-tailed).

Correlations
Q3 |Q35 | 0Q36|Q37 | Q38 | Q3 | Commun
4 9 ity
Involvem
ent and
Develop
ment
Spearm | Q34 | Correla | 1.00 | .493™ | .251 | .609 | .387 | .250 |.642"™
an’s tion O - - - -
rho Coeffic
ient
Sig. : .000 |.000 |.000 |.000 |.000 |.000
(2-
tailed)
N 304 | 304 304 | 304 |304 |304 |304
Q35 | Correla | .493 | 1.000 | .495 | .501 | .518 | .442 | .704™
tion o o - - o
Coeffic
ient
Sig. .000 |. .000 | .000 | .000 | .000 |.000
(2-
tailed)
N 304 | 304 304 | 304 |304 |304 | 304
Q36 | Correla | .251 | .495™ | 1.00 | .452 | .533 | .534 | .689™
tion o 0 o - o
Coeffic
ient
Sig. .000 |.000 |. .000 | .000 | .000 |.000
(2-
tailed)
N 304 | 304 304 | 304 | 304 |304
304
Q37 | Correla | .609 | .501™ | .452 | 1.00 | .593 | .414 | .781™
tion ** - 0 - -
Coeffic
ient
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Sig. .000 | .000 |.000 .000 | .000 | .000
(2-
tailed)
N 304 | 304 304 | 304 | 304 | 304 |304
Q38 | Correla | .387 | .518™ | .533 | .593 | 1.00 | .657 | .795™
tion o - i 0 o
Coeffic
ient
Sig. .000 | .000 |.000 |.000 .000 | .000
(2-
tailed)
N 304 | 304 304 | 304 | 304 | 304 |304
Q39 |Correla | .250 | .442™ | 534 | .414 | .657 | 1.00 | .713™
tion - - x o 0
Coeffic
ient
Sig. .000 | .000 |.000 |.000 |.000 .000
(2-
tailed)
N 304 | 304 304 | 304 |304 | 304 |304
Com | Correla | .642 | .704™ | .689 | .781 | .795 | .713 | 1.000
munit | tion o e o o -
y Coeffic
Invol | ient
veme | Sig. .000 | .000 |.000 |.000 |.000 |.000
ntand | (2-
Devel | tailed)
opme | N 304 | 304 304 |304 |304 |304 |304
nt
**_Correlation is significant at the 0.01 level (2-tailed). |
Correlations
Q40 | Q41 | Q42 | Q43 |Efficienc
y
Spearman’ | Q40 Correlatio | 1.000 | .675" | .655 | .470" |.786
srho n * - *
Coefficient
Sig. (2- .000 |.000 |.000 |.000
tailed)
N 304 304 |304 |304 |304
Q41 Correlatio | .675" | 1.000 | .664" | .474" | .838™
n
Coefficient
Sig. (2- | .000 .000 |.000 |.000
tailed)
N 304 304 |304 |304 |304
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Q42 Correlatio ;655* ;664* 1.000 ;495* 822"
n
Coefficient
Sig. (2- | .000 .000 .000 |.000
tailed)
N 304 304 304 304 304
Q43 Correlatio ;470* ;474* ;495* 1.000 | .753™
n
Coefficient
Sig. (2- | .000 |.000 |.000 .000
tailed)
N 304 304 304 304 304
Efficienc | Correlatio |.786" |.838" |.822" |.753" | 1.000
y . " . . "
Coefficient
Sig. (2-|.000 |.000 |.000 |.000
tailed)
N 304 304 304 304 304
** Correlation is significant at the 0.01 level (2-tailed).
Correlations
Q44 | Q45 | Q46 Q47 | Q48 | Q49 E:Sfec“"e”
Correlati
on 1.00 ;§90 ;394 ;1152 ;378 ﬁ80 658"
Coeffici | 0 '
Q44 ent
Sig. (2 000 | 000 | .000 | .000  .000  .000
tailed)
N 304 | 304 | 304 | 304 | 304 | 304 |304
Correlati
on ;§90 1.00 :}45 ;1119 ;143 517 672"
Coeffici 0 '
Q45 ent
Sig. (2-
SPearma tailed) .000 .000 | .000 | .013 |.000 |.000
n’s rho N 304 | 304 | 304 | 304 | 304 304 | 304
Correlati
on 5394 ;§45 1.00 371 ;365 ;1398 202"
Coeffici 0 '
Q46 ent
Sig. (21 900 | 000 000 | .000 | .000 | .000
tailed)
N 304 | 304 | 304 | 304 |304 | 304 | 304
Correlati
on 452 | 419 | 571 | 1.00 | .454 | .563 o
Q47 Coeffici | ™ o o 0 o o .769
ent
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S'.g' (2- .000 | .000 | .000 .000 | .000 | .000
tailed)
N 304 | 304 | 304 | 304 | 304 |304 |304
Correlati
on 278 | 143 | .265 | .454 | 1.00 | .395 612"
Coefﬁci **k * *% *%k O *% .
Q48 ent
Sig. (2-
; .000 | .013 | .000 | .000 .000 | .000
tailed)
N 304 | 304 | 304 | 304 | 304 |304 |304
Correlati
on 480 | 517 | .398 | .563 | .395 | 1.00 799
Coeffici | ™ ** ** - - 0 '
049 ent
S'.g' (2- .000 | .000 | .000 | .000 | .000 .000
tailed)
N 304 | 304 | 304 | 304 | 304 |304 |304
Correlati
on | 858 | 672 702|760 | 612 | 729 | o
Coeffici
Effectiven er_lt
€55 Sig. (2 500 000 | 000 | .000 | .000 | 000
tailed)
N 304 | 304 | 304 | 304 | 304 |304 |304
** Correlation is significant at the 0.01 level (2-tailed).
*Correlation is significant at the 0.05 level (2-tailed).
Correlations
Q50 | Q51 | Q52 | Q53 | Q54 ecszmpe“t"’e”
Correlati
on 1.00 | .696 | .529 | .469 | .B51 766
Coefficie | 0 - - - - '
nt
Q50 - ]
Sig. (2 .000 | .000 | .000 | .000 | .000
Spearma ta”ed)
n’s rho
N 304 304 304 304 |304 |304
Correlati
on 696 | 1.00 | .637 | .598 | .651 -
Q51 Coeff|C|e *k O *% *k K% 845
nt
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Sig. (21 50 000 | .000 | .000 | .000
tailed)
N 304 | 304 |304 |304 | 304 | 304
Correlati
on 529 | .637 | 1.00 | .615 | .580 2799™
Coefﬁcie *% *% O *% *x .
nt
Q52 : ]
Sig. (21 000 000 .000 | .000 | .000
tailed)
N 304 | 304 |[304 |304 | 304 | 304
Correlati
on 469 | 598 | 615 | 1.00 | .668 830"
Coefficie | ™ ** ** 0 - '
nt
Q53 ; ]
S'.g' (2 .000 | .000 | .000 .000 | .000
tailed)
N 304 304 304 304 |304 |304
Correlati
on 551 | .651 | .580 | .668 | 1.00 843"
Coefficie | ™ - - - 0 '
nt
Q54 i .
S'.g' (2 .000 | .000 | .000 | .000 .000
tailed)
N 304 304 304 304 |304 |304
Correlati
on |.766 | 845 1.799 | 830 | 843 ) 99
Coefficie
Competitiven nF
ess Sig. (21 000 | 000 | 000 000 000
tailed)
N 304 | 304 |[304 |304 | 304 | 304
** Correlation is significant at the 0.01 level (2-tailed).
Correlations
Corporate
Q55 | Q56 | Q57 | Q58 | Q59 | Q60 | Governan
ce
SPearma Q55 Correlati | 1.00 ;§34 ;123 ;121 ;}66 ;247 5o5™
n’s rho on 0
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Coefficie
nt

Sig.  (2-
wiled) 000 | 032

.035

.004

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 334 1 1.00 |.399
Coefficie | ™ 0 o
Q56 nt

952

465

667

762"

Sig. (2-
tailey | 00 |- 000

.000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 123 |1.399 | 1.00
Coefficie | - 0
Q57 nt

633

.683

412

709™

Sig.  (2-
tailed) .032 | .000

.000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 121 | 552 | .633
Coefficie ** **
Q58 nt

1.00

.500

473

722"

Sig.  (2-
dileg) | 0% | 000 000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 166 | .465 | .683
Coefficie | ™ - -
Q59 nt

.500

1.00

392

**

695

Sig.  (2-
Gileq) | 004 | 000000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 247 | 667 | 412
Coefficie | ™ ** -
Q60 nt

473

392

1.00

729"

Sig.  (2-
tailed) .000 | .000 | .000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

Correlati
on 525 |1 .762 | .709
Corporate | Coefficie | ™ ” ”
Governan | nt

122

695

129

1.000

ce Sig.  (2-
tailed) .000 | .000 | .000

.000

.000

.000

N 304 | 304 | 304

304

304

304

304

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Model Summaryb

Model | R R Square | Adjusted R | Std. Error of the | Durbin-
Square Estimate Watson
1 .870a 757 752 .278528526000000 | 1.860

a. Predictors: (Constant), Community Involvement and Development, The
Environment, Human Rights, Organizational Governance, Labor Practices,
Consumer Issues, Fair Operating Practices

b. Dependent Variable: Firms’ Performance

ANOVAa
Model Sum of | Df Mean F Sig.
Squares Square
1 Regression | 71.643 7 10.235 131.928 | .000b
Residual 22.963 296 078
Total 94.606 303

a. Dependent Variable: Firms’ Performance

b.  Predictors: (Constant), Community Involvement and Development, The
Environment, Human Rights, Organizational Governance, Labor Practices,
Consumer Issues, Fair Operating Practices

Coefficients?
Model Unstandardize | Standardize |t Sig. | Collinearity

d Coefficients | d Statistics

Coefficients
B Std. Beta Toleranc | VIF
Error e

1| (Constan | .237 149 1.594 | 112
t)
Organiza | .132 .041 138 3.180 | .002 | .438 2.284
tional
Governa
nce
Human |-.010 |.043 |-.010 -.240 | .811 | .436 2.296
Rights
Labor .032 .046 .031 .684 | .495 | .401 2.493
Practices
The 223 .030 316 7.547 | .000 | .468 2.137
Environ
ment
Fair 77 .050 A71 3.525 | .000 | .347 2.880
Operatin
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g -
Practices

Consum |.189 |.045 |.194 4172 | .000 |.379 2.636
er Issues
Commu |.211 |.044 |.207 4.823 | .000 | .446 2.241
nity

Involve
ment and
Develop
ment

a. Dependent Variable: Firms’ Performance

Model Summary

Model R R Square Adjusted R Square | Std. Error of the

Estimate
1 747a 558 556 .372227832000000
2 .833b 693 691 .310598966000000
3 .855¢ 731 728 .291370025000000
4 .865d 748 745 .282133289000000
5 .870e 757 753 .277811365000000
a. Predictors: (Constant), The Environment

b. Predictors: (Constant), The Environment, Community Involvement and
Development

c. Predictors: (Constant), The Environment, Community Involvement and
Development , Consumer Issues

d. Predictors: (Constant), The Environment, Community Involvement and
Development , Consumer Issues, Fair Operating Practices

e. Predictors: (Constant), The Environment, Community Involvement and
Development , Consumer Issues, Fair Operating Practices, Organizational
Governance

Variables Entered/Removeda

Model Variables Entered Variables Removed Method
1 Organizational . Enter
Governanceb

a. Dependent Variable: Firms’ Performance
b. All requested variables entered.

Model Summary

Model R R Square Adjusted R Square | Std. Error of the
Estimate
1 .694a 482 480 .402858571000000

a. Predictors: (Constant), Organizational Governance

| ANOVAa
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Model Sum - off g Mean F Sig.
Squares Square
Regression | 45.593 1 45.593 280.927 | .000b
1 Residual 49.013 302 162
Total 94.606 303
a. Dependent Variable: Firms’ Performance
b. Predictors: (Constant), Organizational Governance
Coefficientsa
Model Unstandardized Standardized | t Sig.
Coefficients Coefficients
B Std. Beta
Error
1 (Constant) 1.343 .168 7.970 |.000
Organizational .665 .040 .694 16.761 | .000
Governance
a. Dependent Variable: Firms’ Performance
Variables Entered/Removeda
Model Variables Entered Variables Removed Method
1 Human Rightsb . Enter

a. Dependent Variable: Firms’ Performance

b. All requested variables entered.

Model Summary
Model R R Square Adjusted R Square gtd.' Error of the
stimate
1 5402 292 .289 .471034684000000
a. Predictors: (Constant), Human Rights
ANOVAa
Model Sum of | df Mean F Sig.
Squares Square
1 Regression | 27.600 1 27.600 124.396 | .000b
Residual 67.006 302 222
Total 94.606 303
a. Dependent Variable: Firms’ Performance
b. Predictors: (Constant), Human Rights
Coefficientsa
Model Unstandardized Standardized | t Sig.
Coefficients Coefficients
B Std. Error | Beta
1 (Constant) 1.879 205 9.185 .000
Human 536 .048 540 11.153 |.000
Rights

a. Dependent Variable: Firms’ Performance
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Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Labor Practices® . Enter
a. Dependent Variable: Firms’ Performance
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std.‘ Error of the
Estimate
1 625 390 .388 .437012653000000
a. Predictors: (Constant), Labor Practices
Coefficients?
Unstandardized Standardized
Model Coefficients Coefficients |t Sig.
B Std. Error | Beta
(Constant) 1.426 197 7.249 .000
1| Labor 639 046 625 13.906 | .000
Practices
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 The Environment” : Enter
a. Dependent Variable: Firms’ Performance
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std.' Error of the
Estimate
1 7472 .558 556 .372227832000000
a. Predictors: (Constant), The Environment
ANOVA?
Model gum of df Mean Square | F Sig.
quares
Regression | 52.763 1 52.763 380.813 | .000°
1 Residual 41.843 302 139
Total 94.606 303
a. Dependent Variable: Firms’ Performance
b. Predictors: (Constant), The Environment

 Coefficients?
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Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 2.097 107 19.635 | .000
1 | The 528 027 747 19514 | .000
Environment
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Fair Operating Practices® Enter
a. Dependent Variable: Firms’ Performance
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std.‘ Error of the
Estimate
1 137 543 542 .378241968000000
a. Predictors: (Constant), Fair Operating Practices
ANOVA?
Model Sum of df Mean Square | F Sig.
Squares
Regression | 51.400 1 51.400 359.272 | .000°
1 Residual 43.206 302 143
Total 94.606 303
a. Dependent Variable: Firms’ Performance
b. Predictors: (Constant), Fair Operating Practices
Coefficients?
Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 1.016 .166 6.113 | .000
L Ea” _ Operating | 75, 040 737 18954 | .000
ractices
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Fair Operating Practices® Enter
a. Dependent Variable: Firms’ Performance
b. All requested variables entered.

' Model Summary
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Model R R Square Adjusted R Square Std.‘ Error of the
Estimate
1 1372 543 542 .378241968000000
a. Predictors: (Constant), Fair Operating Practices
Coefficients?
Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta

(Constant) 1.016 .166 6.113 | .000
1 |[Far — Operating | .0, 040 737 18954 | .000

Practices
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Consumer Issues® : Enter
a. Dependent Variable: Firms’ Performance
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Etd.' Error of the

stimate
1 1422 550 549 .375443936000000
a. Predictors: (Constant), Consumer Issues
Coefficients?
Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta

1 (Constant) 1.073 161 6.659 .000

Consumer Issues | .722 .038 742 19.214 | .000
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Community Involvement Enter

and Development”

a. Dependent Variable: Firms’ Performance

b. All requested variables entered.

' Model Summary
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Model | R R Square Adjusted R Square | 09:  Error of the
Estimate
1 6872 AT72 470 .406779358000000

a. Predictors: (Constant), Community Involvement and Development

Coefficients?

Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 1.265 177 7.163 | .000
1 Community
Involvement and | .702 .043 .687 16.424 | .000
Development

a. Dependent Variable: Firms’ Performance

Variables Entered/Removed?

Model Variables Entered Variables Removed Method

1 Corporate Governance® Enter

a. Dependent Variable: Firms’ Performance

b. All requested variables entered.

Model Summary

Model R R Square Adjusted R Square Std.‘ Error of the
Estimate

1 6372 406 404 .431271794000000

a. Predictors: (Constant), Corporate Governance

Coefficients?

Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 1.569 181 8.693 .000
1 Corporate 632 044 637 14.375 | .000
Governance
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 Corporate Governance® Enter

a. Dependent Variable: Firms’ Performance

b. All requested variables entered.
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Model Summary

Model | R R Square Adjusted R Square Etd_- Error of the
stimate

1 637° 406 404 /431271794000000

a. Predictors: (Constant), Corporate Governance

Coefficients?

Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 1.569 181 8.693 | .000
1| Corporate 632 044 637 14375 | 000
Governance
a. Dependent Variable: Firms’ Performance
Variables Entered/Removed?
Model Variables Entered Variables Removed Method
1 ISO 26000 Core Subjects® | . Enter
a. Dependent Variable: Corporate Governance
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std.' Error of the
Estimate
1 682 466 464 .412606341000000

a. Predictors: (Constant), ISO 26000 Core Subjects

Coefficients?

Unstandardized Standardized
Model Coefficients Coefficients | t Sig.
B Std. Error | Beta
(Constant) 729 207 3,519 |.001
1 IS0 26000 Core g 050 682 16.219 | .000
Subjects

a. Dependent Variable: Corporate Governance

Total Variance Explained
Initial Eigenvalues Extraction Sums of Squared Loadings
Factor Total % of | Cumulative Total % of | Cumulative
Variance % Variance %
1 22.592 | 37.654 37.654 21.992 36.653 36.653
2 3.751 6.251 43.905
3 2.726 4,543 48.448
4 2.467 4,112 52.561
5 1.926 3.210 55.771
6 1.838 3.064 58.835
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7 1.721 2.868 61.703
8 1.544 2.574 64.277
9 1.486 2476 66.753
10 1.301 2.169 68.922
11 1.220 2.033 70.955
12 1.123 1.872 72.827
13 1.056 1.760 74.587
14 992 1.654 76.240
15 .863 1.438 77.679
16 832 1.386 79.065
17 .809 1.349 80.413
18 A71 1.286 81.699
19 676 1.127 82.826
20 .656 1.093 83.918
21 .609 1.015 84.933
22 971 952 85.885
23 544 .906 86.791
24 519 .866 87.657
25 210 .849 88.506
26 482 .804 89.310
27 464 73 90.083
28 435 125 90.808
29 .396 .659 91.468
30 .364 607 92.075
31 328 547 92.622
32 321 935 93.157
33 297 496 93.653
34 289 481 94.134
35 281 468 94.603
36 212 453 95.055
37 254 423 95.478
38 233 .388 95.866
39 215 .359 96.225
40 210 .350 96.575
41 194 323 96.898
42 184 307 97.205
43 162 271 97.475
44 156 .260 97.736
45 143 238 97.973
46 140 233 98.206
47 133 222 98.428
48 127 211 98.640
49 119 198 98.838
50 .106 176 99.014
51 .096 161 99.174
52 .089 148 99.323
53 .073 122 99.444
54 .069 115 99.559




187

55 .062 103 99.662
56 .055 091 99.753
57 .046 077 99.830
58 .038 .063 99.893
59 .033 .056 99.949
60 031 051 100.000

Extraction Method: Principal Axis Factoring.
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